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Market expansion/diversification efforts and
increased international tourism cooperation :
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108 FEEHEBIA SR Major Policy Achievements in 2019

« The Tourism Bureau arranged precision marketing targeting ten key
countries. It also continued to communicate with the Ministry of Foreign
Affairs on relaxing visa requirements and the Project for Simplifying Visa
Regulations for High-end Group Tourists. In addition, the bureau expanded
its service scope with the opening of service offices in London (UK),
Mumbai (India), Moscow (Russia), Jakarta (Indonesia), Auckland (New
Zealand), Sydney (Australia), and Vancouver (Canada).

« Muslim-Oriented Seminars were held in Taipei, Miaoli, and Chiayi to
further develop Muslim markets and promote a Muslim-friendly travel
service environment. As of the end of 2019, a total of 252 restaurants and
hotels had obtained Halal certification.

« The Directions for the Tourism Bureau, MOTC’s Incentives for the
Promotion of Visits to Taiwan by Overseas Cruise Ships and Directions for
Fly-Cruise Incentives from the Taiwan Tourism Bureau were amended to
encourage cruise companies to add Taiwan stops on their Asian routes. In
2019, the number of foreign cruise passenger arrivals reached 158,843, up
10% from 2018. During the same period, the number of fly-cruise visitors
rose 25% to 17,440.

« The Tourism Bureau held the 12th Taiwan-Japan Tourism Summit Forum,
34th Taiwan-Korea Tourism Exchange Conference, Eighth Taiwan-Vietnam
Tourism Cooperation Conference, and Taiwan-Paraguay Tourism Exchange
and Cooperation Conference to promote international cooperation.
It also signed the Taiwan-Belize Tourism Exchange Letter of Intent and
Memorandum on Taiwan-Japan Railway Tourism Cooperation to expand
international tourism cooperation and partnerships.
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Invigorating Domestic Travel, Developing
Diverse Tourism Products :
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108 E%EH’@B{EZ% Major Policy Achievements in 2019

« The National Travel Card system was extended by approval of the
Executive Yuan. Tourism-related consumption under the system totaled
NT$4.43 billion.

« Advantageous local resources were integrated with the 101 international
and national tourism activities selected from the 2020-2021 Taiwan Tourism
Biannual Calendar. These resources were combined with city marketing to
develop the domestic travel market and promote overnight, cross-region

travel.

« The Tourism Bureau introduced electronic stored value cards with half-
price fares for Taiwan Tourist Shuttle service to scenic sites. Guidance was
provided to 21 travel agencies in planning 83 half-day, one-day, and multi-
day Taiwan Tour Bus tour packages for FIT travelers. The bureau also teamed
up with the Taiwan Railway Administration to introduce a Taiwan Tour Bus

Train-Bus Travel Passport and encourage use of public transportation.

« Promoted Experiential Tourism: Brightening up the Village demonstration
project to develop local features and promote in-depth package tours.
The project attracted 5,382 participants and generated NT$8.09 million in

tourism revenue.

« Created senior-friendly, barrier-free environments. A total of 159 accessible
(barrier-free) visitor sites were established by 2019.

« The Tourism Bureau promoted the Year of Small Town Tourism. It
partnered with local governments and the Council for Hakka Affairs to
inventory food, lodging, recreation, shopping, and travel related resources
of various agencies for 40 towns to improve visitor environments and
services, in-depth experiences, and marketing and promotions. In 2019, the
13 administrations under the Tourism Bureau held 69 activities joined by
452,000 participants and promoted 78 small town tours joined by about
85,000 visitors.

« Continued to promote sustainable tourism and participate in international
awards. Taiwan won the Pacific Asia Travel Association (PATA) Gold Award
in 2019.

« Established the Council for the Promotion of Tourism in Indigenous Areas,
Tourism Bureau, MOTC, held the Indigenous Tourism Carnival, and actively

promoted indigenous tours to spur development of indigenous tourism.
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Creating Tourism Sites with International
Appeal and Enhancing Scenic Site Service
Capacity :
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» The Tourism Bureau continued to promote the Medium-term
Construction Plan for Major Tourist Sites. It renovated facilities at sites and
constructed visitor center service facilities around the 13 national scenic
area administrations.

» The Tourism Bureau guided local governments in creating international
spotlight attractions. Six Cross-area Spotlight Projects were completed,
including the Shihmen Reservoir and Dahan River Basin Cross-Area
Highlight Project in Taoyuan City; Hsinchu Park Regeneration Cross-Area
Highlight Project for the Regeneration in Hsinchu City; World Heritage
Charm, X International Slow City Old Mountain Line Spotlight Project
in Miaoli County; Clear Water Forest X Happy South East Cape Project
in Changhua County; Three Forest Wandering Project in Yunlin County;
and Taiping Suspension Bridge, Tea Ceremony, and Meishan Inn Project in
Chiayi County. Local tourism sites were improved to create high-quality
tourism environments and facilities and enhance the quality of domestic

tourism and recreation services.

« The Tourism Bureau assisted local governments through 80 key
investment and environmental transformation projects. This helped
improve the quality of tourism services at major scenic areas, tourism

sites, and tourism belts.

« The central and local governments jointly constructed and inaugurated
the Zhongjiao Bay International Surfing Center to spur a sports and
tourism wave on the North Coast and create new momentum and

opportunities for local transformation and development.
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Developing smart tourism and optimizing
the tourism service experience:
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Queen’s Head rock illuminated at night

« The Tourism Bureau established the Taiwan Tourism Information Website
with multiple language versions to facilitate in-depth independent travel in
Taiwan. Virtual reality (VR) images for 100 scenic spots or events were shot.
The images were edited and used in the production of seven VR films.

« Government open data, domestic and foreign sci-tech innovations, and
tourism resources combined at the Tourism Innovation and Tech Awards.
This year’s event attracted 140 entries from 12 countries. The competition
highlighted the innovation and creativity of Taiwan’s technology and
tourism. The event helps Taiwan to diversify tourism services and create

more travel and tourism opportunities.

« The Tourism Bureau planned a big data platform and established related
systems for tourism. The platform enables analysis of tourism data to
identify information to assist policy planning, industrial transformation,

precision marketing, and improvement of tourism services.

« The Tourism Bureau improved the Taiwan Tourist Shuttle and Taiwan
Tour Bus service quality. It established information stations and guided
administrations in promoting mobile tourist information. It continued
to expand service points and take initiative to increase the density and
depth of the i-center tourism service system. As of 2019, there were 601

Information Stations.

« The Tourism Bureau continued cross-platform integration of Fun Pass
e-tickets in Kaohsiung City, Pingtung County, Penghu County, Yilan, central
Taiwan, Taitung, Tainan and Taipei. Fun Pass transactions numbered 170,181
in 2019.
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Guiding the Industry’s Transformation

and Building High-quality Industry Brands :
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Travel Agencies
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» The Directions Governing Awards and Subsidies of Tourism Bureau, MOTC

for Guiding Travel Agencies to Establish Specialty Product Brands were
amended and promulgated. Travel agencies received NT$10.7 million in
subsidies for tourism marketing and promotion and to incentivize senior

and barrier-free travel.

+ The Tourism Bureau continued to help the travel agencies transform and
upgrade operations and actively develop new visitor source markets. In
line with the theme of 2020 Year of Mountain Tourism, the bureau helped
travel agencies to design and package mountain tours and build professional
knowledge related to mountain tourism. It arranged two matchmaking
meetings and two indoor and outdoor education and training courses,

attracting 415 participants from 138 travel agencies.

+ The Tourism Bureau maintained business order, strengthened inspections,
and assisted promotion of community experience tours. It also began
regulatory adjustments and provided guidance to match travel agencies and
community associations for cooperation.

+ The Tourism Bureau supported training for guides and key personnel
speaking Southeast Asian languages. It arranged training for “rare language
travel support staff” and encouraged trainees to participate in guide
licensing and review classes that were joined by 49 participants. It also
provided guidance on participating in foreign-language tour guide exams.
To enhance the quality of human resources, the bureau arranged senior
executive development classes joined by 79 participants and mid-level
supervisor training for 754 participants. A total of 245 tourism companies
and tertiary institutions provided more than 10,000 learning hours, 88

teaching materials, and three new lesson plans for key personnel.

- The Tourism Bureau continued to promote the Star Hotel and Taiwan
Hosts brand certification systems. As of 2019, there were 446 star-rated
hotels and 1,064 Taiwan Host homestay businesses. Awareness of hotel
brands among internet users was heightened with the Star Hotel Heart

Travel and Taiwan Hosts 1000+ activities.

« The Tourism Bureau strengthened training for mid-level managers in the
hotel industry to improve the hotel service quality and competitiveness.
Eight training courses were held for 422 people in northern, central,
southern, and eastern Taiwan.

108 E%EH’@B{EZ% Major Policy Achievements in 2019
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Amusement Parks
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« As of 2019, the Tourism Bureau has assisted the tourism industry in
securing 252 preferential loans totaling NT$10,884,360,000 and 12 interest
subsidies totaling NT$306.73 million.

« The Tourism Bureau supported the tourism and recreation industry in
all-age friendly development, smart park and cross-domain integrated
development, development of diversified markets, improvement of
barrier-free facilities, gendered facilities, and tourism environments for
special groups and seniors to meet the needs of visitors of all ages. It also
encouraged customized services through smartphones and apps, as well
as cooperation with peripheral industries and cross-industry integration to
increase the length of stay, secondary consumption, and rate of repeat visits.

SMALL TOWN RAMBLE
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Helping the Tourism Industry Adapt to
Changes in the Mainland Visitor Market :
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Strengthening Travel Safety Management
to Protect Visitor Rights :
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» The Tourism Bureau commissioned the Travel Agent Association of
R.O.C,, Taiwan to carry out a One-day Domestic Tour On-site Inspection
and Recording. It strengthened joint inspections of tour buses during
long weekends, Travel Safety Awareness Week, and specific campaigns, as
well as stepped up travel safety management. In 2019, 1,733 groups were

inspected.

» The Tourism Bureau formulated subsidies for local governments to
implement the Working Guidelines for Management of Illegal Hotels. It
also continued to supervise hotel inspections by local governments. In
2019, inspections were conducted at 8,930 hotels. Article 55 and Article
55-1 of the Statute for the Development of Tourism were amended to
increase fines and regulate booking platform management to protect
visitors’ hotel accommodation rights and strengthen management of

illegal hotels.

« The Tourism Bureau implemented a three-tier management mechanism
according to the Key Points on Supervision and Assessment of
Operation Management and Safety Maintenance of Tourist Amusement
Park Enterprises to strengthen travel safety and create a high-quality

amusement park environment.
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« The Domestic Winter Travel Expansion project was carried out to
incentivize travel agencies to develop tour packages for domestic visitor
groups. A total of 563 travel agencies applied for travel subsidies for
2,114 tour groups with 80,634 members. More than NT$67.5 million in
subsidies was awarded. Incentives were also offered for individual traveler
accommodations. About 6,000 licensed hotel operators (about 740,000
rooms) in 22 counties and cities received subsidies totaling about NT$1
billion. The subsidies enabled discounts to approximately 1.74 million local

guests and created tourism benefits of more than NT$6.8 billion.

« The Tourism Bureau promoted the Spring Outing Project to encourage
domestic travel and local experiences. County and city governments
proposed tourism programs suited to local resources, industries, and
tourism development needs. NT$410 million was invested in incentives for
travel by more than 1.05 million people, generating over NT$3.7 billion in
tourism benefits. More than 6,600 licensed hotels participated in incentives
for FIT traveler accommodations. FIT travelers from various counties and
cities applied for about NT$230 million in hotel subsidies. The subsidies

were used for approximately 460,000 rooms and about one million guests.

« Incentives were provided to encourage domestic travel during the off-
peak fall and winter seasons. As of January 31, 2020, 1,561 travel agencies
had applied for NT$1,198,973,308 in subsidies for 21,785 tour groups with
787,874 members. More than 7,900 hotels applied for subsidies for FIT
travelers. A record high 60% of all licensed hotels applied for the subsidies.
FIT travelers from various counties and cities applied for subsidies totaling
NT$3.01 billion. The subsidies were used for stays by about 6,081,000 guests
at about 2,747,000 rooms.
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Xiangshan Visitor Center at Sun Moon Lake
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The year of roaming in small towns shows the vitality of
Taiwan’s small towns
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Tourism can be thought of as a place where joyful dreams are born. It’s a
joint production weaving together “dining, lodging, touring, shopping and
travel” in a way that endures within the happy memories that visitors bring
home. The Taiwan Tourism Bureau (TTB) is in charge of national tourism
development, and is dedicated to optimizing the success of tourism-related
industries, providing guidance, and developing new tourism markets.
Internationally, the TTB has opened up new source markets and revitalized
inbound tourism to Taiwan with innovative publicity campaigns and
tour products. These efforts helped lift the number of inbound visitors to
Taiwan in 2019 to more than 11.86 million, up 7% from 2018. This record
high number marked the fifth consecutive year that Taiwan has drawn over
10 million visitors. Non-mainland Chinese tourists totaled 9.15 million in
2019, up 9% over 2018, while inbound arrivals from the 18 countries in the
New Southbound Policy region rose by 6%. These figures highlight Taiwan’s
success in transforming the structure of its major visitor source markets to

achieve greater balance and reduce its reliance on a single market.

In 2019, the TTB is highlighting the diversity and vitality of life and local
culture in Taiwan’s small towns via the tourism development theme of
“Small Town Ramble Year” The theme.aligns with both the global trend
toward sustainable tourism-as well as Taiwan's efforts to achieve balanced
local development. From an original number of 368 applicant towns,

e
100 were eventually selected. Forty towns were selecte’d'?ﬁ‘bugkﬁt—hree-, -

stage process that included county/city government recommendationsy s

online voting, and secret visitor trips. To this were added 30 towns
selected as part of 2020’s “Year of Mountain Range Tourism” and 30 other
town’s included within 2021’s “Year of Cycling Tourism.” Therefore, the
selected towns also receive additional promotion via the subsequent

tourism themes noted above. The TTB is currently working with

local governments, communities, and the tourist indUstry, as Well"gsr™™ = ey

leveraging local resources, to attract domestic and international visitors
by highlighting the rich tourism experiences and unique local cultures
offered by Taiwan’s distinctive small towns.
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Director General
Tourism Bureau, MOTC

B F Foreword

Minister of Transportation & Communications Lin Chia-lung’s forward-
looking vision of a “tourism-based country” and his “mainstreaming
tourism” policy have underpinned the planning of a blueprint for
sustainable development of tourism in Taiwan. In February 2019, the TTB
began drafting the Taiwan Tourism Policy White Paper. This document
will examine areas such as changes and trends in the domestic and

foreign tourism environment, tourism policy in Asian-Pacific countries,

and the effectiveness of Taiwan’s tourism policy. The TTB has also
arranged 17 symposiums and consultation meetings with business,
government, and academic representatives to brainstorm ideas and build
a consensus leading to the “Taiwan Tourism 2030” plan. Six major themes
to be included within the White Paper are 1) organizational and legal
reform, 2) creating attractive destinations, 3) preparing theme tours, 4)
expanding tourist sources, 5) optimizing the industrial environment, and
6) promoting smart experiences. It will also include about 23 response
strategies and 36 key measures. The White Paper will help provides a
roadmap for further developing the foundation for domestic tourism,
expanding international markets, and making Taiwan an even more high-

quality and tourist-friendly destination in Asia.

Tourism is a joint effort requiring everyone’s participation. The TTB
hopes that government departments can “mainstream tourism” and
prioritize tourism in policy and development work. It hopes that central
and local governments and the public can “keep tourism in mind” and
that government policy will incorporate tourism into its considerations.
The TTB also hopes that the travel & tourism industry and government
entities will continue to operate true to the principles of sustainability
and respect for resources, and will also strive to serve the interests of
visitors in a responsible manner. Such efforts will help create a tourism
sector that emphasizes themes such as in-depth tourism, locally-based
tourism, diversity, and high quality experiences that will lift the industry
to new and higher levels, in the process achieving new milestones. This
annual report presents the achievements of governmental administration
with regard to Taiwan tourism in 2019. It also provides links to a wealth
of multimedia content that invites readers to experience Taiwan’s small

town charms. We hope you will discover refreshing new faces of tourism

in Taiwan. We also warmly welcome your comments and suggestions.
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FimETE (V) QR code
BITEZE THAIAR
Scan the (small) QRcode with your cell phone to go
to the digital version of the section.
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BEERIEEN R B S AR RA AL

Scan the large QRcode with your cell phone to
watch event videos or browse related websites.
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The Global Travel Market

Environment

Overview of the Global Tourism Market

2019 FEIKEEREAR BREE) BE 3.6%3ZFZF] 14.60  The number of international tourist arrivals worldwide (overnight visitors)
& EUNAEIE (+8.5%) B EARGEABREES » & grew by 3.6% to 1.460 billion in 2019. North Africa (+8.5%) saw the fastest

. N growth in international arrivals, followed by Southeast Asia (+7.2%),
52 (+7.2%) MERZ - FEDMELLBIME (+7.1%) ~ REE Caribbean (+7.1%), and the Southeast Asia (+6.7%). The Asia-Pacific region
(+6.7%) HhlE » mARMEBEHIIREES 3.7% » SREIKRFISE - expanded by 3.7%, higher than the global average.

BIFRER S H IS AR IR E Hist

Statistics on International Tourism Markets for Inbound Visitors

FIRE (BBAR) FHEAR R (%)
Visits (Millions) YoY Increase (%)

PAONE] 2019 PAONE:] 2019

2K Global 1,409 1,460 5.7 3.6

BRI #K 7582 Developed economies 762 777 4.0 2.0

B B2 Emerging economies 647 683 7.7 5.5

B Europe 716.4 744.5 5.8 3.9

JtER Nordic 78.7 80.1 -0.6 1.8

FaER Western Europe 200.2 204.2 3.9 2.0

b / 8R[EX Central / East Europe 148.9 156.3 8.5 5.0

o 4= [=]

Sﬁou.lixhértnmg:rg)iem/%editerranean Region 2886 3040 77 >3

FaKHh[E Asia-Pacific 347.7 360.5 7.3 3.7

BBt EE Northeast Asia 169.2 170.6 6.1 0.8

Rt R BOLAEBRET - 2019 FR2RERIREBEIELNS » EERREP > RERETEE BRE2 Southeast Asia 1286 137.3 6.7 6.7

s FAFFH[Z South Pacific 17.0 17.5 2.8 2.4

1,186 EAR » KBAFAHE TREN—F - ARGESHOREEREERASEEBNEKE

Fjaa South Asia 32.8 35.2 19.4 7.2

EiR™iS » MEEREERIEE ST KBRS - EM America 215.9 2203 23 2.0
. According to the World Tourism Organization, global international travel hit a record high in 2019. Taiwan joined It North America 142.2 146.4 3.5 3.0 .
%‘ the boom, attracting more than 11.86 inbound visitors that year, and in the process writing a proud new page in In$hEL ;B[ Caribbean 25.8 27.6 -0.9 7.1 %
; the tourism sector. The Tourism Bureau also continued to develop more tourism markets, such as South;korea, Hh2E Central America 10.8 10.9 29 0.8 "Z‘
5 Malaysia, and Europe, in order to create a more diversified and sustainable toirism environment in Taiwan. B2 South America 36.1 353 13 48 5
| W FEM Africa 68.7 73.1 8.4 6.4 g

’ ' - 1LJE North Africa 24.1 26.1 11.1 8.5

; ‘ : RIS HI & Sub-Saharan region 44.6 46.9 7.0 5.2
- fhEE Middle East 60.1 61.3 4.3 2.0 i

ERZRIR - P6. Volume 18 Issue 3, Upate June 2020, UNWTO World Tourism Barometer.

A F7arese— ‘
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Overview of Asian Tourism Markets

NI =N [=] 2N
2019 IR EBRNLETIBABIREANR » NEFEREXRRS » In 2019, Korea was the fastest growing inbound market for visitors 201 9 EE-E/J\H Eﬁtﬂiiﬁa\ig%/ﬁ
. . Major Visitor Source Markets for Asia in 2019
_ N . . . from Asia (+14.0%), followed by Taiwan (+7.2%). Hong Kong, Japan J
MR 14.0%  ERAKE7.2% - BEREAEE - AAREE S ) .
and Korea were the main tourism source markets for Taiwan as the
2 =" Ny BT ZNE o . . .
BAMBERER » TEDNEHBIRR country maintained close exchanges throughout Asia.

2019 EmMNZBRNAHIZEARBKREARX

Number of Inbound Visitors for Major Asian Tourism Markets in 2019

AE o MEAE v MNETHE

Arrivals Increasing arrivals Declining arrivals
o
N

/':F'F?E\ (@) € € ~ € €
Mainland China A Hong Kong 88 South Korea

HZ Japan

1.45 BAZR 5591 B A 1,750 B AR 3,188 BA R
145,000,000 visitors 55,912,609 visitors 17,502,623 visitors 31,882,049 visitors

4 3.3% v14.2% 214.0% A2 2%

&4 EREE SR 58E) =

Hong Kong Malaysia Singapore South Korea Taiwan

[

FAONL singapore @ FRER K E O FEKME O FE A

Mainland China Mainland China ‘ Mainland China

O thE K FE O hEKRE T
%,% Taiwan g Eﬁ South Korea g‘ E[]E, Indonesia g EHE Indonesia g E ZK JEVED g E z.( JETEL
©

Mainland China Mainland China

%

"-‘;,_,_:,? -

‘;,’FQF? Macau 9 gig Taiwan

chE AR © ENFE ndi © EE vnicasue @ B, JBPT

Mainland China Hong Kong. Macau

i . = e .
. #HTAN3 Singapore ERPgan Malaysia =2 Taiwan .
= B A ko e . B AR @
: 1,911 BAR 2,610 B AR 1,186 BAR -
§ 19,113,842 visitors 26,100,784 visitors 11,864,105 visitors é
= - 3.2% 1.0% 7.2% =
S 3.2% 4 1. .U% A (.27 s
o [©)
et =4
- 4
4 o
< <
= >
& &
BERRR - BAERBCREEE - BERERRES - BEECAM  MINEIRES « BREZENLS - FEARERH 2019 FIRFHISERIER ERRR - AAEREREEE - SERERRER - BEBCAY  NERES - BRETENS
17 Source: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organization, Singapore Tourism Bureau, Malaysia Tourism Promotion Board, Source: Japan National Tourist Organization, Hong Kong Tourism Board, Korea Tourism Organization,

China National Tourism Administration Singapore Tourism Bureau, Malaysia Tourism Promotion Board
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Taiwan Travel Market

[ ] =
EKRE
Visitors to Taiwan
108 ERENREHET 1,186 B 4,105 AXAIFS > 8 107 EH

£721% > 1IN0 79 & 7,398 AKX -

108 FEEERMBHIZREMER » HFXUBRBHREERS -

108 FRE Nl IHE RIS R

Key Indicators of Taiwan’s Inbound Tourism Market in 2019

receipts (excluding international | US$14.411 billion

flight tickets) NT$445.6 billion

RERETIIEASABE 19597 &5
Average expenditure per person
per dz;gy to 'IEaiwan perp US$195.91

RERETHEERY

Average length of stay of visitors 6.20 fi

i 6.20 nights
to Taiwan
REREFHBASTHE 1215 B

Average expenditure per person
per day for visit to Taiwan Us$1,215

REREEENSE

Overall satisfaction rate of visitors 98.33%
to Taiwan

IREREZEBLLR

- . . 42.00%
Ratio of repeat visitors to Taiwan

US$13.705 billion

Taiwan attracted a record 11,864,105 inbound visitors in 2019, up
797,398 visits or 7.21% from 2018.

In 2019, visitor arrivals increased from all major source markets.

South Korea was the fastest growing source market.

REREADR e .
;Kziﬁ%)f\)\. . of i 1,186 AR 1,107 BAR
umber of arrivals of visitors 11,864,105 visitors 11,066,707 visitors
to Taiwan
BN EWRA(R S B R s E s S
= . . . ; = ;
= ) Tourism foreign exchange | 144.11 {8357t 4 456 85T 137.05 8=t 4,133 BT

NT$413.3 billion

191.70 7%
US$191.70

6.46 ®
6.46 nights

1,238 E7g

US$1,238

97.38%

41.00%

108 S E 107 FLEE

2019 versus 2018

A721%
A515% A 7.83%
uss s

A 2.20%
¥ (.26 #/nights

v 1.86%

g0 1 BB DR
Up 1.00%

18I0 1 BB 2R
Up 1.00%

TREHREAR © TREREFICERB ZENTRANKBBES -

Note: "Number of inbound visitors to Taiwan" and "average length of stay (nights) of visitors to Taiwan" data from the National

Immigration Agency, Ministry of the Interior.

108 FEEETIZEEETR

Taiwan’s Major Tourism Source Markets in 2019

o o

sl

EP*B;*&: EIZ'K Hong Kong and
Mainland China Japan Macau

22.88%

18.27% 14.82%

A 068% A 10.10 % A631%

g M08 FRERFHERDORERS) ERET > KE
REHAMN TBITREITRE > BRATHEZSATER (R
) (46%) ~ TRBRITHZH  FTEBERES > BEER
2 MAMIRITH ZHRIREETIZ)  (32%) & T2 MRITHE
MEIRITEE > BIRTHEN (18%) BE -

EREfAFENZ) B TRXRE) ARSIREREHLERA -
Rg) ~ TEm) R I28HE) AREESREEED -
SIRENSFRZNMRBELRI TERFEE ~ T80 R T4
"’y BAI3 A -

s o0

Environment

i kb (%) VA HI2 106 FREBEANRMEE (%)

Ratio (%) Growth in no. of visitors from 2018 (%)
gy
\S y;
/// .‘\‘ &
Y ———
~a— —
BH E3E| Hokfag
South Korea USA Malaysia

10.47% 5.10% 4.53%

A2189% A 431 % A220%

According to the findings of the Tourism Bureau’s R.O.C 2019 Survey
Report on the Consumption and Activity of Visitors to Taiwan, 46.0%
of visitors requested travel agencies to arrange accommodation (and/
or book flights), 32.0% did not request local travel agencies to arrange
or book accommodations and flights and after arriving did not request
local travel agencies to arrange any itineraries, and 18.0% joined pack-

age tours arranged by travel agencies.

The main attractions that drew visitors to Taiwan were “fine food or
specialty snacks” and “scenic landscapes,” and their main activities in
Taiwan were shopping, going to night markets, and visiting historic
sites. Visitors’ deepest impressions of Taiwan were from the cuisine,
scenic spots, and going to night markets.

/7 TOBANANARRRNN NN

BESIEHRL TR ~ TE16101) & TAPIET) EBRI3 &
MkEEHRRERESENSEMA TETERAEL « TH
BEl &k "Thip) BRI 3{I-

108 EREREEASHFHEHE 19591 E7 > B EFEEN
2.20% > WL EFENIINEWAZE 144.111EETT (38H15.15%) >

NI AR 4,456 1870 - B EFIBIN 7.83% -

i e i
HASIIRE

Tourism Attractions Quick Search

The main tourist spots visited were night markets, Taipei 101, and
Ximending; the places they visited and liked the best were Kenting

National Park, Jiufen, and Sun Moon Lake.

In 2019, the average spending by visitors to Taiwan increased by 2.20%

SMALL TOWN RAMBLE

to US$195.91 per person per day. Foreign exchange earnings from
tourism for the year are estimated to have been US$14.411 billion (up
5.15%), while earnings denominated in New Taiwan dollars rose by
7.83% to NT$445.6 billion.
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Domestic Travel

108 FEABAREEBIEIRHETR

Major Indices of R.O.C. Citizens'Domestic Travel

B AB AR LE R

. 91.10%
Domestic travel rate
TG AR 7.99
Average number of trips f
per person 7.99 trips

EIPNE)iicsiEiEN
Total number of domestic
travels by citizens

169,279,000 2%
169,279,000 trips

108 FE2 107 FLEE

2019 versus 2018

v 0.7 ®E=5% (pp) *

91.20%

Down 0.1percentage point
8.09 % v 0.7 =/trips
8.09 trips ol - P

171,090,000 %%
171,090,000 trips

v 1.06%

ii?aﬁfe%iﬁrfger of days 511 28 KBS i'ﬁat'}]u 0'02 9{ B

per travel hailekys Dk 0.02 days increase

EY=)ictiidnnzs

Travels taken during 66.90% 68.20% v 1 03 fBE5% (pp)

holidays and weekends 13 percentage points

ﬁoﬁm%%ﬁf’%g el 98.40% 98.00% A (0.4 mE5% (pp) *

verall satisfaction leve o

0.4 percentage points

BABRFIMBELMN | sremm 20w 75.02 %5t FEM22035T 7305 E% - -

Pverage expenal e Per | NT$2320 US$75.02 NT$2,203 US$73.05 A 531% A2.69%

EABINIRERSE | grmmsor i 12698 BET | MEMIOMET  124.98 EER = -

Total expenditure on

domestic travel NT$392.7billion

US$12.698billion

i - AREHRAER 2 BZULER -
(%) PSRRI 5% BEEOKET » (B MEREREER -

+ BRRELLRFEERERFED BEBANRE 1 RENSLE -

&kiz M08 FEERGENAAETHRSE) BRER  2FEEAR
ARER 1186928 BAR (BK 1.06%) ; 108 FHMNAK
RIBRBIFERES > BCRAIREENRE - it THEHEE)
REM BEAMLERMREERGTE #B) > SEBEAREE
AR - 108 FEIABARERE - L¥FE 107 FEHE M
R 4.08% > BTHFREAERE 3.42% ; LEHMUE4FRR
IBEE 6.15% R °

BARRF MAABRFIMREEFS67.00% FEHSG
33.00% ; BITREBTIZIREEE 5 88.50% > ShIKTHERIK
HE 5 1.90% > SN2 QA RNEEEIEE 5 9.60%;
RBEEREEERKFA B EMNFERAE ~ T4FRIA
BRfE ~ TEEEFEE  NREB -F5 Kk RIEERIF -

NT$3,769billion

A4419%  a1.60%

US$12.498billion

« The survey was conducted on citizens aged 12 and above.

« “% " symbol indicates that the significance level was under 5% and shown by
t-test to not be a significant difference.

« The ratio of citizens who took domestic tourism trips refers to the percentage
of the whole population who took at least one domestic tourism trip during
the whole year.

The results of the 2019 Taiwan Tourism Condition Survey Report indicated
that Taiwanese people made 169.28 million domestic toursim trips in 2019
(-1.06%). The Tourism Bureau encouraged locals to travel domestically in
2019 to revitalize domestic tourism amidst a weak overall ecomony. The
Bureau introduced a “Spring Outing Project” and provided subisidies for an
“Incentive Plan to Expand Fall and Winter Domestic Tourism.” The number
of domestic tourism visits fell 4.08% year over year (YoY) in the first half of
2019, but gained 3.42% in the second half. The Fourth quarter’s growth was
the strongest at 6.15%.

Of the total number of domestic trips, 67.00% were weekend or holiday trips
and 33.00% were weekday trips; about 88.50% of the domestic trips were
self-planned, while tour agency arranged package tours accounting for 1.90%,
and school, government, company, village, and other group travel contribut-
ed 9.60%. The main factors considered in choice of destinations were, in or-
der of importance, ease of travel or convenience of connections, relaxation,
leisure, and health, special events, curiosity to visit an unfamiliar place, and
quality of food.

108 EEABARRESASRFHIEEAMEN 2,320 T (B
£531%) » HEEEBABRNKRELEEFT 2= 3,927
B (& 4.19%) -

T E2HERIER
b & BEh Bl

Visitor Trends At Major Tourism Attractions

BTHREIEBCBREMBEEIGBE > MRHBRREZS
BtEE 90 FEFSEER(IRHERBCHRIBMBEETAR
B> 108 FHTIE 17 BRIBRS > WM 4 & > H5T 326 REE
TEFRIERS ©

WRBERRE (NREEMEZER) > BR 107 EBEA
REEMZER > BRAE  BRREASFER - HMELE
RERFERRAERS - REUSMIF7IERTEE ARIB ;
BMEREMBB BB MIERARR 107 18I0 ; EEHR
B (h) AR EBA BN HERMES ARG ; B
e BEHEEARERLL—FRE -

HA XU kAt E EZR A EBBHMARRELLR
% ILER R B SRR EEEAIZIRME

v 0

Environment

In 2019, average spending per person per tourism trip was NT$2,320 (up
5.31%). Spending on domestic tourism trips for the entire year is estimated
at NT$392.7 billion (down 4.19%).

Since 2001, the Tourism Bureau has collected statistics from subsidiary units
on the number of visitors at major tourism and recreation attractions to
understand visitor trends at these attractions as a reference for policy planning.
The data for 2019 covered 326 attractions. Seventeen new sites were added
and four were removed from the year before.

In terms of attraction type (excluding attractions added over the year), the
number of visitors increased YoY at 60% of the national parks, national scenic
areas, forest recreation areas, recreational farm areas, recreation farms, and
religious sites; 50% of museums and other attractions; and about 40% of city
and county level designated scenic areas. The number of visitors at all types of
attractions fell YoY.

Major scenic spots in the central and southern regions saw the steepest falls
in visitor numbers, while more than 60% of northern and outlying island
destinations saw visitor increases.

108 &£ 1 AE 12 AX 2R BEABETNRGEHRAEEER

Visitor Trends at Major Tourism and Recreation Attractions in Taiwan in 2019

Bl 1 B -12 BHEEE YoY (Jan-Dec)

IRIEREE BWEANRIBINZ B
Total base Sites with More Visits
#HE
Total base
O BERAE
@E National Parks 36 23 63.89%
BERERE
National Scenic Areas 74 46 62.16%
BEDRM(TH) RER
©) bon 6 43.75%
N/ Designated scenic areas at 1 7 3.75%
&5 the municipal or county
(city) level
Foy iz )
@ Forest Recreation Areas 19 12 63.16%
@ HRRERARRS 6 4 66.67%
ap BouE , 0 ;
Public Recreational Areas
{94188 Beaches 39 23 58.97%
REISAT
Privately Owned 10 6 60.00%
Recreational Areas
Q R 101 58 57.43%

BEARRNE 2B BEARELD 215

Sites with the Same Number of Visits Sites with Fewer Visits

#E #E
Total base Total base

0 - 13 36.11%
1 1.35% 27 36.49%
0 - 9 56.25%
0 = 7 36.84%
0 - 2 33.33%
0 - 8 100.00%
0 - 16 41.03%
0 = 4 40.00%
0 - 43 42.57%

15t | AR R EEE RSB AIEN » 108 EEHIEHEHETFIAL 107 £ELLE - Note: Due to the addition and removal of tourism and recreation attractions, no comparison to 2018 is provided for attractions added in 2019
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4+ N . = N = F
108 & 1 BE 12 AT ERAHBRIEE ARGHEHBRR e ) et
Visitor Trends at Major Tourism and Recreation Attractions in Taiwan by County/City in 2019 ﬁ A & EV EE 7"5 $ iﬁ
tEFE1H-12 EE YoY (Jan-D H ’
R B Taiwan’s Outbound Travel Market
B4TH Pt I PEARIMN Z 2 BEARRE B BEARELD Z B
City / County Total base Sites with More Visits Sites with the Same Number of Visits Sites with Fewer Visits
#E e #E
ey s S e 108 FFE A HEIHEET 1,710 & 1,335 AR - B 107 TF1EA0 45 & In 2019, Taiwanese citizens made 17,101,335 trips abroad, up 456,651
= Taipei City 32 20 62.50% 0 12 37.50% . . . .
#74L New Taipei City 46 32 69.57% 0 = 14 30.43% 6,651 AR » fif 2.74% ° kBB 8247 » MRI{FRMithE trips (2.74%) from the year before. Asia was the main destination,
I ! o s N R . T ——— accounting for 15,757,473 trips, or 92.14% of the total, followed by
HREI Taoyuan City 10 4 40.00% 0 6 60.00% BwZ o 51,575 8 7,473 AR (5 92.14%) > HRABENM the Americas with 676,520 trips (3.96%), Europe with 363,583 trips
it #TTR% Hsinchu County 8 6 75.00% 0 2 25.00% B 678 6,520 AR (53.96%) ~EUMNER 36 & 3,583 AKX (& (2.13%), Oceania with 228,135 trips (1.33%), Africa with 27 trips,
prd
i ; ; 0 - o . ) .
Norges | T Hsinchu City ! 0 0 ' 100.00% 2.13%) ~ AFEWHIE 22 B 8,135 AR (5 1.33%) - JEMi#t  and other regions 75,597 trips.
T | ERETH Keelung City 5 3 60.00% 0 2 40.00% =27 A% « HAHE AR
B84 Yilan County 15 9 60.00% 0 6 40.00% B27 AR H & 75,597 AR Japan was the first destination of choice, attracting 4,911,681
&t Total 117 74 63.25% 0 - 43 36.75% . N . . Taiwanese visitors, followed by Mainland China (4,043,686 trips),
#3584 Miaoli County 9 3 3333% 0 6 66.67% WER (E) BIoH - BB 491 B 1,681 ARBRRS - H Hong Kong (1,676,374), South Korea (1,209,062), and Vietnam
T Taichung City 23 12 52.17% 0 11 47.83% R B EIARE 404 & 3,686 AR ~ & 167 & 6,374 AR (853,257).
F | 8{bE% Changhua County 6 3 50.00% 0 3 50.00% ™ . o
B 58 120 & 9,062 AR ~ #F 85 & 3,257 AR According to the findings of the “2019 Survey of Travel by ROC
——— E#% 8% Nantou County 21 7 33.33% 0 - 14 66.67% . B . )
Taiwan S48 Yunlin County . . 100.00% 0 0 Citizens,” Japan attracted the greatest share of visitors from Taiwan
=T e - 25 e e e Ui & =
o o N rcosn . y o kg MO8 EERRBMNNFERS ) HRER > 108 £H in 2019 (33.70%), followed by Mainland China (21.90%), South
T Total .03% .97%
;:‘%# Chiayi County s 5 0.00% 0 3 60.00% AEEMEIEZEEA (33.70%) &% HRXKFEEFEKRE Korea (8.30%), Europe (7.80%), Vietnam (4.70%), Thailand (4.20%),
& IR A .00% .00% o o .
BHT Chiayi City 2 1 50.00% 0 1 50.00% (21.90%) ~8&E (8.30%) ~ BUM (7.80%) ~ #E (4.70%) ~ Hong Kong (3.60%), and the US (3.60%).The biggest share of
ﬁi - - overseas trips in the year were arranged entirely independently
= Tai Ci 2 10 40.00% 1 4.00 14 6.00% 0 N 3 v (o) & .
= %: aman_ o . > k 56.00% B (4.20%) BE (3.60%) RXE (3.60%) % 2FMH without using a travel agent (45.00%), followed by travel arranged
Spamern L e " " 63.16% 0 i / 3684% BIRIRIR A - IR HEA TRBFERITHAH - 2EE1TRHER as group trips or incentive trips (35.00%), travel arranged partly
R & B4 Pingtung County 21 15 71.43% 0 - 6 28.57% = - . s . . h h | (15.00%) d h find d |
bt o > 0 s ceo | s » 06 (& 45.00%) 8% > HRikEE T2MERLRE « SEIEEES through travel agents (15.00%), and purchases of independent trave
= B : e . N _ e or flight + hotel packages (5.00%).
g | 7EHER Hualien County 17 9 52.94% 0 8 47.06% fR#E1 (45 35.00%) ~ TRFERTHAHE S EHESBIE (5 ¢ 8
. F:B B SRR Taitung County 14 L EhTkE v & S 15.00%) & BEBBTRSMEINETES (5 5.00%) - The main purpose of citizens’ overseas travel in 2018 was tourism.
Tawan | &5t Total 34 20 58.82% 0 14 41.18% The main reasons for going abroad for tourism were the invitation
& 7% Penghu County 8 6 75.00% 0 2 25.00% 108 EFE A E L ERBEIA TENRE SENERZ > ME of relatives or friends, curiosity, the wish to experience the way of
£ P984 Kinmen County 11 8 72.73% 0 3 27.27% s . R . - N N ifei i
=] = e WEREEIEREER ( HE ) THEA R8N, - 7S life in a different country, and to relax.
Outlying 38T B4 Lienchiang County 4 2 50.00% 0 2 50.00%
" At Total 23 16 69.57% 0 7 30.43% ERRERE) - TRAENGFREEN) F -

15t - AR B EE SRR AN - 108 EEHIEHEHETFIAL 107 L - Note: Due to the addition and removal of tourism and recreation attractions, no comparison to 2018 is provided for attractions added in 2019.
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108 ERAHBEESABRFHIEELAHER 48 7802 7T (B
& 1.50%) » #HEEEHRBREL ST HAREE 8,175 87T
(FE 1.21%) -

108 FEIA B fkibs B2 E1RHET R

Major Indices of Taiwan Citizens’ Outbound Travel

BARE
HBRiEAEE 2 35.20%

Outbound travel rate

B B4R AR
(&% 12 HER) N
Total number of 17,101,335 AR
outbound trips by visitors

citizens (including
those under 12)

T8 AL ERE
(BXRm12EER)
Average number of
outbound trips per
person (incl. citizens
under age 12)

0.72 2R trips

5 ETRE
Average nights of stay
per trip

7.87 1% nights

SASRTEIEE | ) )
X EML 47,802 75 1,546 ETT
Average expenditure | NT$47,802 US$1,546

per person per trip

H B ARABEAR ST
(SEFHEE) - — e —
Total ou:bound travel MEM 8175187 264.35 fRXTT

expenditure
(including international
flight tickets)

1 TEAHBESAR E MESEBREy ERRR - ARBBEE -
BEEER -
3. BEIRELERFIEEREZFAED B HERDE 1 REMNASLE -
4. FHEBALBERH=BALEEAR - ZE/ADH -

In 2019, ROC citizens spent an average of NT$47,802 per person
per trip overseas (down 1.50%). Annual spending on overseas trav-
el for the year totaled an estimated at NT$817.5 billion (up 1.21%).

33.90%

16,644,684 AR
visitors

0.71 2R trips

7.90 & nights

=N 48529 T 1,609 ETT
NT$48,529

US$1,609

= 80778 267.84 BT
NT$ 817.5 billion US$ 26.435 billion | NT$ 807.7 billion

US $ 26.784 billion

108 FEi 107 FLE#

2019 versus 2018

A 1.3 E=5% (pp)
1.3 percentage points

A 2.74%

A 0.071 =vtrips

v (.03 #®/nights

v 1.50% V¥ 3.95%

NTS uss
A1.21% 4 1.30%

5. BABRTIIHEXHEEERHEE  £2H  IREERMEAEIINEES LS - EFBEHETAIREIER 2 HRESH -

« Source of data for “total number of overseas visits by ROC citizens” and “average length of stay (nights)” :

National Immigration Agency, Ministry of the Interior.

« “%” This symbol indicates that the significance level was under 5% and shown by t-test to not be a significant difference.

« The percentage of citizens who traveled abroad measures the percentage of Taiwanese citizens who took at

least one outbound trip during the year.

« The average number of outbound trips per person = total number of outbound trips divided by the total population.

« Average expenditure per person per trip includes international flight ticket fees, visa fees, hotel bills,

and all overseas expenditures, but excludes expenses prior to departure and after returning home.
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Tourism Satellite Accounts (The Economic Impact)
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The 2017 Taiwan Tourism Satellite Account (TSA) was compiled in
accordance with the “Tourism Satellite Account: Recommended
Methodological Framework 2008 (TSA 2008).” It adjusts the categories of
Taiwan’s tourism products to include: accommodation services, food and
beverage services, traveler transportation services (consisting of land, air
and water passenger transportation services), car rental services, travel
agency services, entertainment and recreation services, and shopping
services. Corresponding industries include the hotel industry, restaurant
industry, transportation service industry (consisting of the land, air, and
water transportation sectors), car rental industry, travel service industry,
entertainment and recreation service industry, and retail industry,

collectively known as “tourism characteristic industries.”

Further adjustments to the Taiwan TSA account included tables for:
inbound tourism expenditure (product types), domestic tourism
expenditure (product types and tourism type), internal tourism
expenditure (product type), tourism industry and other industry
production accounts (producer price), tourism proportion of tourism
products, tourism proportion of tourism industry, tourism direct gross
value added (TDGVA), tourism industry employment, and tourism
indicators. The adjusted Taiwan Tourism Satellite Account was called the
TTSA2016.

According to the TTSA2016, TDGVA amounted to NT$427.9 billion in
2017, equal to 2.38% of GDP. The tourism industry employed 537,000
people that year and generated tourism-related spending totaling
NT$1.066 trillion. Taiwan nationals spent NT$171.1 billion on outbound
tourism and NT$433.7 billion on domestic tourism. Inbound visitors spent

NT$461.5 billion on tourism in Taiwan.

In terms of visitor spending on different tourism products, in 2017
outbound travelers from Taiwan spent the most on transportation,
travel services, and shopping. Domestic travelers’ biggest expenditure
areas that year were food and transportation (including gas cost for self-
driving), shopping and accommodations. Inbound tourists spent the
most on food, followed, in descending order, by transportation, shopping,
accommodations, entertainment services, travel services, and car rental.
Overall, the largest tourism expenditure items in descending order
were transportation, food, shopping, accommodation, travel services,

entertainment services, and car rental.
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In 2019, the Taiwan Tourism Bureau promoted tourism to the world through a diversified global
marketing campaign. In addition to cultivating the major existing visitor source markets of Japan, Korea,

Hong Kong, Singapore, Malaysia, mainland China, Europe, and the United States, the bureau actively

attracted visitors from ASEAN countries, India, the Middle East, and other emerging source markets.
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In the Japan market, the Tourism Bureau continued annual promotions
themes in conjunction with six tourism focuses: “cuisine , romance,
LOHAS, shopping, ecology, and culture.” It adopted a point-line-area
publicity and promotion strategy that mixes new and old media. It also
expanded cross-industry alliances (Taiwan Day, Hanshin Taiwan Week,
and Taiwan Festival), and a “Youth Travel” promotion highlighting 32
railway stations in Taiwan that have same-name counterparts in Japan.
These activities aimed to strengthen exposure of Taiwan’s tourism

image and attract more Japanese visitors to Taiwan.
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Taiwan receives two-millionth Japanese visitor on December 9: A record high
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— Comprehensive, multi-faceted, multi-point communication centered on
the theme of “Meet Colors! Taiwan”
The Tourism Bureau shifted from a traditional single-medium, single-
demographic focus to a comprehensive multi-faceted, multi-point
communication approach. Promotions over digital media platforms
popular with target segments focused on videos aimed at specific age
groups, key opinion leader (KOL) planning, and social networking and
physical public relations (PR) marketing activities to solidify and develop
new and old visitor sources. The bureau also introduced new tourism
resources to attract Japanese visitors to Taiwan, presenting the island as a

nearby, safe, and secure travel destination for all ages.

— Taiwan receives two-millionth Japanese visitor on December 9: A record
high
Ms. Ayako Mizoguchi of Miyazaki Prefecture was the lucky two millionth
visitor from Japan. A first-time visitor to Taiwan, Ms. Mizoguchi traveled
with her family as part of the 47-member “Go! Go! Wide” tour group led by
the host of Japan’s mrt Radio Junko Sakai.

— Expanding international tourism cooperation and partnerships
The 12th Taiwan-Japan Tourism Summit Forum was held on May 24, 2019.
The two sides set a goal of eight million exchange visits in 2020. On July 18,
the two sides signed the Memorandum on Taiwan-Japan Railway Tourism

Cooperation.

108 FAAMISRERE

Visitors from Japan in 2019

QO 10.10%

216 & 7,925 AR | 2,167,925 visitors

Incentive travel
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Promotions in the Korean market in 2019 centered on the themes of “LOHAS,
cuisine, and ecology” and were conveyed through a variety of media channels.
Korean idol Ok Taecyeon served as a spokesperson to publicize Taiwan tourism

in Korea. The Tourism Bureau also launched online promotions and events to

strengthen marketing to young people and attract Korean tourists to Taiwan.
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Topping one million visitors for the
third consecutive year.

— The “Taiwan: Pure Satisfaction” promotions encouraged Korean visi-

tors to become fans of Taiwan and experience the great satisfaction
of traveling in Taiwan.

Expanding international tourism cooperation and partnerships

-The 34th Taiwan-Korea Tourism Exchange Meeting was held in
Korea. Government and industry representatives from the two
sides discussed substantive issues related to tourism exchanges,
strengthening city exchanges, and expanding educational tourism

between the two sides.

-Signing a Marathon MOU to expand international sports exchanges
During the Taiwan-Korea Tourism Exchange Meeting, the Taiwan
side and representative of the Korea Marathon Federation director
Yin Tsuan-chi signed a memorandum of understanding (MOU) to
strengthen sports exchanges between the two sides. Founded in
2002, KFM is South Korea’s most influential marathon federation,
bringing together 3,200 marathon associations and clubs. Under the
MOVU, the two sides will promote mutual participation by Taiwan
and South Korean runners in marathons on the two sides. They
will also develop player exchanges, share marathon knowledge and
information, and raise the awareness of runners and residents on

both sides of the friendly relations between Taiwan and South Korea.

o 108 FEREIMIBRENRE
”/'0 Visitors from Korea in 2019

Y0 21.89%

124 & 2,598 AKX [ 1,242,598 visitors

The Tourism Bureau continued various marketing and promotion strat-
egies, including the “Taiwan-The Heart of Asia” and “Time for Taiwan”
brand recognition campaigns. Culture, fine food, ecology, and LOHAS,
along with the Year of Small Town Tourism, were the main themes of
advertising, promotional, and marketing activities in major source mar-

kets such as the United States, Canada, Germany, the UK, and France.

108 FEUMMERERE

| L . Visitors from Europe in 2019
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Visitors from Russian in 2019

Q 69.53%

18 7,621 AZR [ 17,621 visitors
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' Visitors from the Americas in 2019
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76 B 6,254 AR [ 766,254 visitors
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— Raising visibility through cross-platform multimedia channels
The Tourism Bureau partnered with internationally renowned
media outlets and online opinion leaders on advertisements, joint
campaigns, and consumer generated content to heighten exposure
to Taiwan’s tourism brand and strengthen awareness of Taiwan

among potential visitors from major source countries.
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Transit/business travelers, and special interest groups
(e.g. island-round bicycling, hiking, and bird/butterfly watching tour groups)

— Offering rewards to further incentivize travel to Taiwan

The Tourism Bureau continued to offer free half-day tours for transit
passengers and other preferential measures to encourage transit
passengers and corporate incentive travel. It also participated in four
major incentive travel exhibitions, expanding industry professionals’
understanding of Taiwan and helping Taiwanese companies win

customers.

Expanding international tourism cooperation and partnerships
- First Taiwan-Paraguay Tourism Exchange Cooperation Conference
Under the cooperation letter of intent framework signed by Taiwan
and Paraguay in 2018, Paraguayan Minister of Tourism representative
and advisor Doris Penoni led a delegation of mainstream industry
representatives from Panama to Taiwan on November 8 for the first
Taiwan-Paraguay Tourism Exchange and Cooperation Conference.
Paraguay’s Ambassador to Taiwan Marcial Bobadilla Guillén also
attended the meeting with embassy officials. During the meeting,
the two sides reached agreements on expansion and continuation of
mutual exhibits, bilateral businesses exchange visits and exchanges,
tourism professional education and training, educational tourism,
and other issues. Both sides also agreed to further strengthen travel
industry cooperation.
- Taiwan and Belize sign tourism cooperation letter of intent
Taiwan and Belize marked the important milestone of the 30th
anniversary of the establishment of diplomatic relations between
the two sides in 2019. The Tourism Bureau visited Belize from June
19 to 23 that year to promote Taiwan tourism and sign a letter of
intent on tourism exchanges and cooperation. In the area of tourism
exchanges, the two sides agreed to promote experience sharing, hold
occasional tourism exchange meetings, as well as share experience on
incorporating smart tourism in scenic area planning and personnel
exchange training.
- Promotions and marketing in the emerging Russian market

The Tourism Bureau developed the Russian market through
promotions coordinated with a trial measure by the Ministry of
Foreign Affairs granting Russian visitors 21-day visa-free entry to
Taiwan. It commissioned a PR company to deeply cultivate the Russian
market. In 2019, it also arranged 12 industry and media visits and
stepped up exposure through Russian media channels, such as the
Russian edition of National Geographic Magazine.
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Promotions in Hong Kong and Macao during 2019 focused on the theme
of “Taiwan Small Town Ramble Year” along with ongoing seasonally
themed campaigns. For the fall “Autumn Wind” campaign, the Tourism
Bureau introduced the top 100 travel products and promotions, the
“I'm in Taiwan” Taiwan Small Town Ramble video, and other serial
promotions.
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Comprehensive, multi-channel marketing

Promotions were carried by electronic and print media, online social platforms,
and other channels. The Tourism Bureau also cooperated with tourism

programs, social media, online travel agencies (OTA), and mall exhibitions to

strengthen promotions and marketing on various themes.

Joining forces through cross-industry alliances

Taiwan specialty products were promoted through multiple channels

and cross-industry resources to attract various types of potential visitors.

The Tourism Bureau developed promotions under the themes of fine
dining, romance, LOHAS, and shopping, drawing on the appeal of the
“Time for Taiwan” slogan. The publicity strategy was differentiated for

the Hong Kong and Macao, New Southbound, and Muslim markets.
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2019 “I'm In Taiwan” Taiwan Small Town Ramble promotional video

Promotions were also conducted in partnership with well-known sports and

photography brands, Eslite (Hong Kong), malls, and restaurant chains.

Developing products and expanding markets

The Tourism Bureau developed new regional products on small town themes,
such as Hualien County, Taitung County, and outlying islands. It also partnered
with the cruise, airline, and tourism industries, as well as online travel agencies and

platforms to strengthen product promotion and marketing in different markets.

108 F B R ERENRE
Visitors from Hong Kong and Macao in 2019
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— Deepening tourism cooperation and promotion and expanding
marketing directions

The Tourism Bureau partnered with county and city governments
and industry associations to promote specialty themes and regional
tourism resources at the Taiwan Pavilion arranged by the Ministry
of Economic Affairs (MOEA) at the New Southbound Policy
International Travel Exhibition.

— Creating a travel-friendly environment and enriching the content
of special language websites
The Tourism Bureau cooperated with OTAs to pool visitors, assisted
celebrity vloggers with multimedia marketing, and strengthened
digital marketing. It also used the Project for Simplifying Visa
Regulations for High-end Group Tourists and conditional visa
exemptions to introduce the “Taiwan High-Quality Tour”

certification mark in Thailand and Vietnam on a trial basis.

— Increasing bilateral exchanges
The 8th Taiwan-Vietnam Tourism Cooperation Conference was
held to strengthen exchanges and cooperation with the Vietnam

National Administration of Tourism.
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Visitors from New Southbound Markets in 2019

Q6.84%

277 B 2,159 AR [ 2,772,159 visitors

The Tourism Bureau strengthened market segmentation and international
marketing in conjunction with the New Southbound Policy. It used flexible
promotions and arranged local PR activities, as well as multi-channel joint
marketing and trial certification of high-quality tours. It also deepened
bilateral exchanges to attract more visitors to Taiwan and improve the quality

of travel to Taiwan.

@Cﬁf BEiZ¥ 2 Target Grou@

@ E FE 15 Singapore and Malaysia

b

BHTRE BEE
Free and independent travelers Repeat visitors

(FIT)

@ FTH-IE-M-RFRE - ENBREE

Thailand, Vietnam, Philippines, Myanmar, Cambodia, Laos,Indonesia, India

@]
Y

TRHT IR RS

Muslim visitors

EMEE
Newly affluent

@ @

New Zealand, Australia

$REZHE Seniors

SMALL TOWN RAMBLE

32



Tourism Report 2019

@ BHERMATH %5 Muslim Market

HASEEERABHMMRSREBNMT S - TRETEET
R BRI ABEIIMMISIRE - WEBMM IR IRET K

The Tourism Bureau enhanced Taiwan’s image as a Muslim-friendly travel
destination through multiple channels, it also continued to improve the
visitor reception environment in Taiwan and connected with Muslim markets

in the New Southbound region to meet the needs of Muslim tourists.
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— Encouraging small restaurants to provide halal food
The Guidelines on Subsidies for obtaining Halal Food Certification
were amended to reduce the size of restaurants qualified to
receive subsidies for obtaining halal food certification. A total of

252 restaurants were halal certified by the end of 2019.

— Enhancing the Muslim-friendly travel environment
The Tourism Bureau continued to develop Muslim-friendly
facilities (including prayer rooms and washing facilities),
with priority on facilities at major transportation terminals
and stations, scenic spots, and large exhibition venues. Such
facilities have been completed at national scenic areas,
international airports, Taiwan Railway stations, High Speed Rail
stations, freeway rest areas, convention centers, the National
Palace Museum, Chiang Kai-shek Memorial Hall, and Alishan
National Forest Recreation Area entrance, transfer stops and

visitor centers.

— PR campaigns in Malaysia, Brunei, and Indonesia
The Tourism Bureau carried out the “Salam Taiwan 2.0” PR
campaign in Malaysia and Brunei. Actress Mira Filzah was re-
invited to serve as spokesperson in Taiwan tourism promotions
to Muslim visitors in Malaysia and Brunei. In 2019, the Tourism
Bureau carried out a PR campaign in Indonesia to tap the vast
Muslim tourist market there. It also established the Taiwan
Tourism Information Center in Jakarta and invited well-known
Indonesian online celebrities on FAM tours to Taiwan. Posts
by the celebrities on attractions in Taiwan won enthusiastic
responses from fans, spurring a wave of Indonesian Muslim travel
to Taiwan. The campaign was closely aligned with market demand

and deepened tourism cooperation and promotion.

2019 727 EIR ﬁ i AT CEO
Muslifmseminar 2019 CrescentRating CEO
»

The mainland’s Ministry of Culture and Tourism announced that, from
August 1, 2019, a trial program allowing individual travel to Taiwan by
residents from 47 mainland cities would be suspended and that, from
September, the mainland would limit quotas for group tours to Taiwan.
In the second half of 2019, we continued to promote travel to Taiwan
and convey a positive image of Taiwan tourism primarily to stabilize
group travel andcontinued to arrange activities to promote travel to
Taiwan and directly contact the public to convey a friendly welcome
to Taiwan. We also strengthened cooperation and exchanges with key
group tour operators and national airlines in various provinces and cities
to promote tours to Taiwan.
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Multi-channel promotion
Multiple channels were used for promotions in conjunction with
Mainland tour operators, companies, and media (self-media),

including internet, social media, film, and TV channels.

Holding marketing campaigns

The Tourism Bureau held promotional conferences and forums,
invited travel bloggers, online influencers, travel agents, and media
to visit Taiwan. The bureau also participated in international travel
shows and organized a large-scale Taiwan-Jiangsu Lantern Festival
cultural exchange activity.

Deeply cultivating the high-end and specialty travel markets
Taiwan towns, cuisine, family travel, indigenous, bicycle, bay, and
cultural tourism products and markets.
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flilIEﬁL%&%%EF%i’ﬁ’:‘ﬁﬁﬁ‘ﬂiﬂﬁﬁibﬁiﬁﬁ °

The National Kaohsiung University of Hospitality and Tourism,
Taiwan Ocean University, and National Kaohsiung University
of Science and Technology (NKUST) signed a Memorandum of
Cooperation on Taiwan Cruise Research and Development on
February 20, 2019, to develop Taiwan into an Asian cruise research
center. The cooperation aims to help Taiwan access more precise
information on the domestic and neighboring cruise markets,
deeply understand future development potential of the Taiwan and
Asian cruise markets, promote academic and practical exchanges
and cooperation between Taiwan and other countries on cruise
development, enhance the marketing and industrial competitiveness
of cruise tourism in Taiwan, and accelerate the deepening of
Taiwan’s cruise industry. In addition, the Taiwan Cruise Research
and Development Center was established at NKUST on December
24 to support professional services, personnel training, industry
development, policy analysis, and international connections, while
highlighting the importance of Taiwan’s geographical location,
economy, and industry to the Asian cruise market.
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- 2019 SEEHERHRHIE  SESBERRNDEINEIRTIS £ — 2019 Taiwan International Cruise Forum : The Taiwan International 9 ?_ fﬁ - H‘E *# %_
RESEES > 48 107 FESHEEN 2018 = SE R H1E Cruise Forum was held in Kaohsiung in 2018 to keep Taiwan 9 TE ] q b |:||:| K

N competitive in the rapidly growing Asian cruise market. The forum : H : .
4, s1ahy [ SWE IREERISE -
& > 108 F 9 B 27 HEESM 12019 SZEIRERRE returned on September 27, 2019, and was hosted in Keelung, Taiwan's Brand BUIIdI ng th rough N\UItI Chan nEI N\arketl ng WV,
B mmIEMEE LN EEE R R EIERIR A =BT iRE busiest cruise passenger port. Participating experts shared insights
EWIBREREY ; B EREREREEERAZE and discussed cooperation strategies to identify new development = st E - ‘ . .
(USRS » BTSSR (Asia Cruise Cooperation, opportunities for Taiwan’s cruise industry. Members of the Asia % ;’%‘ﬁ jj ’ %32 B;ﬂ% Eg E% International praise for Taiwan’s charms .

Cruise Cooperation (ACC) and other important international

- = CAOIE FNES SHC IR EDME o L. e le
ACC) SEREIFRBHY - REWERFHINRRN partners were also invited to explore new opportunities for the
cruise industry.
- FAE ?& BEBCBHEIRINEIRIR S EBN TR K THEED BEETF2019F THHAFE—EHBITMIREIEE (GMTI) J
— The Directi for the Tourism B , MOTC’s | tives for th _—
REZEHE (Fly-Cruise) FREHZENES | - RS HHAT ¢ Directions for the Fourism Bureau, W97 s Tncentiues for the a T RS AEIFPRMRESTREREENME3 S
Promotion of Overseas Cruise Ship Visits to Taiwan and Directions . - O o
i == Fos %= . . e . =y AE 2 = 277 e
o AT %i'ﬂﬂrﬁzﬁg ° 108 F/MEMEMIRZAIRE 158 B for Incentives for the Promotion of Fly-Cruise Visits to Taiwan were BEAFREERERIMRERIEHE D
AR > Fly-Cruise f[RETRNE 18 7 FTAR - formulated to encourage cruise companies to increase stops in The Mastercard 2019 CrescentRating Global Muslim Travel Index (GMTI)
Taiwan on their Asian routes. Foreign cruise and fly-cruise visitors in survey selected Taiwan as the third best tourist destination outside the
2019: 158,000 and 17,000, respectively. Organisation of Islamic Cooperation (OIC), affirming efforts by Taiwan to
- EESHREBIRETS - 108 FIZENIRBIET 48,127 A - X create a Muslim-friendly environment in recent years.
27.93% ; 1BEHR1T 60,734 N> & 3.09% ° — Specialty group travel markets in 2019: Incentive travel — 48,127
& 05 BRI AR - Bz 3.09% pecialy gronp - BRETE IR - S TEES
visitors (+27'93% yOY); StUdy travel - 60,734 visitors (+3'09% yoy) Malaysian Muslim internet celebrities visit Taiwan: Golden
Waterfall in Jinguashi
- 43 S 4E APEC 25 54 #H St I\ 4 — The Tourism Bureau attended the Asia-Pacific Economic Cooperation s .
M 5 K 45 & E APEC 55 54 % 55 2 8 5% T /) 48 p L% E /A S (PBS) SPIIRIED S Joseph Rosendo’s Travelscope »
(Tourism Working Group) &% - /&% 2020 & 2024 55 K
discuss the drafting of a 2020-2024 strategic plan for tourism

HERBER R ERR - B AE S 46 [E H BB Z 215 3X 5228 (The Daytime Creative Arts Emmy

Awards) WAEFERRBEEHNEENEH B EREEEIEE (Outstanding

Directing for a Single Camera Lifestyle, Culinary, Travel or Educational

promotion in the Asia-Pacific region.

(APEC) 54th and 55th Tourism Working Group conferences to kl
:

ﬁ a BEUE (=S EBREEE) (Taiwan Matsu Festival and Islands) B i

-«
|

and Informational Program) 124 °

The Taiwan Matsu Festival and Islands tourism program co-produced by the Tourism

Bureau and popular Public Broadcasting Service (PBS) travel program Joseph Rosendo’s

Travelscope was nominated for the 46th Daytime Creative Arts Emmy Awards’
BEPELE BB E AR (PBS)
HERIFIREEE T=EI5HEMS5HE)
The tourism program Taiwan Matsu Festival and Islands Informational Program.
was co-produced by the Tourism Bureau and PBS.

Outstanding Directing for a Single Camera Lifestyle, Culinary, Travel or Educational and

NBTERERSETEN (EER) EGF R S2MEEHIK
@ BRESIEIE MEHME) (Magellan Awards) FIGR EE S
2019 F TEMAERREN G EIRE BRI (Asia - Overall
Destinations-Eco-Friendly "Green" Destination) $Ri87k%2 o
The bicycle tourism themed promotional video “Cycling” won the Silver
Award in the Asia - Overall Destinations-Eco-Friendly “Green” Destination

category of the 2019 Magellan Awards, the highest tourism industry award
in the US.

DANRITIHEE2E (Pacific Asia Travel Association (PATA) Gold Awards) 12
a 2019 % 7 A 15 BA% 2019 F 34 IBARR IS E » BHENE M5
RRERRRIBEBHIIRIEAE ) « TBH/N\I Rk E%E Payuwan &%
AiREEL FIEE » SRERIERE - ZHREBUG / BRMITIHREELR3
IBRESTE » AAFRRNNBIRBEER KBS N ERRES T HERE -
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The Pacific Asia Travel Association (PATA) announced the winners of its 2019 Gold Awards on July

15, 2019. Among the 34 Grand Award and Gold Award winners, the Tourism Bureau won three gold
awards for “The Purple Ray Flash” in the Environmental Education Program category; “Free Buzzard
in Mt. Bagua” in the Secondary Government Destination category; and “Payuan Community Slate
2019 ZEEREERRE

) ; ) Houses” in the Heritage and Culture category. The awards affirm the bureau’s commitment in recent
35 2019 Taiwan International Cruise Forum

36
years to environmentally sustainable tourism development.
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Opening new service branches to develop potential markets

RIFBFRASE TS > RHIREEMRIFINGES | FNE > 2019 FHRSERIS RIS RIER -

The Tourism Bureau opened several new service offices and centers in 2019 to develop high

potential market, provide travel information services, and attract more visitors.

SRR EEBC RS

Taiwan Tourism Information Center in Moscow
R 2019F 3 B 11 BEEHRRIMIL MEEERRIS=EEH YRR
Bl o RESEREZN > EMREHESEEY -

The Taiwan Tourism Information Center in Moscow opened on March 11,
2019, to provide Taiwan travel information and promote Taiwan tourism to

local tourists.

B m AR ISR R
Office in Ho Chi Minh City, Vietnam

BEABBAERTORRFESEZREREFNESR - B
F6/ 2019 5 3 B 15 BRI 5 — KRR 5 Mt At A I B
WEASIATNER 85  RERRBESHERREEH
K5 F-REEMFEE KERHEEEY > BEEE
HER > B hisERTEEE -

To expand Taiwan’s tourism product market share and shape the image of
Taiwan as a high-quality tourist destination, the Tourism Bureau opened
an office in Ho Chi Minh City, Vietnam’s biggest commercial city, on March
15, 2019. The office is the first-line for Taiwan tourism interactions with
local tour agencies, media outlets, and consumers in Vietnam, Laos, and
Cambodia to attract potential visitors to Taiwan and build momentum in
New Southbound markets.

St E el = BB IOEIRTS R

Taiwan Tourism Information Center
in Auckland

2018E 11 B 1 BEEAATA M ZEEREE » 4AE

Bih=1ER G 86/ 2019F6 817 H

ETARTaRA R S RERRTS R - B R L ¥ AR
MEBZIEESE -

Tourist arrivals from New Zealand to Taiwan have grown
since Air New Zealand resumed flights to Taiwan on
November 1, 2018. On June 17, 2019, the Tourism Bureau
opened an office in Auckland to expand and strengthen
promotions to New Zealand visitors.

BEHENNE = B BRIk ARTS B2

Taiwan Tourism Information Center in Jakarta

AFEARIREABIMER - ENE™IS - BiX/F 2019%F 7 B
19 BRUBRMERBE  ZHAZEAHEEE  EAR
BRIFEE S > RS ERER %E&EDE%%E’%E%
kLB CNBESHE > SABSHEHAER » R -
ENE ~ AfhiZ2EmmhisthsEiRE

.
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Taiwan Tourism Information Center in Sydney

107 FRNIRERZEERK 10 BAR - BIFEMEREEIIER - 18
FEFEERE - BXE 2019 F 6 B 19 HRIUEEEMNSHRBE - X
TER(EERNTISER 2 EEEE -

In 2018, the number of Australian visitors to Taiwan topped 100,000 for the first
time and Australian airlines continued to add flights and flight destinations ,
increasing the willingness of Australians to visit Taiwan. On June 19, 2019, the
Tourism Bureau opened the Taiwan Tourism Information Center in Sydney to

expand and strengthen promotions in the Australian market.

The Tourism Bureau opened a service office in Jakarta on July 19, 2019, to promote Taiwan tourism in Indonesia, the world’s biggest Muslim

country. The bureau commissioned the Taiwan Visitors Association to operate the office, bringing private sector innovation and vitality,

as well as a wealth of diverse resources, to overcome challenges in direct flight capacity from Indonesia to Taiwan and Taiwan tourism

visibility and attract more Indonesian tourists. The bureau hopes to follow up in the Middle East, India, and other Muslim markets.
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Building buzz through innovative marketing

| GEsEERERRES
. Taiwan Tourism Information Center in Vancouver 2019 EE=LKREMI5@EE1T

Laiwan X B S B E RO A =B R AR ES 2019 Publication of the Michelin Guide Taiwan 2019

=/8
F9R26 ARNBIFEMRI TBERFESEBCRBERITE, » (FHH
MERRBEFERERF TR > TRENEARER S ERENBEE
o (REREENR S EHEAE M

The Taiwan Tourism Information Center in Vancouver opened on September 26, 2019,
to strengthen promotion of Taiwan’s tourism brand, deeply cultivate the high-potential
Canadian visitor source market. The office is a platform for serving travel agencies

in Canada, providing information on Taiwan to Canadian tourists, and promoting

tourism exchanges between Taiwan and Vancouver.
SURSFEZLEIRERISE 9 B 26 BRI

The Taiwan Tourism Information Center in Vancouver opened on September 26

EiCREMERERREEEE _MRHad

The current Michelin Guide Taipei will be expanded into a “two-city guide” with the inclusion of Taichung

RBMERIBESE - EELERES fﬁ'ﬁggxﬂ
The Deputy repr ve, Bri

R EREERTEIEEEEHEE - Unveiling phota of the Il.or\ on office: NEg) EHFHEIRREEREEENTTE » L ERSIBERIEE Fine cuisine is an important element and strong card in attracting
Inaugugation of the Tourism Bureau’s LOR@Oh Office (from left):First Bank CEO, Chang . . .. . . . . . .
Chih. ng; Deputy Representative Offthe British Office Taipei, Andrew Pittman; E’\]gﬁlﬁ ° *E*ﬂi}ﬁﬁi%éﬂZ%ﬁgZ%ﬁE’];ﬁg g o international visitors to Taiwan. The Michelin Guide is considered the
London Office Representatiye, Ambasﬂ David Lin; Overseas Community Affairs Bible of all dining guides.
Council Member, Li Hung-ya@; and Overseas Community Affairs Advisory Committee
ber, - g = N
Member Lec iy ne- | ~ €2019 E4EKEMIERE) R 2019F 4 B 10 HEHR > HEE The 2019 Michelin Guide Taipei, published on April 10, 2019, generated
%Iﬁﬁj%l?}ﬁ%ﬁ ENBREENEM 2{E 7,000 8B T » BAI—FENKE 33% » (= an estimated NT$270-plus million in advertising benefits, up 33% year
N == e aEE Al on year. Over the past two years, Michelin Guide Taipei has spurred
AEKEMIEE) 2 FESDESRARERERETRNE - ’ past two ¥ e Taipei has sp
London Office i e e - development of Taiwan’s tourism and restaurant industries and greatly
Agiert SEERAERE - thARERRMAMEBRRE - enhanced Taiwan’s international visibility. It also represents a re-
SREECNE LTS « IR EEUNZREREE - 2019 F 12 B certification of the Taiwanese cuisine brand.

BAENMRRILEE - BIEREMBETENSTE > 2019

17 BREUNAIL M@ R MBMNER - EEZEM : . o . . .
F11B14BE% > H2020 F4i (=1 REMIER) BiIERE Taiwan earned affirmation by Michelin’s professional review. Following a

w w
g ERSRFABHEE—NER - PRRAWEENRE v s r= [ et 1 e planned, phased promotion, Michelin on November 14, 2019, announced g
S RABSERENASE  BEEDRSREEIAE - RSB 2ERT 1R o TR @RREERIRIE e 2020, the Michelin Guide Taipei would be expanded intoa %
§ B EROTRARRS - REEXRZERES “two-city guide” with the inclusion of Taichung, Taiwan’s second most g
o To develop the European tourism market and strengthen promotion of European travel to Taiwan, the populous city. The guide enhances Taiwan's influential position on the o
3 T.0f1r|sm Bur?au opened a London Ofﬁ.ce. on Decem.ber 17,.2.01'?. The UK is the blgge.:st source of European world culinary map and brings international attention to Taiwan’s cuisine. ;(.
s visitors to Taiwan. The London office will increase Taiwan’s visibility in the UK to steadily grow the number of s

British tourist visits to Taiwan.

SKEMIERE Taiwan B A 1EIS

39 Michelin Guide Taiwan website 40
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Tourism Bureau Osaka Office holds
Taiwan Tourism Fan Party on 20th anniversary

2019 FEEBNBHARMNSEEMI 20 BF » HRHHEAR
TSN FEREITESLEERETS - R2019%F
3 A 8 AR 20 BEFEAL B RSEREER 2 F RN IFAR
B ~ 9 B KPR Billboard Live 23 T2 ¥R YL 4 ,%’* PartyJ &
R A ARBERNMMIISHERSE . [FHIBEEFHNSE
RIREBRRIES - RFEHEEEERRRE ri?f;EJ KES
ERETENME > pN EENE - AR BERZE > BERABZARL
FRRFAEENFEALBEDIZEE - FARDAERIKIEZ
RS HASHNESERS -

""Q'(D‘SA\L..‘ =

RBRIFE R 20 BFELEES

Reception for the 20th anniversary of the Osaka office

.
The Tou:ism Bureau Osaka Office held a 20th anniversary reception
on March 8, 2019, to thank the Japanese people, build Taiwan’s high-
quality tourism image,’and expgess appreciation to related industries for
their long-term support and assistance. On March 9, the office held a
“Taiwan Tourism Fan Party” at Osaka’s Billbog(d Live to thank Taiwan’s
ardent Japanese fans. Internationally renowned cellist Chang Chen-
chieh, Taiwanese opera great-Liao Chiung-chih, Beijing Opera master
“Monkey King” Luhao Chu, and Cosmos People, a band popular with
Japanese youth, entertained the participants with a musical banquet
ranging from high-energy rock to melodious classical music. The

program also featured traditional sugar art‘and paper cutting displays.

AwEERERY VY

HEEE

Putrajaya International Hot Air Balloon Fiesta in Malaysia

IEREEARIEK B PR1T R

Oh Bear Hot Air Balloon
international marketing campaign

8 MEERFARERTH) BEE (REE)
REE (BA) &7 7 BREBTHED - %E%?ﬁﬁ%
SERFREFHED - BOTHEREERY - (REEE
ERR BEERENARSIEASH 1A
REFEBNEDSHTY > ABBEEEEEDHN
i -

RREEXCEBEMmMEITIE
Korean marketing campaign with
Lotte Chilsung’s Sea Salt Coffee

BARUBEEERCEASE T MmE Mlet's Be MBEy &1F -
R2019%F 2 R ?’E.‘:HIZEE@%% - SOMNERS — SR IZARSEEIE -
MUk B EERRSERERFER (KE8E  fRE X
BRFRIK) LLE&Iﬂk BRKRES 4B 4 TRULBEIE
EITIRE - HERR 495 B - RFSLEBREBCANZE -
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The Tourism Bureau carried out the “Oh Bear Hot Air Balloon
International Marketing” campaign at seven international marketing
events during the spring (Southeast Asia), summer (Europe), and winter
(Japan). The Oh Bear hot air balloon promoted Taiwan’s air tourism and
sustainable industrial development in the host countries. The campaign
presented Taiwan’s most beautiful scenery to the world, promoted the
Taiwan International Balloon Festival tourism event, and introduced

Taiwan'’s distinctive events.

The Tourism Bureau partnered with Lotte Chilsung brand “Let’s Be
Coffee.” In February 2019, the Korean brand released a limited edition
“Asian Series” Taiwan Oh Bear Sea Salt Coffee. The coffee packaging
featured images of Oh Bear and Taiwan tourist attractions (Taroko Gorge,
Bao’an Temple, sky lanterns, and hot air balloons). Over 4.95 million cans
were sold through major channels and more than 44,000 stores in South

Korea, building Taiwan’s tourism visibility in Korea.

e
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Film and TV program cooperation
Film tourism: High popularity effect Prog P

#m  E;ER

South Korea : Ok Taecyeon

iR SHEEMIIREE Telefe BB R =101E

gentina’s Telefe films a program in Taiwan
BETEREAZEEAREAN  REFEGTARTHRERY » THFEERITEERARH

EE > HEEEBRNHWRAARIEE  MERZE  RWMENNEELES - REEKRE FIHEEE Telefe HEMA T EERESE (BBHR) 2003 &F
BREETREKRS  ASEYE  BIBEHERD - SEEDTHEBERAN B/ BB 2010 EBAZ 15T > AEMKASEHE » =R
S - RBERTRER - HEBMATEZS B A TEL 15 TUREBKRLH - AST
Ok Taecyeon was recruited as Taiwan'’s tourism spokesperson in Korea. The celebrity was featured in iF o ZE B TR AREL TR Instagram 2 BIHEB BRE B 44
promotional videos, print advertising, and PR activities in Seoul. With his positive healthy and energetic B AN EBRRIABERZARFEEEZELHNE  BLENE» K
image, he promoted the image of Taiwan tourism and generated buzz to attract Korean tourists. During B INE RN E T HEE -

promotional activities, Ok Taecyeon also personally introduced Taiwan towns and joined in the fun with

the Korean public. Telefe’s “Travel the World” tourism program is most viewed TV program in
-4 38 3 EE SR AL = , RE =/HEZ . . . . .
RETRREEEEAREA  REHRSOP Argentina. The Argentinean show produced a Taiwan tourism special that
Korean celebrity Ok Taecyeon shot promotional videos in
Taiwan as tourism spokesperson for Taiwan received the program’s highest viewership in the 15 seasons since its launch

in 2003. The host and his youngest son each have more than one million

R Instagram fans. The show and information disseminated over social media
)>o%) YN & 25 <v)»
HAREE RISR E‘E*'Laﬁm platforms by the film crew went viral, significantly raising Taiwan’s visibility

Malaysia and Brunei: Mira Filzah in local markets.

R RGBS AR EBNIEMIDIRE B I6: B BT MR = R A 1

2.0 ik TSalam Taiwan) BEIMEERESER A - BABRSEENRERESIRITLE

MZEAS)HBE 100 (LA BRBEIMIES > 4 B 26 ARZE1L 101 2MEBERRES - AERE—

EZRBEEEZERMEZILRS > KHNAMPIUSREZEEABEMEGEN > hiER

Bt - HESEEEEEREERESE  EUTMOESUNBERESR -

Spokesperson for Malaysia and Brunei actress Mira Filzah asked 100 Muslim fans in Malaysia to visit %_ﬂiﬁﬁ@%ﬂf{*ﬁ%ﬂ'\] FEA@% T J E’ﬁ E ﬁ‘{’ﬁ

Taiwan and shoot the “Salam Taiwan 2.0” promotional videos to attract Muslims visitors to Taiwan. The Tourism Bureau collaborated with

South Korea’s popular “The Return of Superman”
program

The Tourism Bureau'’s office in Kuala Lumpur partnered with travel agencies and airlines to invite 100

Malaysian Muslims to visit Taiwan. On April 26, they met with Mira Filzah at Taipei 101 and enjoyed a
Halal cuisine and the Taipei nightscape together. The fans made a Polaroid montage for Mira Filzah. They

Rt 2BRIFERYS (Mira Filzah) also joined in an interactive guessing game and puzzles introducing the visitors to Taiwan. Mira Filzah
BERESRITHHESE R Muslim actress Mira Filzah

returns to Taiwan to shoot a tourism promotion video

BREEMBREARSHE 4 & 65 DEREREEE - AIETE
E (LEE X8E ®TAM) AP mIEERBEDIRYNK
ZEHBHE 208X AREAZER AR - B HEE
20~40 EFEBRHEE MMz BHERLESHEENMEERER
EEROSFIE > Bi82E Olive TVH) (REERE) SREBESIE -

also posed for individual photos with her fans.

Bx_ K= 200 BAXRRESER — NRERIRRITE]

Appreciation video for two million Japanese visits to Taiwan:

“Heat” and “Taiwan Style” SIEZEAKEN—  CREEGBMETIOR > RRERREA
A EATISERRERE 200 BAR HBILBRAEEEAELRRR TR DB PR - BAISEMONEARE » NASKE « =26
BRI A IUARIOEERMEME ;ﬁﬂzgm BHIEAKIZ L TR L ) RIR -

BEFRENEENEESEEERKE - REETAREREE > B2 It invited well-known Korean artists to Taiwan to shoot four 65-minute
AONES - AR AR S ZFﬁE’]j{'fb%;g%E,f?Elﬁg IS8 ERTEI &2h > B episodes of the family travel program. The artists visited Hualien (Qixingtan,
B BRSBTS R ARSI » BINNE Bt — g s aiEea Taroko Gorge, and Dongdamen) and Ximending and enjoyed fine cuisine

and pearl milk tea. With a combined 1.2 million viewers, the programs

The Tourism Bureau released a video called “Heat” to thank Taiwan'’s tourism industry and people effectively promoted Taiwan’s tourism image. The Tourism Bureau also

for the achievement of attracting two million Japanese visitors to Taiwan. The video presented cooperated with Korea’s Olive TV's “Taiwan Food Club” show to attract

the passion of the Taiwanese people in a story featuring Japanese female visitors to Taiwan using 20-40 year-old Korean fans of “Mukbang” programs who travel abroad

the exclamation “Hot!” to communicate Taiwan’s warmth to international travelers. The visitors to dine at restaurants introduced by the program. The program was shot

in the video realize that, in Taiwan, “hot” describes not only physical temperature but also the at Michelin Taiwan one-, two-, and three-star restaurants. It introduced

warmth of the people. Another video, “Taiwan Style,” is shot with techniques highlighting cultural Koreans to the refined, creative, and meticulously prepared cuisine of
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differences between Japan and Taiwan. Imitating a Japanese news broadcast style, it reminds
Japanese people to be careful. The videos generated considerable buzz in Taiwan and Japan.

Taiwan and heightened Taiwan’s visibility and image.
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Promoting Taiwan at Major Events
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2019 RS

2019 Taiwan Lantern Festival

¥€ Discovery SAETERT A RIRREBHRFEY) 2—0 T2
BE  BERZEENEHEEEE - 2019 88ESZ) K2
B 19 BZ3 A3 BERRABZERASESRN - U TRRIE
KAB=T1 BEE > PHEABZERE - BREE (FIEH)
KREREER 3 KNER > B 3 A%k | GBEE  KEHsE - B
®wiEd -

2019 BB E A ZIRAIRT > FIMERE TEHRE. HFhIREE
HEE  MEMBERHRASERE > TNEERBERIE
B B TR  AERRERRMER MREHR.

RBERMTAMEMERE . BO—REERME - FBEREER
it WEGERERS  EEERSHAE-—RAREES
PEEERE > SEKERE > RTEEERESSR > WATM
BB L EIE - EAERIR « IEIRME EE RIS IR
BB ERARS > IRHBEEEIETER -

2019 &2EE - 28 (EHRE BE
2019 Taiwan Lantern tiyal Maih Lantern: “Giant Tuna Bringing Wealth”

«-s-.’n»o
. . -

2019 B2EE - BlE TSR

2019 Taiwan Lantern Festival Secondary Lantern: “Pingan Pig”

Selected by the Discovery Channel as one of the world’s best festivals,
the Taiwan Lantern Festival is a main highlight of Taiwan’s festive
tourism events. The 2019 Taiwan Lantern Festival was held from
February 19 to March 3 at Dapeng Bay National Scenic Area in Pingtung
under the theme, “Pingan Penglai - Light-up 30.” The venues included
the Dapeng Bay Lantern Area, Pingtung Lantern Area, and Donggang
Lantern Area and highlighted the themes of Green Energy, Waterscapes,
and Day and Night Activities.

The Taiwan Lantern Festival introduced a number of innovations in
2019. For example, in a departure from past convention, the Main
Theme Lantern “Giant Tuna Bringing Wealth” featured the bluefin tuna,
a local specialty product in Pingtung, instead of the year’s Chinese
zodiac animal. The centerpiece lantern also remained at the site after
the festival. The supporting lantern “Pingan Pig” featured an illuminated
seat. The “Coexisting Harmoniously” lantern in the International
Exchange Lantern Area embodied green thinking in its use of durable,
rather than disposable, materials so the display could remain after the
event. This was also the first festival to feature sea and land themes. The
water lantern displays could be enjoyed along with the ocean view from
shore, or seen from sea on a cruise boat tour. The ocean reflections
of the Main Theme Lantern and lightscapes could also be enjoyed at

Nandi and Beidi, providing visitors a whole new lantern experience.

L0 FRESBEAK
Numbemof visitors at the 2019
Taiwan, Lantern Festival

1,339 sAx
13.39 million visitors

CEnEe

.. Tourism Revenue'Generated

131 5% ()
NTS 13.7 billion

.
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2019 BEhEE - BRI B

2019 Formosa Summer Festival: Fulong International Sand

Sculpture Art Festival

2019 EE{HEEI Formosa Summer Festivalj

RIED, T EEEEEHIEEF ML

2019 Taiwan Fun on the Tropic of Cancer Activities:
Re-branding Summer Tourism Activities in Taiwan

12019 EE(MEES Formosa Summer Festival ZFI5ESh % E7
3MER - AZKk~ EE 235 DHBMBLE - HEBRES 4 KX
ARBEERIES - UEEBFRERBRTH > REBEK -
MRl ZER BN BHESRMBRECEBHIEBHEE
mELEE) - EINEE TN - FEEMTBNRENBER
ASEEEE - A5HEd 21 IBRIES - RIEEEZTEST
HEEE AEEEEF R -

WHEEBEEEENELEHEL 2019 E &M E & Formosa
Summer Festival) 581712 2EZE 14 RRBEEHIR
HEEAERSE  HEMESZEANEXSE -

0 7
R O
omomo @
BtEE
Tourism Revenue Generated

35.5 5 (zEm)
NTS$3.5486 billion

Number of participants in 2019

@t 253 mAx

Total 2,530,000 visitors

The 2019 Formosa Summer Festival brought together a three-month
long series of events focused on the four themes of cool desserts,
Summer Solstice 235, sand sculpture art, and railway tourism. Through
cross-industry marketing, many well-known brand companies in
cross-channel, travel, dining, and fashion sectors jointly boosted the
promotional effects of the festivities this year through co-branded prod-
ucts and events. County and city governments and national scenic area
administrations under the Tourism Bureau also joined forces to release
a diverse range of 21 series of outstanding activities to promote a new

summer festival brand in Taiwan.

In addition, Taiwan Tour Bus operators packaged special “2019 Formosa
Summer Festival” tours and 114 hotels across Taiwan offered special pro-

motions to bring Taiwan’s summer tourism to new highs.

e
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2019 Taiwan Cycling Festival

BITEREEIA 12019 2EETEHE) HEH - GEERYEE
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BHRIEFEEEMAIEE (blogger)/ BB EEE (vlogger)
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Number of participants in 2019

st 12 aax

Total 120,000 visitors
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Tourism Revenue Generated

2.50 &5 (zmm)

NT$250 million

The Taiwan Cycling Festival, the focal event of LOHAS Taiwan cycling
tours, is vigorously promoted to the world as a combination of cycling
and LOHAS travel. There are six major themes in a series of activities:
Taiwan KOM Challenge, Formosa 900, Sun Moon Lake Come! Bikeday,
Bike Taiwan Taichung Cycling Festival, Light up Taiwan and Taiwan East
Bay Cycling Challenge, and East of Taiwan cycling tour. User reach and
promotional material views were boosted through tweets by well-known
bloggers/vloggers in cycling and related areas and through the placement
of online ads, increasing the promotional effect.

ESETEE FB M

Taiwan Cycling Festival Facebook page

.
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2019-2020 Taiwan Top-10 Hot Springs :

Taiwan Top-10 Hot Springs—40 Degrees of Serenity
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The Taiwan Top-10 Hot Springs website was overhauled for the 2019-
2020 season under the theme “Taiwan Top-10 Hot Springs: 40 Degrees
of Serenity.” The site brings together information on 19 hot spring
areas and 216 “Hot Spring Mark” certified businesses throughout
Taiwan. The Tourism Bureau made videos to promote hot spring
tourism to domestic tourists and international visitors through online

channels.

Hot spring tourism in Taiwan was also promoted through a variety
of marketing channels, including lightboxes at Taichung High
Speed Rail and Taipei MRT stations and Tainan bus stops, video
walls, bus body advertising, internet celebrities, TV travel programs,
and social networking sites. The promotions aimed to attract
domestic and international visitors to major hot spring areas to

boost revenue in the hot spring industry.

The Tourism Bureau also arranged the first ever Taiwan Hot Spring
Pavilion at the Taipei International Travel Fair in 2019 to promote
Taiwan hot spring tours. It also held matchmaking events for hot
spring and tourism industries in in central Taiwan to develop
business opportunities for the domestic travel market. Nineteen
hot spring areas also jointly planned an online “Hot Spring Treasure
Hunt” game to attract visitors to scenic sites in hot spring areas

and promote the development of local tourism industries.
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Special Offers, Travel-Friendly Convenience

ERRYER, IRRXEFHE
Attracting visitors with
special offers and greatqincentives

FrABRMIEERNRAT - S2EIAREE - ?EEJJEE%&!E
ERIFAIZINM ©

The Tourism Bureau continued to develop study to

travel, sports tourism and history and cultural exchange

FrEAEE — RIS R ERERIR
Free gift—Taoyuan Airportﬁl\/\RT Voucher 201000 3 vouchers

BIRFEE > RBFXHE
Free half-day tour for passengers 6,798  Auisiors
transiting in Taiwan

(2R 25 i o
@ Charter flight subsidies 161 ==K fighs 20,242 AR visitors

Subsidies for cruise ship stops in Taiwan R sailings 34)295 AR

1% [B ik 382 47 BY 412 ®gouwps 48,127 rxvisi
» —A Visitors

Incentive travel subsidies

School subsidies for receiving study tours 660 B groups 60)734 AR

‘ EREFIEERTEREEL
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Measures to Create a
Friendly Travel Environment

&

SRIEREREZERB BRI > R EREERE
SEETVOREEN « BANRERERE -

MBI T I REEBIE N ERER

Taiwan Tourist Shuttle tour bus service to scenic spots

Taiwwan

THE HEART OF ASIA

)

3

7~
Yr-o—v) y Tour Bus

-

To create a high quality and friendly international tourism and
travel environment, the Tourism Bureau implemented the following
measures to help tourists conveniently access tourism and travel

related information and resolve transportation difficulties:

=~ =88 K

SREBANEBTRE - FMEREBERZSMIKTE L
TBNRE - BIEAI BRI B - REZERBART -
BARHESMMBARBEREREEEEREREREN
REEREG - MFENRE - 2FE2HEN0MR BRE
BIFRZEENEREBT

The Tourism Bureau provides guidance to county and city
governments and national scenic area administrations in planning
direct and convenient transportation and travel services to popular
visitor sites for domestic and foreign travelers who do not want to
drive long distances or join tour groups. The shuttles offer the most
direct links to these sites with affordable fares and easy-to-catch

buses so travelers can enjoy Taiwan's unique charm.

- BR¥SIE
BELRHECEBERERSEINABRALR > RARE
PREREABRIBLES - RETEEBBERERMUFITE
RE -

- HEAR
ARTSER 4R 49 1% > ZERFTI 479 BAR »

- BEEHA
RMHEBBI100ME & & B - TAFEEEERER -
- THER
RfEp 32 B BEREEXE - FTERBLHEFR
BRERSEFTHEEREY  TESREBEBRE
BATIHIER -
- mEEZ
HHESBARMSERTLE - WRIGHEEBEN

re28EIR60

Taiwan Tour Bus system

Value-added service

The shuttles are equipped with e-guide systems and announce
station stops in multiple languages. The service is increasing
the ratio of accessible buses and provides bus movement

information to facilitate trip planning.

Ridership

Taiwan Tour Bus served 4.79 million passengers on 49 routes.

Special offers
Provided more than 100 package tours with special offers for

dining, accommodations, recreation, shopping, and travel.

Marketing and promotion

Guides and Chinese, English, and Japanese brochures, and Chinese,
English, Japanese, and Korean posters were produced and issued. Half-
price Taiwan Tour Bus e-tickets are offered occasionally, and preferential
marketing and promotion deals from businesses in areas served by the
shuttle routes were also issued and combined with special promotion
offers.

Quality control
Tour package assessments by experts and scholars and workshops
for industry personnel were arranged.

" Taiwan Tourist ShuttléMwebsit

BREBARIMNEICERERE « RBIZARSE S b
e @R REBEABEETENSBIRERE  BX8
WERTRERERTRBERBRE - BIFRERRER
g1 BB BERETE - BN DREME) B158 -
U1 E 4 MERATAR > 2FEERRIBIEDERE -

The Tourism Bureau provides guidance to tourism operators in the
planning and design of branded Taiwan Tour Bus package tours meeting
high service quality and operating standards. The buses provide domestic
and foreign tourists fast, convenient, and friendly scheduled guided
transportation service from hotels and transport hubs to Taiwan's
tourism areas. The full transportation service focuses on "in-depth travel”

for one to four people, providing ultimate convenience.

Ridership (2019)

479 BAR

4790;000 passengers

ARFS A{E
EAH B BESTEERY  RERBREERS -

EEEH

108 FHH 83+ H 1 H 2 AREEHEZERTE -
MMrain-Bus & /28 BiRkEER) -

BEAR

HAHEZBEB 132 BEAX (BERREBRBIBARX

54 68%) » EIRELUNEFEE 2.65 BT °

THHEE

BBRFMikD - HXURBERERSE - 32

BEASMNERE « HIBTIHEEE -

mETE%
MERRTEERBEETRUEAGRE -

" § S
0‘:. ,‘3.':’ s;;

VoG -

."\".J ’~;§'

i Y LA -1.,-. -

bt it ] " ¥ £
{7

FTEEAR (108 &F) =

EEITRm#

Approximate income

2.65¢:

265 million

.
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Value-added service
Chinese, English, Japanese, and Korean audio guide service and
free wireless internet access were added.

Special offers
83 half-day, one-day, two-day, and offshore island package tours
and Taiwan Tour Bus Train-Bus Travel Passports.

Ridership

Ridership Taiwan Tour Bus had a total ridership of 132,000
(with international visitors accounting for about 90,000, or
68%, of the total). Tourism revenue directly generated exceeded
NT$265 million.

Marketing and promotion

Chinese, English, Japanese, and Korean promotional brochures,
occasional stored value card promotions for half-price shuttle
service, and preferential marketing and promotion deals from

businesses in areas served by the shuttle routes.

Quality control
Tour package assessments by experts and scholars and

workshops for industry personnel were arranged.

BRI RES: b5
YYangmingshan: Callalily fields at Zhuzihu
Taiwan Tour Bus: Beitou-Zhuzihu Route
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Taiwan Pass
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i-center tourism service system and Information Station

In 2015, the Tourism Bureau issued the “Kaohsiung, Pingtung, and Penghu Pass” and “Yilan

RixBERBERARKBUSERBRBFEE - SREFRR
% %1 BRARENEFEISUNNE - S5 - #ALERF
Hi5E 3 BIKRERBPO > ABRAEREREE B2 B
RABCREEM S BARERNBEANEERZ BERUKE
o5~ S~ ML EEBIEF 55 BIRERIEFO

BRAERMBEERRENERRASEBAERY
RIBEEHG 54 BBEEDD -

Pass” to provide a new simplified travel experience for FIT visitors to Taiwan. In 2016, the
bureau issued a “Central Taiwan” pass (covering Miaoli, Taichung, Changhua, Nantou, Yunlin,
Chiayi County, and Chiayi City), “Taitung” pass, and two non-municipality passes to expand
the scope of the travel-friendly pass. In 2017, two new passes were issued, one for Tainan and
one for the Taipei, New Taipei, and Keelung area. In 2018, regional cards were phased out and

replaced by a more regionally integrated approach. Counties and cities were invited to package

products and participate in promotions to achieve the goal of cross-domain and diversified
products. In 2019, focus shifted to county and city packaging and marketing of “international

classic tours” and “in-depth specialty tours” to further align product planning with public

demand.

FHLHEERERERERIRL S MBER NEXAR
B BARERBEREHGEES > HEIEED « /&

() BkBEERESEEEZEEEHERBERR AT
M EMMRB BRI IR RS R S g aRE BT
ARES > MR EMIKEE MK AR  BE 108 FES
FREMIFHLF Taichung Taiwan Pass 1t 22CEESE 570 RG-S - RIS i-center fikiE
ARFZRE RAURRFAR
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To provide domestic and foreign tourists with fast and convenient
access to tourism and travel information, the Tourism Bureau assists

local governments establish the “i” logo i-center Travel Service System

at major transport terminals and stations and visitor sites at national

q Talwen Pea Tar . .
e ATV scenic areas throughout Taiwan.

108 FEEFFERBE PN -
) AERIFITF Taitung Taiwan Pass . . . . ..
“2019 Taiwan Pass” product packaging The i-centers provide different services based on local characteristics

and service type. There are three Level 1 tourist service centers at
Taoyuan, Kaohsiung, and Songshan international airports established
and operated by the Tourism Bureau; 55 Level 2 visitor information
centers set up by local governments with guidance from the Tourism
Bureau at major domestic transportation hubs, such as train stations,
HSR stations, airports, and MRT stations visitor information centers;
and 54 Level 3 visitor centers set up by administrations under the

Tourism Bureau at major scenic spots in national scenic areas.

Furthermore, in order to create a high-quality and friendly tourism
environment and promote Taiwan’s warm tradition of greeting, the
Tourism Bureau planned a cross-industry cooperation mechanism
to help city and county governments and national scenic area
administrations select private businesses and public and private
units to set up Information Stations according to facility and service

rules drafted by the bureau. As of 2019, local travel information and

SMALL TOWN RAMBLE
SMALL TOWN RAMBLE

consulting services were available from more than 570 Information

LN T SHAEERES

Taiwan Pass HSR Zuoying Station advertisement

Stations around Taiwan. The Tourism Bureau is now actively

1EdEE4F £ TNK. region Taiwan Pass

promoting innovations and improvements to the i-center system.

fERIUEIERE - (BN E LR

53 Information Station sign at Zen and Pine Resort 54
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™ Development and Management of Tourism Resources

gﬁ.% ié\ }ﬁ\ Fﬁﬁ é’;ﬁ ‘E-Ei %iig'l'% BN EATRIUFTHEIE 108 S THEER &Eﬁ%ﬂtﬁﬁm RE
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Tourism Resource Development and
Management Projects The following assistance was provided to county and city governments

in carrying out the 2019 “Plan for the Development of Local Travel En-
vironments for Experiential Tourism” and “Plan for the Improvement of

Tourism Environments at Spotlight Scenic Areas”:

ﬁ%"‘M %i‘mﬁﬁ'—Llﬂ %-'-% Building on the concept of the “Value-added Tourism Spots Project,”

this plan has three goals: “respect the environment and use resources

Plan fOf the Development Of LOC&I Travel sustainability,” “integrate features and link attractions,” and “provide

Environments for EXPeriential Tourism friendly facilities and high-quality services.” The plan aids local

governments in developing local, ecological, green, caring, people-friendly,

BEAE TEEEER S EINERTE ) $THS > RTE BEEIE and sustainable scenic sites. In 2019, investment subsidies totaling NT$808
BEKE, « TEANSE  SEEM, - RS0 BERE million were provided to local governments for 80 projects.

= KB A S BUTERIAZEHT « 488 ~ 486  BIE - A - Major construction projects included: construction of the Tamsui Kavalan
N L Historical and Cultural Trails recreation road network; improvements to
KEEFER B LERIERS - 108 FEMBNI 5 BUTHIT 80 T332 >

BREMBEERTHIEM 8.08 87T ° environment at Baisha Cape Lighthouse; optimization of ecotourism on
the Wenlin-Feifeng Historic Trail in Qionglin Township (Hsinchu County)

BEEEROE XAEEELKHEREEE « BRIEGEE AL And Xiangshan Wetland (Hsinchu County); structural reinforcement
EWE  @IBESERIREEE « TS SOl 3 and landscape improvements at Mingde Reservoir in Touwu Township
. SN -, _ / \ (Miaoli County), the Tiezhen Mountain Sculpture Park in Dajia District,
BRI BRI - ERMEBEEMOAROKE - AFEHGLLE roundhouse in Changhua County, Shibi Trail in Caoling Village (Gukeng
AR BAERETEE - iEENAEDE - EIRMEY Township), Shuichangliu Scenic Area in Guoxing Township (Nantou
HKERSRE  EIMEFASEEERERESE ARKEE: County), and Danayigu; renovations at the Downwind Inland Sea Coastal
RIS « EOEWIR BB « Sl kR R IRIE S « B Tourism Corridor, C.hengqlng Lake, and Niaosong \‘Netl.and; Checheng
waterfront and environmental development; experiential tourism and

HERRMAREVE « TEET B LB EHAE - ERBASER travel environment development around the Lanhai railway in Shicheng
RESESEN IR DIIRIE SIS - S TIBEE A TR T (Wuyu Village), Sunrise Tourism Champs Elysées (Hualien City), and

B IGHEERIENE « EERISENEIBIENRE - Zhiben Hot Springs (Taitung County); improvements to public facilities
at historic areas in Tianpu Village (Kinmen County); environmental

tourist recreation trails on Keelung Islet; improvement of the surrounding

improvements at the Shanshui Recreation Area (Penghu County); and

improvements to the tourism and travel environment in Matsu.

) % a - Egﬁ.%iﬂ 355{1,‘%%-'.% In conjunction with the 2019 Taiwan Small Town Ramble Year policy,

e ==y e T he Tourism Bureau provided subsidies for facilities construction in small
TEREERRAR i : f

! > 1 Plan for the Improvement of Tourism towns and assistance in optimizing the quality of facilities, improving the

L#‘Ié&ﬁﬂ T : JIL',, ,,...ﬁ ’ jtﬁ[’-:zﬁﬂ S 'qug R . ’ Environments at SPOt“ght Scenic Areas tourism and travel environment and quality. In 2019, NT$248 million in

subsidies was provided for 43 local government projects.

fo g 2019 /RSB FIUER - 1Rl RIZESIEERMBNAEE - HENE
{EhEESERitmE » MBI EHRIR R BB M ERIRT - 108 FE

Major construction projects included: improvements to scenic platforms

and bridges in Pinglin District; improvements to the tourism environment

: _ h BEHSEHEENE 2.48 87T » BN A ERET 43 H-TFE - at the Baiji Trail, spotlight scenic area tourism environments in Beipu
ent mechanisms “w tl‘“j‘ . - y. Under the Spe Township, scenic points in Dahu Township (Miaoli County), the Sky
'Service Project, i |  ta "develop internatio ; s : : EERESAE  IMNESLTERSEENE SSHESE - Ladder Trail in Ruanpikeng, and Lugang Township (Changhua County);

. - . qon . J . ‘ . . . - i
specialization, and brandlpg of the't ; AR B S R ST Eﬁ%%kfﬁﬂ?ﬁﬂ%gﬁﬁﬁ%ﬁ BRI RS lmprov‘ements to th.e tourism envnlronment |n.Ju| Townshu?, |mprovemer.1ts
oo 3 - : to public restrooms in Hengshanping Recreation Park (Meishan Township)
Bhagement, certification, and gilidan i HEREBEERIEEE S5/ AEIREEE 1§

¢ - and Lantan Scenic Area (Chiayi City); improvements to spotlight scenic

> - ‘ LRI R AEIERE %%ﬁi%;ﬁ@%@@ﬁﬂ{%{t ~ (BEEE K area tourism environments in Wumile (Houbi District); improvements
~ oS EEE R ER e | e p s o | ERE B (R to visitor-friendly environments in Meinong District; landscape greening
SETUE B3 < s = pnym e e & TRLE at the Gucheng Rest Area (Pingtung County), Yilan River Lushui Walking

BE ~ BRI RIERIE R RBIRLGR(  @IM Corridor, and Penghu County; and improvements to scenic sites in Qinbi

BN SRR - Village (Lienchiang County)

)
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Development and Management of National Scenic Areas

SEBAEREE  KEEERITHES > 2HARKEEE
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Zhuangwei Dune Visitor Center

% ;ﬁ,%ﬂﬁ%ﬁ Planning and Construction

EEREREES  SRMEEREMN  #E TEEER
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Taiwan has abundant natural tourism resources that are separately

managed by various agencies. The Tourism Bureau administers 13

national scenic areas. It also cooperates with agencies at all levels in the

planning, preservation, and management of tourism resources under

different jurisdictions.

Created a new scenic spot from revitalized and renovated
abandoned barracks, completed the Magang View Platform, and
linked the Old Caoling Tunnel, Lailai sea-eroded platforms, Mao’ao
Fishing Village, Sandiaojiao, and the new Eastpoint Park to create a
Northeast Coast tourist belt.

Refurbished and reactivated the idle Bitou Cape barracks as a new
secret getaway on the Northeast Coast: Tingtao Camp.

Zhuangwei Sand-Dune Visitor Service Park won the top award
for Best Plan and Design in the 2019 FIABCI-Taiwan Real Estate
Excellence Award and honorable mention in the 2019 Taiwan

Architecture Award.

Here!

#deh
NewTaipei City e

HB
Yilan County

BEHETES

Sword Grass Season on the Caoling Historic Trail

#R RS T Operations and Management

W TEEMF Z£=%) 78> KE 108 FERKEERE
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S {EIEE Advertising and Promotion
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Operation

The “Caoling Tunnel Activation” plan won first place in the
Government Agency category of the 2019 National Sustainable
Development Awards. The project involved cultural heritage
preservation, restoration, and activation of the Old Caoling Tunnel
as a bikeway. The trail was extended along the coastline to create a
20-km loop linking tourism routes to surrounding fishing villages
and breathing new life into the Old Caoling Tunnel.

Under the theme “Transforming Old Train Tunnels into Bikeways,”
the scenic area won the 2020 ITB Berlin Travel Fair Green Travel
Destination Award for Best Travel Destination in the Asia Pacific. The
Northeast and Yilan Coast National Scenic Area was also listed as a
Sustainable Destinations Top 100 for the fourth consecutive year.

Premier Su Tseng-chang, Minister of Transportation and
Communications Lin Chia-lung, and Tourism Bureau Director
General Joe Y. Chou joined the public at Fulong Visitors Center for
World Bicycle Day.

A sand sculpture of a bottlenose dolphin, a commonly sighted
species on the Northeast Coast, won the Guinness World Record for
most people making sand sculptures simultaneously.

Cloud Gate 2 and Director Tsai Ming-liang presented “The Dune”
activity at five exhibition halls in the Zhuangwei Sand Dune
Service Park.

The Yilan County Government and Zhuangwei Township Office
jointly held the first Zhuangwei Sand Dune Land and Open Air
Art Festival.

(o

SMALL TOWN RAMBLE

58



~=National

SMALL TOWN RAMBLE

59

Et Coast

P =
l

; i
- i,

- .

N

% *ﬁ,%uﬁ%ﬁ Planning and Construction

AIEAARE - PHERENSFREIt R/ RSB EXRIEHEIE -
BIEEERAERRE - REVBFEEAEQE 108-109 &F
EHCHEREIRS

THEsx - 2EEHTTA 10 T8 > EHBRIERI

,,,;(% %EE Operations and Management
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Classic Town: Chenggong, Taitungi€ounty
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Initial Planning: Completed planning for development of “Small Town
Ramble” industries in the north and south sections of the Northeast
Coast ; a basic land and sea ecological survey; and the East Coast Fugang
Geopark 2019-2020 Tourism Maintenance and Operation Plan.

Public Works: 10 projects were completed over the year to improve
recreation services and facilities.

The East Coast Tourism Resources and Spotlight Landscape
Participatory Design and Demonstration Project won the MOTC’s
honorable mention for Innovative Proposal System, third place in
the Skal Taiwan Sustainable Tourism Awards, and the 2019 Taiwan
Landscape Award Award of Excellence for Community Building and
Local Revitalization.

Provided information station services in conjunction with the Qielan
Fishing Port Inspection Office and Water Running Up Tribal Market.
Provided more diverse and accessible Mobile Tourist Info services at
three popular visitor spots, including the Xiaoyeliu Visitors Center and
Jialulan Recreation Area, Green Island Visitors Center, and Shitiping
Recreation Area.

Carried out the East Coast Fugang Geopark 2019-2020 Tourism
Maintenance and Operation Plan and planned application for the
establishment of the East Coast Fugang Geopark.

= {EIEE Advertising and Promotion

R TEEIBREERER)  TRESFEFEIAEREY
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Aerial view of King Kong footprint during the Tribal Work Holiday
Changbin King Kong Marathon

B

Operation

Held the Katomayan Tribal Music and Dance Festival, East Coast
Tribal Work Holiday, East Coast Indigenous Tourism Guide Resource
Integration and Promotion Plan, and Indigenous Tourism Partner
Industry Creation Plan, and other activities to promote in-depth
indigenous cultural tourism.

Held the Changbin King Kong Marathon and Xiuguluan River
Rafting Triathlon to promote sports tourism.

Held the 2019 Taiwan East Coast Land Festival and Moonlight Sea
Music Festival, cooperated with the Dulan Amis Music Festival,
relocated for the first time to a traditional area, and created
installation art. Artist Rahic Talif was invited to hold the “Journey in
the Space of 50 Steps” exhibition at Douli Tourist Center, creating a
unique artistic and cultural atmosphere on the East Coast.

Held the Nighttime Expedition to Xiaoyeliu, Tour of the Fishing
Village in Chenggong Township, Treasure Hunting on the Green
Island Historic Mountain Trail, and Chenggong Marine Environment
Promotion plans to promote ecotourism.

(o
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East Rift Valley
National Scenic Area

TEEEREREES - F
Morning view at Liyu Lake in Hualien (Photo by Li Shu-hua)

E@h *ﬁ,%ﬂﬁ%ﬁ Planning and Construction
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Carried out the Fenglin International Slow City, Ruisui Classic Town
and other projects to improve and optimize tourism services and
facilities at major attractions.

Assisted environmental improvement in indigenous areas, arranged
landscaping at the Bihetan Trail in Wanrong and Zhuoxi area, and
developed the Antong entrance image in Lehe Village.

Continued to optimize the Eastern Taiwan Bikeway network and
improve the bicycle lanes and the environment and facilities at
bicycle rest stops to enhance bicycle safety and visitor accessibility.

Established the Liyu Lake Service Station monitoring, public address,
and emergency help systems at Liyu Lake and synchronously linked
these systems to the Liyu Lake Service Station.

Continued to promote environmental education courses. In 2019,
the scenic area held a Little Inspector activity integrating inspector
work and environmental education and protection concepts.
The Liyu Lake environmental education center passed a year-end
environmental education evaluation.

Taiwan’s only barrier-free canoe dock opened, enabling wheelchair
users to ride canoes on their own with assistive devices. Two
accessible showers with high mobility wheelchairs were also

installed to promote accessible tourism.
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Opening ceremony of the Luye Hot Air Balloon Fi
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Operation

Integrated local industry promotions and held the 2019 Liyu Lake
Firefly Festival, 2019 Formosa Summer Festival—Summer Dim Sum
Bar, Taiwan Hot Spring Festival, Taiwan East Bay Cycling Challenge,
2019 Yu Fu Fashion Show, and other large-scale themed events.
Filmed a series of international marketing videos on geological
landscapes featuring attractions in the East Rift Valley fault zone area,
registered the “East of Taiwan Geological Landscape Tourism Brand”
slogan, and held a creative workshop and international symposium.
Launched indigenous tours under the themes of “Indigenous
Culture, Beauty of a Secret Land, and Experience at the Dining
Table”: Red Rice Dining Table in the Field; Dining to Pestle Music
in the Forest, Dining in the Rice Fields, Dining under the Sky, and
Hunter’s Dining Table.

(o
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Carried out turnkey landscape art projects in areas administered
by the Penghu National Scenic Area Administration (Yuweng
Island Visitors Center landscape art and surrounding environment
improvement projects) to link local tourist attractions, integrate
artistic works, and upgrade the landscape, culture, and tourism
quality in Penghu County.

Constructed the Stars and Sea Viewing Pavilion, improved shade
cover, and addressed the lack of open space at Fenggui to create a
new spotlight attraction in southern Penghu.

Issued the New Penghu Bay Juguang Special Zone Historic City and
Port City Development Plan (draft) vision with three focal points:
cultural development thinking, new thinking on ocean tourism and

recreation, and a new vision for urban development.
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Chiyu, Beiliao (“Moses Parts the Sea” Trail)

Arranged the Gupo Islet Coastal Environment Cleanup, Beiliao Beach
Cleanup, Qimei Twin-Hearts Stone Weir Area Beach Cleanup, Beach
Cleanup Treasure Hunt and Anti-drug Health Education Activity,
Shore Plastic Reduction and Cleanup, County-wide Joint Beach
Cleanup, and Longmen Beach Fall Cleanup. The events attracted 3,695
participants and resulted in the collection of 17,156 kgs of trash.
Arranged snorkeling instructor training, jet ski safety education and
training, stand up paddle (SUP) training, water rescue seminars, life-
saving drills, and other training programs to improve the emergency
rescue skills of colleagues and tourism industry personnel.
Arranged environmental education promotions at Jibei Stone
Weirs and marine safety education and study activities to promote
ecotourism and water recreation safety.

Nine visitor centers were upgraded with international service
verification by SGS QualiCert.

Created a Muslim-friendly travel environment.

Held the Qiqui Ceremony, 2019 Formosa Summer Festival-Hujing
Island Chase the Sun Concert, Geopark Concert, 2019 Penghu
International Bay Light Festival, and 2019 Gaillardia Island-
Penghu Cross-sea Marathon to promote folk culture, leisure, and
sports tourism.

Promoted the Fourth Penghu Autumn Festival in conjunction with
2019 Taiwan Small Town Ramble Year.

Promoted i-center mobile services at the Penghu Recreation Area,
Magong Cultural Park, and Magong Business District Hot Spot
routes.
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International Scenic Sites: Baisha Bay, Zhongjiao Bay International
Surfing Center, Yehliu Geopark, Heping Island Park, Qingren Lake,
and Huhai Bay.
Domestic Scenic Sites: Sanzhi, Shimen, Guanyinshan, and North
Coast Bikeway.

Won the Keelung City and New Taipei City 2019 Outstanding Public
Restroom Certification and Gold Award.

Won the Best Design of the Year Award in the Communication
Design category of the 2019 Golden Pin Design Awards (Heping
Island Park brand identity).

Won the 2019 Taiwan Tourist Shuttle Service Quality Improvement
Award.

Won third place in the “Creativity King” category of the Tourism
Bureau’s 2019 Innovation Idea King Competition.

The Sanzhi, Baishawan, Yeliu, and Heping Island visitors centers
obtained “Muslim-friendly environment certification.”

Promoted the | Love Beach and Mountain Cleanup activity and
purchased beach cleaning vehicles. Online registrations for beach-
cleaning activities reached a record-high 52,488 in 2019.
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Ocean view at Zhongjiao Bay

Theme marketing activities held: Yehliu Night Tours: See the
Queen’s Head Illuminated at Night, 2019 Guanyinshan Eagle-
Watching - Guanyin LOHAS Walking Activity, Jinshan Beach Fire
Fishing Concert, Heping Island Earth Music Festival, Baishawan
Beach Life Festival, 2019 Taiwan Cycling Festival—Light up Taiwan,
Hot Spring Season: Explore the Hot Springs of Northern Taiwan,
Experiential Tourism: Brightening up the Village, and Zhongjiao
Bay International Surfing Center Opening Ceremony. The 2019 New
Taipei City North Coast International Kite Festival, 2019 Keelung
Ciao, and 2019 Juming Museum Night Opening were also held with
local partners.

Promoted classic North Coast towns in Keelung in conjunction with
2019 Taiwan Small Town Ramble Year.

Marketed in-depth on-shore tourism for cruise ship passengers,
ecotourism, bay tourism, Taiwan Small Town Ramble, and mountain
tourism. Promotional videos on various themes were produced in

Chinese, English, Japanese, and Korean.
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A total of 11 public recreation facility projects were completed at the
scenic area, including five facility improvement projects at the Lion’s Head
Mountain Scenic Area, three projects for facilities to enhance the tourism
environment at the Lishan Scenic Area, and three projects to diversify the

recreational experiences at the Baguashan Scenic Area.

Carried out the 2019 Muslim-friendly Tourism Environment Development
Project, Diversified Payment Development in Administrated Areas Project,
and Malaysian Muslim Taiwan Tourism Seminar.

Established smart stall services in public restrooms at the Shishan, Guguan,
and Lishan visitors centers.

Completed professional safety inspections and joint inspections for 21
suspension bridges in the scenic area to improve overall travel safety.
Automated external defibrillator (AED) facilities at eight locations in the
scenic area, including Lishan Culture Museum and visitors centers, were
certified in 2019.

The Private Participation in Outsourced Operation and Management of
Lishan Guesthouse project in Taichung City won Honorable Mention for the
Private Management Team Award in the Ministry of Finance’s 17th Eminent
Contribution Awards for Public-Private Investment Programs (PPIP).

Won first place in the 2019 National Scenic Area Operation and Management
and Security Maintenance Supervision and Evaluation.
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Taichung City

JUEML Baguashan

Nantou County

B EREREE
The Second “Sounds of Nature Music Festival

»

Theme Events: Lion’s Head Mountain—2019 Nanzhuang Hydrangea
Festival; Lishan—Central Cross-Island Highway 20 « Thousand
Person Hike and Sounds of Nature Music Festival, Taiwan Top-10
Hot Springs Central Taiwan Off-season Marketing Campaign; and
Bagua Mountain—Free Buzzard in Mt. Bagua and Bagua Small Town
Bike Tour. International travel routes were promoted in conjunction
with upgraded visitor attractions and marketing promotions.
Carried out the Lishan Scenic Area and Indigenous Peoples Classic
Event Marketing Campaign, including the Central Cross-Island
Highway 20 « Guguan Thousand Person Hike, Rendezvous Under
the Rainbow: Atayal Coming of Age Ceremony Indigenous Tour, and
Lishan Happy Bus: Indigenous Mountain Tour. Joint exhibitions were
arranged in conjunction with the Indigenous Tourism Festival to
promote development of indigenous tourism and specialty tours.
Arranged the Lion’s Head Mountain Scenic Area Firefly Watching
Tour, Happy Diner Penglai Vegetable Kitchen, Guguan Area
Songhe and Lileng Indigenous Experience Tour, Baguashan
Scenic Area Qingshui Temple Excursion, Nanzhuang Hydrangea
Bicycle Excursion, Free Buzzard in Mt. Bagua Family Travel Eco
Fun, Rendezvous Under the Rainbow Tours (half-day indigenous
village tours in Lishan, Songmao, and Huanshan), Ershui Water
Running Festival Excursion, Shitou Mountain Indigenous and Farm
Experience Tour, Bagua Mountain Excursion: Shibawan Historic
Trail Adventure Fun, Ershui Route, Nantou Route, Changhua Flower
Route, and Dacun Shetou Route.

Fostered and marketed local cultural and creative industries and

developed three cultural and creative souvenir gifts for the scenic area.

(o
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Xiangshan Visitor Center at Sun Moon Lake
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Continued to arrange ecological monitoring in conjunction with
important national policies and sustainable development goals;
selected as a 2019 Global Top 100 Green Travel Destination by the
Global Sustainable Tourism Council.

Continued to improve landscaping, wharf service facilities, and
accessible travel environments. Projects included renovation of
rest plaza facilities at Shuishe Pier, linkage of the Year-of-Steps to
Songbolun Bikeway, renovations to Shuishe Visitor Center service
sites, renovations to the Railway Tourist Classroom and surrounding
landscape, and improvements to sewage processing equipment at

Xiangshan Visitors Center.

Continued to promote electric passenger boats in the Sun Moon Lake
area. The Chenggong 9 electric boats entered into service in 2019.
Created a “low-carbon, smart tourism” travel environment,
promoted the Sun-Moon-Lake eTicket Platform, EasyCard, electric
car and boat charging facilities, and other services and facilities to
support a variety of low-carbon transportation for lake tours at Sun
Moon Lake.

Continued to monitor privately planned participation and
development at Sun Moon Lake: Follow-up operations related to
the gondola system at Formosan Aboriginal Culture Village; and
continued to guide the operations at the Checheng Wood Museum
Operate-Transfer (OT) project.
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Chaowu Pier

Arranged guidance for indigenous tours, training for 26 people
in indigenous communities, industry support for 14 businesses,
planning of three tour routes, employment assistance for 35 people,
and three co-organized activities. Indigenous communities received
240,000 visitors and generated NT$345 million in tourism revenue.
The administration also participated in the 2019 Indigenous
Tourism Festival press conference.

Arranged for Jiji Branch Line train cars to be painted with the design
themes of Mobile Jiji Art Museum and Shihu Conservation; carried
out marketing and promotion campaigns; and offered Jiji Branch
Line tour packages.

Introduced a New Eight Scenic Hot Spot stamp collection lottery,
attracting more than 8,000 visitors.

Held the Sun Moon Lake Cherry Blossom Festival, Starlight Firefly
Season, Sun Moon Lake International Swimming Carnival, Sun
Moon Lake Come! Bikeday Fireworks and Music Festival, Round-the-
Lake Run, and New Year’s Eve event.
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« International Tourism: Completed construction of the Sun Watching Trail and
scenery viewing platform at the 89.5-km point on Provincial Highway 18; public
restroom improvements in Alishan; improvements to tourism service facilities
in the area of Provincial Highway 18 between Chukou to Dinghu; repurposing of
the Chukou Visitors Service and Administration Center; landscape improvements
around Bantianyan Shenglong Guanyin, and tourism environment improvements in
the Shizhao and Fengihu area of Zhuqi Township, Chiayi County.

« Domestic Tourism: Completed recreation and service facilities at Leye Village in
Fushan; recreational facility and landscape improvements in Ruili and Ruifeng;
improvements to the 1314 Observation Deck and surrounding recreation facilities
in Ruifeng; replaced fire-fighting equipment at the first-floor restaurant in the
Ruitai Information Center; and improved recreation facilities in three northern

Tsou villages and Tsou tribal pavilions.
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Arranged a free shuttle for the Lunar New Year holiday traffic
diversion plan, serving 4,691 riders. The Taiwan Tourist Shuttle’s
Alishan Line provided seamless connection service for 56,458
passengers on the A Line (THSR Chiayi Station—Alishan) and
170,979 passengers on the B Line (Chiayi Railway Station—Alishan).
Security control mechanisms were established at eight potentially
dangerous sites on a rolling basis. Automated external defibrillators
(AEDs) were installed and first aid training provided at five visitors
centers, including in Chukou.

Continued to provide four environmental education courses suitable
for students and adults in 2019. A total of 219 people participated
and an expected 44 environmental education volunteers were
trained. An audiovisual instructional class was held to introduce the

local ecology and environmental conservation concepts.

Held the 2019 Wedding under the Divine Tree of Alishan, 2019
Wedding under the Divine Tree Part Two: Wedding beneath the
Stars, Tsou Wedding Experience Tour, 2019 Alishan Tea Festival in
Four Seasons Activity, 2019 Alishan Coffee Industry Promotion Plan,
2019 Alishan Sunrise Impression Concert, 2019 Indigenous Tourism
Development Plan, 2019 Indigenous Tribal Tourism Achievements
Presentation, 2019 Tsou Annual Celebration, 2019 International
Marketing Campaign, 2020 Year of Mountain Tourism National
Pavilion Marketing Campaign, 2019 Taiping Roadside Banquet and
Enjoy the Last Evening Glow marketing activities, and Spring Cherry
Night: Peony Pavilion Experience activity. Other activities and
marketing and promotions were arranged for the cherry blossom,
firefly, wisteria blossom, and cattle egret seasons.

Assisted the Alishan Tsou tribe in holding traditional ceremony
and special events; promoted senior-friendly and barrier-free
experiences; and launched online sales of four Taiwan Tourist
Shuttle packages for different customer groups to provide a variety

of special offers and convenient ticket purchasing.
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2019 Salt and Sand Sculpture Art Festival
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Established a scenic atmosphere and special attractions for weddings
under the theme “White Yunlin, Chiayi and Tainan.”

Reactivated space at Santiaolun Beach and improved service facilities
and surrounding landscapes under the Yunlin Kouhu Visitors Center
Environmental Features Construction Plan and Qigu Visitors Center
Landscape and Pond Project.

Completed the Beimen Happy and Romantic Landscape Project,
Beimen Jingzaijiao Low-carbon Town Parking Lot Project, Ocean View
Park Shade and Visitors Service Project, Haomili 3D Painted Village
Visitors Service Facility Project in Chiayi; Budai Story House Air
Conditioning Installation Project in Chiayi, and Mashagou Recreation
Area Improvement Project in Jiangjun.

The West Coast Express route was ranked excellent in the Taiwan
Tourist Shuttle route evaluation.

The Southwest Coast National Scenic Area Muslim-friendly Tourism
Environment Construction Project was carried out. Twelve Muslim-
friendly tourist sites were certified, guidance was provided to two
community shops in Boziliao and Mashagou, two training courses on
industrial tourism capabilities were arranged, and three types of food-
related promotional brochures were produced.
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FHFHRIEEE
The Jingzaijiao salt fields

In conjunction with the full opening of Provincial Highway 61,
promoted salt industry cultural attractions and wedding photo
locations on the West Coast and added the West Coast Express
route to the Taiwan Tourist Shuttle service.

Ridership on the West Coast Express route since June 28, 2019: 2,750
Held the 2019 Light up Taiwan: Ramble on Westernmost Point,
2019 Dongshi Fisherman’s Wharf Summer of the Sea, 2019 Salt
and Sand Sculpture Art Festival, 2019 Autumn Moon in Budai:
Cinderella Sunset, Moonlight, and Ocean Concert, 2019 Beimen
Small Town (Crystal Church, Jingzaijiao Salt Field) Sunset Concert,
2019 Kunshen Wangye’s Salt for Peace Festival, 2019 Taiwan
Bird Watching Marathon, and Beimen Salt Country Microfilm
Competition. The administration also co-held the 2019 Sunset at

Jingzaijiao Salt Field activity with the private sector.
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Siraya
National Scenic Area
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Welcoming the sunset in Erliao
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Integrated architectural design and landscape features with Siraya
tribal and village architectural motifs; and completed the Siraya
Visitors Service Center and Administration Office Construction
Project and surrounding landscape improvement projects to create
new highlights.

Enhanced the garden view and completed follow-up landscaping at
Yoichi Hatta Memorial Park to create a rich environment for scenic
enjoyment, walks, and educational fun.

Implemented traffic alleviation measures during the Lunar New
Year, Peace Memorial Day, Tomb Sweeping Day, and other holidays
and established a group notification mechanism to maintain traffic
order.

Established a group notification mechanism for cleaning personnel
and regularly inspected and maintained fire safety equipment.

Seven scenic area locations were certified as AED Safe Places.
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Yoichi Hatta Memorial Park

Arranged activities for the Siraya Formosa Summer Festival 235,
Siraya Go CreCar, Siraya Water Fun: Reservoir Cycling Challenge, and
other activities incorporating industry brands. The events attracted
about 80,000 participants and generated about NT$125 million in
tourism revenue, injecting new vitality into rural tourism.

The Siraya National Scenic Area Facebook page had 64,472 followers.
A total of 169 videos were uploaded to fan pages and attracted
504,307 views, and 51 videos were uploaded to YouTube, attracting
158,666 views.

The Siraya National Scenic Area won the Gold Award environmental
protection education in the 2019 Pacific Asia Travel Association
(PATA) Gold Awards for the video “The Purple Ray Flash.”

The Nanhua Visitors Center became Taiwan’s sweetest visitors
center with the holding of the Nanhua Sweetheart Party. The two-
session activity highlighted the themes of industry, picnics, and

music and attracted more than 3,000 family visitors.
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Carried out nine recreational facility projects, including recreational
facilities and landscape greening on the north side of Xinwei
Recreation Area, environmental improvement and greening
on the southern side of Xinwei Forest Park, recreation facilities
improvement at Maolin Lover’s Valley and Duona Historic
Battlefield, and trail renovations and greening at Sandimen
Township Forest Park.

Completed five work projects, including a survey to estimate
visitor numbers, a quarterly benefit evaluation of biennial butterfly
watching activities in Maolin, a statistical survey of the number of
visitors to the area, and overall tourism development and industry

guidance projects at Maolin National Scenic Area.

Carried out the Wutai Recreation Service Facilities Leasing
Operation and Management Project, Xinwei Forest Park Southern
Section Leasing Project, Xinwei Forest Park Recreation Space Leasing
Project, Laonong River Rafting Activity Service Area, and Saijia
Unpowered Flight Takeoff Field Project.

Carried out the 2019 Environmental Education Plan: National
Museum of Marine Biology and Aquarium - Marine Education
Center Visit to strengthen awareness of and the importance
attached to marine ecological conservation environments.
Improved 27 tourism environments under the Community and Tribal
Tourism Environment Development Project to create the Northern
Pingtung System (Sandimen, Majia, and Wutai Recreation Area), and
Laonong System (Liugui, Taoyuan, and Maolin Recreation Area).
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Kaohslung City

FRE

Pingtung County

T EERTER

Held the 2019 Austronesian Wedding: Love on Dawu Mountain,
2019 Maolin National Scenic Area Joint Industry Marketing and
Aboriginal Art Promotion (Mountainside Fair) Activity, 2019-2020
Mountain Town, Flowers, and Hot Springs Festival, and 2019-2020
Taiwan Maolin Purple Butterfly Valley Biennial Butterfly Beauty
Festival.

Jointly held with other agencies and organizations in the scenic
area the Saaroa Shell Ceremony (Miatungusu), Wutai Community
New Year Tourism Carnival, 2019 Tjimur Arts Festival, Aubu Shout
Indigenous Music Festival, Lakarau (Flower Wreath) Cultural
Tourism Festival, 2019 Liangshan Community Harvest Festival,
2019 Wanshan Tribal Warrior Ritual (Ta’avalra) And Sports Activity,
Paiwan Community Bay Life Music and Art Festival, 2019 Cultural
Tourism Industry Carnival in Sandimen Township, Pingtung County,
2019 Kacalisiyan Art Festival, and 2019 Pingtung County Indigenous
Peoples Harvest Festival.

Jointly participated with government agencies and organizations
in the scenic area jurisdiction in the 2019 Kaohsiung International
Travel Fair, 2019 Taiwan Indigenous Tourism Festival, 2019 Taiwan
Culinary Exhibition, and 2019 Kaohsiung Winter International

Travel Fair.
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The purple butterflies of Maolin
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Carried out estuary channel and bay dredging at Dapeng Bay;
renovated the covered platform and Bayside Park Pier 2 at Dapeng
Bay; linked the Right Bank Wetlands waterway and Pengcun
Wetlands roads; and planned and constructed a permanent main
lantern platform for the 2019 Taiwan Lantern Festival and parking
spaces around the Qingzhou Coastal Recreational Area and Third
Recreation Area.

Constructed visitor service and other facilities at Xiaoliugiu Beauty

Cave, Black Devil Cave, and Sunset Pavilion.

Partnered with the Council of Agriculture, Pingtung County
Government, Tourism Industry League of Hengchun Peninsula,
Dapeng Bay Tourism Industry Alliance, and Xiaoliugiu tourism
industry organizations on local revitalization, tour design,
promotion of agriculture and fishery souvenirs, and development of
regional tourism.

Guided businesses in the establishment of information stations
to provide multi-point, real-time travel information services and
improve the convenience of travel information for visitors.
Promoted electric scooter rental in Xiaoliugiu, built awareness of
low-carbon tourism among local service providers and visitors, and
implemented environmental conservation to integrate tourism and
environmental protection.
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Xiaoliugiu

/NEREK Xiaoliugiu

Introduced the internationally branded Tour de Taiwan, Bicycle
Time Challenge, LAVA Triathlon, large-scale marathon, open water
swimming, and other activities; held the 2019 Dapeng Bay National
Windsurfing Championship and graduation season; promoted
night lake tours and other activities at Dapeng Bay; and continued
to market the diverse marine and land tourism and recreational
activities at Dapeng Bay.

Held the 2019 Pingtung Bluefin Tuna Cultural Festival and 2019
Sichongxi Hot Spring Season in partnership with the Pingtung
County Government; and jointly participated with the Dapeng Bay
Tourism Industry Alliance, Tourism Industry League of Hengchun
Peninsula, and other public and private units in large-scale travel
exhibitions in Taiwan and abroad and overseas promotional events
to market and promote the beauty of Dapeng Bay and tropical
charms of the Hengchun Peninsula Tour Route.

Held beach cleanup and activities to promote the conservation
of marine ecology (sea turtles and tidal flats) in Xiaoliuqgiu; issued
new “Beach Money”; and guided local businesses in volunteering
rotationally for beach cleaning activities; and arranged educational
and fun activities to promote the Liugiu Scenic Area and sustainable

ecotourism.
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Key Points of Tourism Resource
Development and Management

RS EEHEEIRE
Encouraging Outlying Island Visitors
to Rent Electric Scooters
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The Executive Yuan introduced domestically-produced electric scooters
to outlying islands to develop a viable business model for e-scooter rental
to visitors suitable for the isolated nature of the islands. In conjunction

with this measure, the Tourism Bureau announced the “Directions for

SMALL TOWN RAMBLE

Tourism Bureau, MOTC Subsidies to Tourists for the Leasing of Electric
Scooters on Outlying Islands.” In 2019, subsidies were provided for 87,724

rentals.
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Promoting Barrier-free and Senior Travel
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By the end of 2019, a total of 159 barrier-free travel sites had
been completed at national scenic areas to facilitate visits by
the mobility-impaired.

The Tourism Bureau assisted the promotion of high-quality
tours for seniors and launched FIT package tickets and group

tours at national scenic areas.

Creative competitions and seminars were held to spread the

concept of universal design.

MEEREAREEMEEERER
Strengthening On-site Supervision and Evaluations
at National Scenic Areas
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Promoting Water Recreation Activities
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« Formulated the “Working Guidelines for Maintenance of
Facilities in National Scenic Areas and Safety Management of

Water Recreation Activities.

« Arranged or subsidized the holding of demonstrations and

experience workshops on water recreation safety.

« The Tourism Bureau added a “Water Recreation” section to
its Executive Information System and produced videos to

promote safety.

B

Operation

The Tourism Bureau promulgated the amended “Operational
Guidelines on Supervision and Assessment of Administration
and Safety Maintenance at National Scenic Areas” on
March 27, 2018, to strengthen supervision and assessment
at national scenic areas. Assessments were conducted by

an assessment team and two secret visitor inspections.

The top-three national scenic area administrations in the

2019 assessment were Tri-Mountain, Sun Moon Lake, and
East Rift Valley.
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Maintaining Travel Safety
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Promoting Indigenous Tribal Tours
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2019 FEBAMRERE - RERNARELFUREEREE
2019 Indigenous Tribal Tourism Achievements Presentation: Indigenous
children perform a traditional dance at Taipei Main Station.

B RESHBILIRE

Encouraging Private Investment in Tourism
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LB R EEIFRTE BRI E The Yeliu and Surrounding Area Parking Lot Operate-Transfer Project.

The Tourism Bureau formulated a supervision plan for “recreational
facility safety management in tourist areas” under the implementa-
tion strategy for the White Paper on Public Safety Management and
instructed responsible agencies to implement management work.

« The Tourism Bureau established the Council for the Promotion
of Tourism in Indigenous Areas. It invited the Council of
Indigenous Peoples and five other agencies to jointly deliberate
ways to promote tourism in indigenous areas and arranged tour
planning and indigenous guide training to support employment
in indigenous communities.

« The 2019 Taiwan Indigenous Tourism Festival arranged to actively

market indigenous tribal tours.

The Yeliu and Surrounding Area Parking Lot Operate-Transfer
Project contract was signed in 2019 and construction is currently
underway. To provide the public more diverse recreation services
and inject vitality from private business methods, the Tourism
Bureau will actively track potential companies and promote
private participation in public tourism and recreation construction
projects to bring the vitality and creativity of the private sector to
travel service facilities.
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Promotion of Tourism Resource Policies and Laws
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Hot Spring Resource Management
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Since the Hot Spring Act came into effect, the Tourism Bureau has
actively assisted operators to ensure the sustainability of hot spring
travel.
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Hot Spring Area Management Plan

Assistance was provided to 13 county and city governments in
planning, reviewing completed plans, and approving announce-
ments.

Establishment of inspection certification mechanisms for hot
spring inspection units

The Tourism Bureau certified 12 agencies (institutions) to carry

out hot spring quality inspections.

Formulation of the “Notices for Hot Spring Management by Lo-

cal Governments”

Assistance in Hot Spring Mark application operations
Assisted and guided 13 local county and city governments on

approval and issuance of marks.
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Wandering in the
Classic Small Towns of Taiwan

Bt 108 FifiE UEEET - EERBNKERE
R BHEDR 1 BHED 1 EH EEEEEHECEE
R MEBRME - RIERENE R EIFFREZ BRSNS
SRS EFEEE e/ \E - HEt 30 EEEH)N
B> BRMEREERE > SEMERBEACERES  EmE
KRt EETHERS  EMHEECEE > AlE
MkiEam > EEH AR  RESEBAER -

TEENHAR EARITERBE 161 RHF2REIR - CHEMREE
NEFEL 40 BERBET ZRMBELCESTHER &
FHRIRRE BV E IR T B R LS - EREYCE thiE
HESERARE  SHEALRREREEREER - BF 2 BERF
MIEFEE > RHESHNRERZSHAKS » REBEEERT
HIREEEERET - HFHE 169 B 3,766 AR -

BIERE 12019 /N EEBF ) R IHBIH S BT IR
A - BOtBIRM 108 FRE L Z 40 /NEHHEITEHE
BEEWE > BERSHBTEE 100 Bt - K&K
MR A iR iRaT SRR MBI AT 40 &= > B/
EER NS eRE R  MREGEITH  RE/IK
T HRERFRHEERRBEREEMEZRER...F - Mit
HEEBZESHERE « EtFenR  NREHAHE

R HERIEKEEERIE -

In 2019, the Tourism Bureau promoted Taiwan Small Town Ramble
Year. At least one classic town with unique tourism characteristics was
selected in each county and city of Taiwan. The towns were promoted
in conjunction with theme towns proposed by other agencies, such as
Hakka towns, indigenous villages, and internationally-certified slow towns.
A total of 30 classic towns were chosen. Specialty tours were selected by
competition. The Tourism Bureau encouraged related tourism industries
to partner on tour packaging, branding, and marketing. The campaign
aimed to spur a tourism boom, create tourism benefits, invigorate local

economies, and promote tourism development in Taiwan.

During the activity, travel agencies submitted 161 tour itinerary plans. Forty
high-quality tours were selected by a panel and promoted at an award
presentation press conference. The award-winning travel agencies were
encouraged to enthusiastically promote the tours abroad. The Tourism
Bureau also arranged media FAM trips, established promotion areas at
major travel exhibitions, and convened two international forums to provide
more opportunities for public participation. According to statistics, the

award-winning travel agencies arranged 169 groups with 3,766 people.

To promote Taiwan Small Town Ramble Year and help local governments
market the local characteristics of towns, the Tourism Bureau provided
subsidies of up to NT$1 million each to 40 selected towns for marketing
campaigns in 2019. County and city governments and township and
district offices submitted subsidy applications for 40 plans. Each town
arranged local specialty gatherings, internet marketing campaigns, and
in-depth excursions. They also matched farmers with local restaurants
and B&Bs in farm-to-table programs. Community associations, locally
distinctive businesses, small farms, and other local resources came
together to jointly create a sustainable business environment in the

spirit of local revitalization.
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Holding the Small Town Fun activity
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To foster an atmosphere for in-depth small town travel and internation-
ally market Taiwan’s distinctive small towns, the Tourism Bureau invited
well-known brand teams in Taiwan to present three large-scale National
Theater-class outdoor performances and seven art truck shows in small
towns. The performances highlighted local characteristics, gave visitors a
deeper understanding of the towns, and provided in-depth experiences
of the town features and culture. The events attracted 9,252 visitors and
increased tourism revenue in the area. The related publicity reached

466,000 people and continues to attract visitors to Taiwan’s small towns.

MIRM2019 /NEERE)

2019 Small Town Music Festival
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A BEBMAEBE SR &SR 65 /) BEE B #REC & B Minister of Transportation and Communi-
cations Lin Chia-lung attends the Small Town Fun press conference.
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The Tourism Bureau launched the Taiwan Small Town Ramble Year in
2019. Thirty classic towns were selected for the promotion plan and
jointly marketed with the Top Ten Hakka Towns selected by the Coun-
cil for Hakka Affairs and International Cittaslow towns. The campaign
aimed to generate a buzz for small town activities and attract more visi-
tors. Thirteen small town concerts were arranged to enhance the cultur-
al and tourism highlights of the towns. The outstanding performances
were simultaneously presented on the Tourism Bureau’s Facebook page

to enhance their impact and worldwide reach online.
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Taiwan Small Town Ramble Passport marketing campaign

AREN 2 BAMEASERIANED 5 BAB N2 EHRBEAREH O
40 B/ VEEIE IR BRI P A BER THE FER - ZHEES
mEEE (SERREFER) £ 5 EmEW 30 EAFEH
g RSEIBRE S B SBESEER THES
BEE RRBERCEGHZEELNS  BEREBERFAR
234,374 R > EERABABE R AR 150,935 K »

The Taiwan Small Town Ramble Passports were distributed through vis-
itor information centers nationwide, 40 towns, and national scenic area
administrations. The initial printing of 20,000 passports was followed by
a second printing of 50,000 passports. The passports could also be down-
loaded online. The Tourism Bureau arranged a lottery to encourage stamp
collection (including physical and electronic stamp collection). People
who collected five stamps or the full 30 stamps possible could enter the
lottery for a chance to win up to NT$50,000. The winners were also invit-
ed to share their experience collecting the stamps at the 100,000 Youth
Award One Million achievement press conference. The activity website

received 234,374 visitors and stamp clicks by 150,935 visitors.
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The “100,000 Youth One Million Award”
Creative Tour Competition Marketing Plan
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This activity was held to encourage Taiwanese students 40 years
old and under to design student-centered small town tours
and discover hidden escapes in the Taiwan Small Town Ramble
campaign. Activities integrating imagery and a tour planning
competition were arranged to encourage in-depth visits to Taiwan
towns and promote Taiwan towns.

The activity focused on the Creative Tour Competition, Small Town
Comedy King Screenplay Internet activity, and Ten Town Mayor for
the Day activity. Among the 308 entries submitted for the Creative
Tour Competition, 45 made it to the final round. Zhongzheng
District (Keelung City), Daxi District (Taoyuan City), Yuanli
Township (Miaoli County), Beigang Township (Yunlin County),
Dalin Township (Chiayi County), Meinong District (Kaohsiung
City), Donggang Township (Pingtung County), Toucheng Township
(Yilan County), Fenglin Township (Hualien County), and Huxi
Township (Penghu County) were selected as top-10 classic towns.
The towns were promoted through experiential marketing in
“mayor for the day” activities and the packaging of new small town
highlights. The online screenplay activity presented awards to 130
winners from 2,147 submissions. Ten videos were produced for
the “mayor for the day” activity featuring the top-10 classic towns
along with winning teams in the Creative Tour Competition. The
videos encouraged and increased exposure for the winning teams

and the featured towns.

+ESFIETBAIRNEIZREIEIZHIE Award ceremony for the “100,000 Youths Awarded One Million Dollars” creative tour competition

EXRWESLEIE

B

Operation

Guidance and Management of the Tourism Industry

IES

Travel Agencies

FEHERTREREE BEREER BIEmMm
R BIFRERMIINEE > MIRABERRFED  REEF
BACHERTHR - WEEIRITHRIZHE A LR IR R 50
ATBEREER - 2B  BEREBEERNAE
ERITRBFERE

EERN

Current Status

The Tourism Bureau continued to guide travel agencies in the
development of distinctive, high-quality travel products, establish
product brands, and create industry added-value through innovation
to enhance their international competitive advantage, promote
industry optimization, and transform and upgrade operations. It
also encouraged travel agencies to offer high-quality travel products
for seniors and disabled persons. The orderly development of travel
agencies was supported through subsidies, guidance, supervision, and

inspections.

B8{i : ZRE Unit: No. of Travel Agencies

- 42 S HR{T4L Consolidated FRAFESRIT4L Class-A CAERIT4L Class-B

(Year) HQ Branch HQ Branch HQ

106
oty 134 472 2,630 377 254 1 3,018 850
107 137 472 2,668 383 265 1 3,070 856
(2018) : ,
108 142 458 2,730 377 273 ) 3,145 837
(2019) ) ;

HEMITERABREN
Guidance to Enhance Tourism
Industry Competitiveness

RHIPEEZFUAR > BEEEREELE > KR 1B
BB RHERY MAEIRTRERFEIER, - MBS
EDRA %5 - BFRASHHED ~ IREBIEME) - SEIREEITE
mIBRIIRE  MIRCES - 108 FEHITREA 1,070 8
4,887 7T » HATES 100% °

7 BITHE B IE R EA B RBBA SR - EiBhk
BERRBE - TERE  HETA  IREBERRIERER
B ERFARREERBS -

The Tourism Bureau continued to promote the Directions
Governing Awards and Subsidies of the Tourism Bureau, MOTC
for the Brand-building of Travel Agencies to promote the
transformation and upgrading of travel agencies and help agencies
to brand operations. The bureau provided subsidies for CPA-
certified financial reports, loan interest, and the development
of tours for seniors, T.Q. Golden Award tours, barrier-free tours,
and online operations. In 2019, such subsidies amounted to
NT$10,704,887 and achieved an implementation rate of 100%.

The Tourism Bureau also arranged or subsidized the arrangement
of training courses for travel agency employees and tour leaders.
The courses covered developments in tourism itinerary planning,
consumer behavior, tourism policies and regulations, and other

areas to help agency personnel keep abreast of industry trends.

(o
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EEEHE

Management Implementation

RIS TIRTEREERRIRE | 2BEFREEIEEIE]
S > WEERRITRAMEEN MRTERZTEER/VE]
RESEENE > BMMEEEERESE  HERIRE -

. BRELEBRIRFAEEEREN > TERIERITHEVIFM
- BB EEARLCHRIRITE  FARNEIRELEERS
MREEERZLEEM 2 BEME - REEERE - iR
Z2ERERISEERIRINR IR S SIS RS
FHETEEMEE bR R R EIE - 108 F5H8E 1,733 @R -

i

The Tourism Bureau regularly issued press releases on “Travel Agency
Operations and Winter/Summer Peak Season Travel Advisories.” It also
formed a Travel Transaction Security Audit Committee and Advertising
Monitoring Team with related travel industry associations to conduct
on-site inspections of travel agencies with business anomalies to ensure

transaction security.

«  Monitoring banknote data through the Taiwan Clearing House and

proactively identifying financially-troubled travel agencies.

« Screening and inspecting travel agencies with poor records and
discovering business anomalies early to reduce the frequency of
harmful transaction security incidents. Joint inspections of coaches
serving tour groups and travel safety management were strengthened
during long weekends, Travel Safety Awareness Week, and specific
projects. Inspections were conducted for 1,733 groups in 2019.

HEBERRE

Consumer Rights Protection

- 108 FREMFERDHEFIERG (STRBAUDRFERY
WEPEREKITEREREREZEREZEE 8 2K
AEPERERERMF) HEt 1,385 4 - FNARMFEL 869 4 -

- REBXBEILRE DHREBIREE) > AMBERITESE
BEER  BRREEABERRERNRMAEEN > LKES
TEMRFEEN (NREFED - BLEAR  CRBMRAS
BREERSE) -

« In 2019, a total of 1,385 consumer dispute cases were received
(including travel disputes and appeals and guidance to members of
the Travel Quality Assurance Association, R.O.C. in mediation of travel
disputes and appeals), of which 869 cases were settled.

« A Consumer Protection page was set up on the Tourism Bureau
website. This page presents basic data and insurance information
on licensed travel agencies and licensed tour leaders, tour guides,
and travel agency personnel. It also discloses, by law, information on
businesses with violations (e.g. businesses that have been fined for
violations, had their license revoked, or been listed by the Taiwan

Clearing House for rejected accounts).

IREES

Hotel Industry

SR

Current Status

*BRI Category

R SHREE International Tourist Hotels
Tourist Hotels | —pgammsypeas
General Tourist Hotels

B YR

—RRIEE

General Hotels
K&
Homestays

a5t
Total

< 108 EERABLIREXEENRETE 2R » EEHIE
0176 8 - EIREBEEEAHEME 180.5 (87T °
- 108 FitEHE 804 RRBIESE ©

EEEHE

Management Implementation

- BAIRETHRATHRE « 5T 30 KRR -

- RERREEEEE : FBEREFRE 4736 KR 18
ERMERH 4194 KRR -

RASEERE

Enhancing Service and Facility Quality

- 108 7 R 18 BIEIESm TRBEERILBEZEIRTEF
mBERAMBER ] > REMB) 8 RIREXESE » KT
HENEERHEN 463 B 7,647 7T °

- 108 £ 10 B 30 HfEIESM TEMBACEXFARER
EREM) > BB 7 RREFERSETERNEH
B HEHRE 3.07 85T -

B8
Operation

R EEH
No. of Hotels No. of Rooms

80 % 22,800 [

47 &K 6,862 ]
3,373 &% 167,036 &
9,268 & 39,000 [
12,768 & 234,994 [t

In 2019, business licenses were issued for two tourist hotels

with 176 rooms and a total investment of NT$18.05 billion.

In 2019, a total of 804 homestay businesses were registered.

Unscheduled and Routine Inspections of Tourist Hotels: con-
ducted at 30 tourist hotels.

Hotel and Homestay Audits: The Tourism Bureau conducted
4,736 hotel audits and 4,194 homestay audits.

The Tourism Bureau issued the revised Guidelines on
Subsidies of the Tourism Bureau, MOTC to Incentivize Quality
Improvements in the Hotel Industry on July 18, 2019. Subsidies
totaling NT$4,637,647 were awarded to eight hotels.

The amended Guidelines for Preferential Loans to Encourage
the Upgrading of the Tourism Industry were promulgated on
October 30, 2019. The Tourism Bureau assisted seven hotels
in securing NT$307 million in interest-subsidized preferential

loans.
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REEE
Operation and Management

Tourist Amusement Enterprises

%gégéiﬁiﬂ NNSRER YL a2 22 2 S TR - Strengthened safety management mechanisms for amusement
Current Status e . B o enterprises :
< IRBICBEEEIERA > MRITREE - REHE
o « Strengthened administrative supervision to protect consumer
fm ° . . . .
LS > . = i s 3 hts in accordance with the Regulation for the Management
108 FEAPBSENBESEN 265 BEARERZE "
A 8 =T . RESHEIEME - R HBERRS - st s of Tourist Amusement Enterprises.
NS a = 1= AT N[/ S —_ R TWE /) fm B
FBREET 23K FERRERZBABHEEIRK - :
EHER T B8 o « Implemented a three-level management mechanism to protect

In 2019, Taiwan had 26 licensed and operational tourist amusement en- consumer rights and strengthen the participation of local

. R 3 ax H 94 THE
terprises, of which 23 were classified as major investment projects and 108 FESENGHE (K24 RBA) authorities.

three were classified as minor investment projects. Note: Formosa Fun + 2019 Supervision and Evaluation Competition (a total of 24

Coast closed on June 30, 2015 and Shenqucun closed on July 1, 2016 participants)

- JBER 104 £ 6 A 30 BfelbEs

« Formosa Fun Coast closed on June 30, 2015

BEBOEERPRERERLER R BERERRE
Operating Status of Licensed and Operational Tourist Supervision and Evaluation Competition
Amusement Enterprises

FERRERFE (108 F)

Minor Investment Projects(2019)

BARIREEEE (108 F)

Major Investment Projects (2019)

> E3 1
No. of
Enterprises

12 2%

3
J— No. of
Enterprises

Outstanding Excellent

SMALL TOWN RAMBLE

BEYE NEN EEEEE REMIZILLE
Lihpao Land Leofoo Village Theme Park Dongshi Forest Garden
NERX B PRI EigENE
Formosan Aboriginal Culture Village West Lake Resortopia Shangrila Paradise
RIEK . s o
B : ) B RE NI ISR 3 RR LA NEBTERR
Establishment Inspectlons Farglory Ocean Park Little Ding-Dong Science Theme Park Kentington Resort E
T == 35 [ s =
FUAILH R SRR TR RAY ﬁ:ﬁﬂ;’éﬁﬁiﬁ ’ <
S ALY i o = = N Janfusun Fancyworld Jianshanpi Jiangnan Resort Yehliu Ocean Wor|
BIEB L CER RN EERERERENEEE - UK Y- - R ——— <
s W /N REZR TR FRFEAL I\ ERR T o)
REDEHBBERBIRFE S - Window on China Theme Park Leopard King Safari Zoo Dancewoods Hotels & Resorts ':
EPNLE RIEERN EfliLEE <
Strengthened control and planning review for the establishment E-Da World Atayal Resort Yun-Hsien Park &
and development of new amusement enterprises to ensure the EMESMEEERER MaEE R

tourism competitiveness of such businesses.

Shanlinxi Forest Recreation Area

YiYuan Resorts
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SRS EREE

Certification Assistance

IR E IHIEEREE

Environmental education venue certification

EIE

Yun Hsien Holiday Resort

INABIERESLE
Window on China Theme Park

NITIER S E AR

Little Ding-Dong Science Theme Park

PR

West Lake Resortopia

REMIGERE

Dongshi Forest Garden

[ ¥ B REE35E

Halal restaurant certification

T EA EREE AL E
Leofoo Village Theme Park

MRS

West Lake Resortopia

BEYE
Lihpao Resort

FBERAEH

Formosan Aboriginal Culture Village

Z Participants

@ JUEXH

Formosan Aboriginal Culture Village

@ MERMEEEREER

Shanlinxi Forest Recreation Area

o HIMLIESR

Janfusun Fancyworld

@ FUETRERN

Jianshanpi Jiangnan Resort

o lMEEEH

YiYuan Resorts

2 Participants

o HLER

Janfusun Fancyworld

o RUNETEEEN

Jianshanpi Jiangnan Resort

o THEEE

Yiyuan Resort

NEYN=EIES

Industry Training

WERCEREIMACEEERRERE > #HE 2 15185
EFRBERREFIR -

Two industry development and professional training classes were
held to help tourist amusement enterprises improve management

ety
Operation

Q. 9 (©)
R BiR
Target Group Objective

N

and quality.
108/4/16 - 108/4/17
BFY |/ S2F254 78 Workshop/ Course Title
BB EREtHEIIR
Education and Training to Upgrade the Quality of
Tourist Amusement Enterprises.
Q. 0 kb A
FEEEEAT
Middle and upper management.
IR EIEAE -
Y Enhancing administrative efficiency.
@ii S TREE R SRR 2 B3R -
Promotion strategies for senior travel and
K brand internationalization. /
PN 4= oy
BEM1TH

Integrated Marketing

HHERMCETISIE 2019 SEIFRESHEHEITHCE
B RETREIRTHCED  RIFEGESEM TR
WEBETEE -

108 FECHHEBBRTHCET

2019 Amusement Park Industry Summer Holiday Marketing Press Conference

Domestic travel market—2019 Taiwan Amusement Park Summer
Holiday Joint Marketing Press Conference: This project covered
theme activities and promotion press conferences, establishing
self-media platforms, production of promotional materials, and

issuance of press releases to publicize promotional activities.

%
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BANEXHFIBRRATF ERH

Education, Training, and Talent Development

in the Tourism Industry

=H b5 AN YN

Tourism Professional Training

HEFRRERFRE > REZEMIHESEY - FAERASH
AR 5 STRUEB A BElARET 1,694 A ~ BEA B3llARE
3,435 A ° BNNGEIRITRAIBA 2 BERRE  ERANH -
HHEMRIT RGBSR » MSHEEBE ZSREEAG
342 N e

To ensure the quality of travel services, the Tourism Bureau arranged pre-
employment training for tour guides and tour managers in collaboration
with the Ministry of Examination. Training was provided for 1,694 tour
guides and 3,435 tour managers. The bureau also arranged specialized
training to enhance the professional abilities and legal knowledge of tourism

industry managers. A total of 342 trainees were certified as professional

FASEAF ERL

Fostering an International Perspective
among Key Personnel

BN ERATIZNE R RIAEBBRIRE - MATEE
ABBE PITHASRERSINIER - 108 EH:iT 7925
PEEEHMENSNIIGR - FPBEEEEZININE 754 AR

The Tourism Bureau implemented selection and training affairs re-
lated to meeting the training needs and expanding the international
perspective of tourism industry talent. In 2019, a total of 79 senior
managers received training overseas and 754 middle managers also

received training.

peaL

Operation @

tourism managers. r\
@ F#h Focus

B & # e M BRI IR A5 3|

Training to Support the New Southbound Policy HRITL4A

To build capacity for tour guides to receive and serve the growing numbers

BT8GR

of Southeast Asian visitors to Taiwan, the Tourism Bureau arranged training Travel agencies Self-planned training
REDRERERE > RERBEARBEFTAL > $HHR programs aimed at new immigrants to Taiwan, overseas Taiwanese, and foreign
REELDEZHER Y B VEHIE TR/DERBEEBIA students to train them to be “Tour Guides for Rarely Used Languages in Taiwan @ HZA SR =R Tokyo, Japan @ BZARER Tokyo, Japan
8 B TR/ EREpmEEEEl, 4% > 108 E&1 “and “Rarely Used Languages in Taiwan Tour Guide Licensing.” In 2019, about

176 people each received training in assisting tour guides with translation

A% 176 ARIHBI SR A 8 Bl IRTS LR = 2 0S5 E
ABEHMGEENFRE > BTBCRETS -

BERREERFGERBRAFRIKRITE JRN
services and registering for foreign-language guide certification examinations to @ ISR - @ REZIRICIREEFA
\MJ Observed preparations for visitor reception KMJ Focus on globalization and tourism innovation.
during the Tokyo Olympics and the e-business

strategy of Japanese travel agencies.

contribute to the tourism market.

SRl SE S

Amusement parks

Professional innovation
@ JBSN Australia

@ REEKFF Tokyo, Nagano
B 2 B0 PR o 1R % ' 3 R /)N BY 3 R R R

B33 (O] LR ES iz | TR
@ gy JERIEAISE R /5N meemtE R

Observed natural ecology and smart management
at international brand and small to medium-sized
theme parks.

HXAIFE

Studied ways to manage local features and promote \J
local activation and small town tourism.

IREES !

Hotels

@ Bk PAER Malaysia
N3 Singapore
255 B PR q kB [E R4S B IR TE 2 BUU
f@ (LT R RIS -
\MJ Observed digital operations and MICE and

tourism services at international brand specialty

108 FERAHEA T NIAR hotels. o

2019 training for key personnel
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HICE AR ARTSE R

Implementation of Tech-based Services

stz & 5 AR 5

Travel Information Services

B PRPIR E—#R

Front-line services at international gateways

*E{/\?DDKDEID@HE%% ’ IB%?U?* En {ﬁﬁgiﬁ °©

Provided consulting services in various languages and displayed a variety

of promotional materials for visitors.

= Epa L aE s

SEEBEAN

Taiwan Tourist Information Website

SEB N ENA (heeps://www.taiwan.net.tw/) 1EBEIRE A O
Ay BREBRTHREESEBUERREN  BEEEER
EHHMIE > EMRMEEMM (Location Based Service » LBS) Jikis
158k ~ BOCRE - BiEBEE ;%’L%‘ 5%4% 15E1E hxErar R T2
EESREERLCRS > BAP - B B B E T
BRE -~ HERZEXFE 11 %EEEEH&ZIK  WRMESTERERE
RWD #E -

The Taiwan Tourism Information Website (https://www.taiwan.net.tw/) is a
national tourism portal introducing Taiwan. The site uses online and mobile
spatial location information to pinpoint user location and deliver location-
based tourism information on visitor sites, festivals, dining, shopping,
accommodation, travel guides, and recommended tours. The site is available
in 11 languages, including Chinese, English, Japanese, Korean, German, French,

Russian, Spanish, Malay, Indonesian, and Thai. It also incorporates responsive
web design to enable browsing on mobile devices.

iTravel (web bR ) 1TTENE B ARTS

iTravel (web version) Mobile Guide Service
BXFEHEASEES (&2 A 8 HE HE - HEXRER
iE ) ZEMTENERRRTS (heeps://itravel. taiwan. net. tw) » B[R
BB R EBEN M K@M 4 ARTS (Location Based Service) IJAE
REERINEZEERE « NEEH - 1B 28 - £1E - IEEH
EHEREEN %.ﬁﬂ]‘?ﬂﬁ’\ﬁi_iﬁ C BITHE - BITERDITERS
AR EIERMNEEEEEREFEZENTFREC AN -

The Tourism Bureau released the “iTravel” mobile app (https://itravel.taiwan.net.
tw) in eight languages (Chinese, English, Japanese, Korean, Indonesian, Viethamese,
Thai, and Malay). The app combines the convenience of tourism website
searches with location-based services. It provides domestic and foreign visitors
with tour suggestions and information on small town travel, attractions, cuisine,
accommodations, and festivals. The system also suggests public transportation, self-
driving, bicycle, and walking to help domestic and foreign visitors select the best

way to visit attractions in Taiwan.

{1[5]

-l
=mﬂt§ﬂﬂ

Taiwan Tourism Information Website

BEEEBNEAEHE,

The Tourism Bureau established the Taiwan Tourism
Information Database

FEPANE - F/HBNRE S EERRREERRR M
BER > MRE - 2855 - RSURE - 12488 25,000
£ CIS BEER > 8258 - B IKERTE  &E - PEE
B » H—RERRINMERER -

i-center fOERTFS SR

i-center Travel Service System

- B REREEMHEBIRLART > SEREEF
ZIRBHRIR o

- AR 4BRIEY : F1BEREREISRBESL -« B
[ 4R UG 1 5 BT R BEE IS & 5 3 @%&Eﬁ%%%
EEEEEERMN N o8 EE > B4EBRASH
&R -

< B REHE 112183 - SEFHES 3 R - IRERTS
FRILN 55 B ~ BEE AL 54 1R ©

i-center ¥HFEIEEREY (108 £ ) i-center Service Locations (2019)

3 &

Centers

A

AIRPORT

55%

Centers

IEBERE LI

Visitor information Center

ElGDE

Service promotion

< EFRBEESMSREZ TR - %8 MEE-
RERIE -
- PRSI
- BEAMENR - REERIE  FRITH BT - 181
EUARIRHFTF AL - R EARE B AN /S 2 350
ARFS ©
- BEEMREEMEHDAOMIKEE APP > B AR
BEATFE
- RHRE wifi kS~ 51 - BXRTEEL - HESHE
BRTRE TEEREEERSHTE -
« B3 108 FEREME 573 A -

B

Operation

The database contains more than 25,000 tourism-related geographic
information system (GIS) records freely available to the industry in an
open format without need for application. The records include data on
attractions, restaurants, hotels and homestays, activities, trails, and other
tourism information and can be used by the public to develop value-

added applications.

« Objective: Provide travel information and professional consulting

services to create a friendly and convenient travel environment.

« Expansion of service points at four levels: Visitor information
centers at international airports (Level 1), guidance to governments

wn

in establishing “i” logo service centers at transportation hubs (Level

wn

2), guidance in establishing “i” logo service centers at national scenic
area administrations under the Tourism Bureau, and information

stations in various locations (Level 4).

« Achievements: There are 112 i-center service locations throughout
Taiwan, including three international airport centers, 55 visitor
information centers, and 54 visitor centers.

54 &

Centers

(]

Information Station

BEDI

Visitor Center

+  Principles: Develop diversified services according to the region and
locality and rooted in the Taiwanese “Ask me” spirit of hospitality.

» Service promotion:

- Assisted local specialty product stores, homestays, travel
agencies, tourism factories, museums, police stations, and
other units in providing localized travel information and basic

consulting services.

- Integrated local transportation information through search
portals and travel apps to create local travel information
platforms.

- Provided free WiFi and Chinese, English, and Japanese language
mobile websites so FIT visitors from other countries can
conveniently download walking maps for the areas around

Information Stations.

« Achievements: More than 573 Information Stations had been
established by the end of 2019.

(o
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habz i & FE A

Travel Tech Value-Added Applications

HEEEBRLERTIRZHK

Capturing Taiwan tourism in virtual reality images

B 360 HRABRMAREEER ZR BFHIRA
NEFRE 360 F 3D VR AR EM » MARKREBEREE
3D VR EREBIRF R ~ 360 ERERFEA » WREARS
IRBEEIMNIER - SERASETHERER > FHR
SMEERESEHRERARZEEZE  RAEEX
o RS IEIS R AR K Z ki

RIESEBRAME[E AR &

Filming an AR video of Taiwan'’s geological landscapes

GEEAMNBMEREZENARRR > REFMES
a FERMESEIEL10E - RP1SEHEERTR -
MRIREENS N MitIkRBAHEBHEF L > BE
A AR K 3D SRR TR > AERBEEEREENT H
REFEFNSESHEES  BEEBNE(L - BRA

TRERHEERER BEARIEKE  £RKENES -
RIRHAREIS BR S S B R/ VR & R & 1F > AR
REM » URIRB L IELRS

SEENENENE

Taiwan Tourism Information Database

Taiwan’s natural attractions, food, events, and cultural beauty
were captured in virtual reality (VR) images with 360-degree video
technology. The images provide raw material for editing and
production as 3D VR and 360-degree panoramic videos. They will also
be used for marketing and promotion at domestic and international
travel fairs, overseas offices, and national scenic areas. These resources
will enable visitors from around the world to immerse themselves
in the beauty of Taiwan, enhancing promotional benefits to attract

foreign visitors to Taiwan.

The lifelong research results of prominent local and foreign geologists
were brought together in a 3D, augmented reality (AR) video capturing
the geologic beauty of Taiwan at 10 locations in northern Taiwan
and 15 locations in the east, including the Nanya Rock Formations
and Liji Badlands. This short video describes the evolution of Taiwan
across millions of years from its birth to the present in a succinct and
lively style, illustrating earth science knowledge with animation and
AR and 3D technology. The video has educational value in the areas
of environmental and ecological sustainability. The Tourism Bureau
hopes to cooperate with other government departments and primary
and secondary school textbook publishers to promote the video

through its inclusion in course materials and off-campus instruction.

Travel in Taiwan

\/' mos

. 5 a0
A SR

AWARDS

S TRERBCREHER)

Holding the Tourism Innovation and Tech Awards

SREASMNTRIBRRELRIZER . HHESERGETYE
FLEZE - BBRE  FRSEECEENAIRER - (B
BRSO EREESR  RUKMRIRFAESE > BREMS
> MRHREBREINZEB ZERESEN T - BARIK
BIFRIRE R Z 1R FHIREERSBRAUFTARTS o ETIRS] 12 E
& 818 140 [EBKRZ 0 - EEEBKZA0 1TB ASIA T3
EFRIRE - MUEBEERZBALR  REVKENS
BEBRNERE - 109 FEGENE RIRBGEHEE
& > MBSERBRAIERELECRFHRIFER > 7R
FEULIBEEB AT > (REERE 2B CEREMER
BE-

BEABIET S

Establishing a Tourism Big Data Platform

BRRRZRYBEEN  ERABESNEEZHEEE
FMAR - ﬁ'fiﬁﬁ'ﬁ&ﬁﬁf?ﬁ CIRRIEFE - ELERBERR
g EFREE  BETHIIRERBRT 2% > HEH
IRFERRENRRT » FAEBININBBIRE R > IRA KRBT
¥ e

B

Operation

2019 PSS tES

Tourjsm Inhovation and'Tech Awards
L ~

Venture capital teams and universities from Taiwan and abroad
were invited to share their creative ideas for the Tourism Innovation
and Tech Awards. Incubation awards were presented to outstanding
teams to encourage the development of innovative Taiwan
tourism applications and build cooperation among domestic
tourism-related industries, technology innovators and developers
to attract international travelers to Taiwan through enhanced
travel experiences and innovative services. More than 140 teams
participated from 12 countries. Award-winning teams participated
in the ITB Asia International Travel Exhibition to publicize Taiwan's
technology and tourism image and heighten the visibility of the
Tourism Innovation and Tech Awards. The awards will be held
again in 2020 to stimulate private-sector creativity from around the
world to develop innovative tourism service applications, enhance
transnational talent exchange, and promote the more vigorous

development of domestic smart tourism applications.

The Tourism Bureau is collecting a variety of data for big data
analysis of participation in special activities by ethnicity, profile,
and behavioral preferences. The findings will serve as a reference
in policy planning, industrial transformation, precision marketing,
and improvement of tourism services. The bureau will also regularly
conduct rolling reviews as required and continue to add external

data to increase the benefits of the big data platform.

(o
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BEE Outlook

FHHEZTHS

Expanding and Diversifying Markets

Outlook

xR E

B Tourism2020— = E Kk iBRABEBAHE

i Tourism2020—Taiwan Sustainable Tourism Development Plan

=
=

LA TRIFRKAE > FTERMERER) ~ TS > BIEBEHMERE) - TRERD
BEREHERMT 5 KERRE  $ERESTERTIEREERRKERRE > 1228
SERA TRE 82 B ZUNEEREBN > TESEERIFEEHIH
RER > FEEMEEREAZERERARME

The Tourism Bureau continued to implement a program involving five strategies to create an innovative, sustainable,
localized, and happy industry, to diversify and add value in the tourism industry, and provide a safe environment
to fulfill tourism social responsibility. This program aimed to develop and diversify international markets and
strengthen the base of domestic tourism and make Taiwan an important “friendly, smart, and experiential” tourist
destination in Asia. These initiatives also sought to actively create a positive cycle of tourism development in Taiwan

and spur the development of the local economy and peripheral industries.

PN
TOURISM
plople

HERERSERERIC °

Expanding Experiential Tourism

- HE THERIURREE) R/VE 2.0 EEREEH > EREHSEEE -

- FENT TEEBNXSUERTREE (109-112F )1  {TEERRASE 1E 14568 » Sia% -
EERE R ESRERIE -
o AT TEERREBLLH AIRIBRIEEEHE)  [RESEBRNRIEEETS) B BFERRE

RIS R BERERF MBERH -

« Promote Year of Mountain Tourism and Small Town Ramble 2.0 annual tourism themes and develop local specialty tours.

« Continue to implement the Medium-term Construction Plan for Major Tourist Sites (2020-2023), create one distinguishing feature for each national

scenic area, and create a senior-friendly, barrier-free tourism environment.

o Implement the Plan for the Development of Local Travel Environments for Experiential Tourism and Plan for the Improvement of Tourism

Environments at Spotlight Scenic Areas, assist local governments with key investment and environmental reform, and upgrade the overall quality of

tourism services.

IKIBER T

SUSTAINABLE
TOURISM

EREZHINC

Developing Smart Tourism

- BUSEBYCABIBENE

SIEERRZINERERARE -

- ERESMERTHEARM - BEREFITREZHESKE
£E > MIEB BITHEE MR

ZEHBGBAERENES > BB ENERRIKERETROMN -

ERFmE - MR IRERFE RO

« Establish a big data database on Taiwan tourism, comprehensively integrate tourism industry information networks, strengthen tourism information

applications and visitor behavior analysis, and guide the industry in development of value-added application services.

« Use smart technology and mobile device technology to improve the quality of Taiwan Tourist Shuttle and Taiwan Tour Bus travel services, enhance the

functions of travel service centers, and strengthen information services for independent travelers.

HWSEREE .

Guiding Industry Transformation

. ?EEJJHE?%%E@TI:} it BEIRITEMAEEREFE - WEIREE

mERT ; AERAZEE SAEEERREREREERZ
ﬁ-aik » BB ERRR  sREIREREERE -

- BBEEER > BERAEXRSTERRE  HESEOAIMKE
RHUEXESMEKT -

)EZEEIEI ’

BRERTEBEETH - BERE EJ¥E=’1§?‘T%’
BRERER  RAEXRSESHN - RMEEB A
R > RESEEERMS -

BIRREAEEE > BEZn T8 REERZE
M{TIRERRS » FEB R AAZEEM -

FIEEB N ERWNEA ACC a8 EREREH BE & 1E AR
51808 - MICE( BREEIR )  BIIH - ERERS
ERBPERE

Deepen the image of Taiwan’s tourism brand and solidify major
source markets through precision marketing, simplified visa
procedures, innovative marketing, incentives, and cross-industry

cooperation in ten key countries.

Actively develop local characteristics and diverse, thematic, and
in-depth experiential free independent travel to generate tourism

benefits throughout Taiwan.

Develop high potential visitor sources by expanding cooperation
with the Asian Cruise Cooperation (ACC) to attract cruise, MICE,

Muslim, charter flight, and study tours.

e B Ee T

Invigorating Domestic Travel

A TiTRe@8MEy ~ NEBAREUE) ~ TEHXEMIb -
Mci@E(E) F|E  HBEFREIANIEE -

—*:,?ETEEJJ B RS o SEERFERER

TR AMIRASZ(HI5 -
WERTHEREREBANRE - HEFEERRE ; N8
WTTH > #E TEEBCHER)  HEEEER
s > SEINERRAEREE -

Inject new momentum into the tourism industry by offering
preferential tours, scaling up events, and developing regional

tourism.

Continue to promote the New National Travel Card System,
encourage National Travel Card merchants to accept mobile

payment, and expand payment locations.

Assist travel agencies in developing package tours for in-depth and
specialty domestic travel, strengthen city marketing and promote
the Time for Celebration: Taiwan Tourism Events and cross-region

overnight tours to increase domestic travel consumption.

Promote measures to optimize service quality, provide guidance
to travel agencies in branding and developing digital operations,
assist hotels in transformation and quality improvement, research
deregulation in response to the sharing economy and young
entrepreneurial local guides, while taking into account the needs of
tourism safety management, and strengthen management of illegal

hotels.

Provide incentives and guidance in diversified development of
the tourism industry to develop multifaceted travel products and

create more job opportunities.
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Tourism 2030
2EIENEEREE S

National Tourism Policy
Development Conference

ATEMEMBRAZEERNBE : TAALREERN  BEE0A
Byt » FEEEXBRER  ATHERLSEERINEDE -
ABEMUEZRSERE MMaiwan Tourism 2030 & B BERRE
£ - BEFHER BL—RIEHAAEZEEL > N108F 12
B 16 HEGFEEANER - TBITRS/RBBEES - RRNERA
ERAGIETHIR  RBPMEEFRRZEEAEEER
300 2B > HEHFE Maiwan Tourism 2030 £ EE L EE
BREEE) > HEITARKREHE S @ - BRI B4 - I58E
% BRERNBINEEZERE > HEZELSERK 10 FAEN
BRER - SERZNERFREN IS THRBFENEE -

In order to reposition the role of tourism development, Taiwan has promoted
the belief that everyone should have tourism promotion in their mind and that
all of the government ministries should work together to promote tourism. It
is hoped that this will make Taiwan tourism a part of mainstream society and
an engine that will drive the country’s economic development. As a result, the
Bureau is planning the “2030 Taiwan Tourism Policy White Paper,” which will
guide Taiwan's tourism development at a national level for the next 10 years.After
a period of study and series of consultation meetings, the Tourism Bureau invited
President Tsai Ing-wen, Minister without Portfolio Chang Jing-sen, Senior Advisor
to the President and Chairwoman of the Taiwan Visitors Association Yeh Chu-
lan, Minister of Transportation and Communications Minister Lin Chia-lung and
more than 300 national tourism industry and government elites to attend the
Tourism 2030: National Tourism Policy Development Conference on December
16, 2019. Six major principles and directions outlined below were identified to
resolve current issues facing tourism industry development with innovative
thinking and pragmatic approaches under a jointly planned blueprint for Taiwan’s
tourism development over the next 10 years, with aims to integrate national
strengths for tourism development and create an output value of NT$1 trillion.

WUTB IR AR, BE BRI,

EERHIE

. Policy System

- RAEES TEXE) > UHEHE (BARRE) - BY

— HAYF 2030 ERENRZ#Bi#E 2,000 B AR ~ BIIRE 24 BAR
BNRERERBERREEEE (HEDE) EH=%1.7 KT -

miZhiR

Implement tourism mainstreaming under the vision of a
“tourism-based country”

Upgrade the Tourism Bureau to a “Tourism Administration” and
research and formulate the Tourism Development Act and regional
tourism development organizations.

Increase the number of visitors to Taiwan to 20 million, the number
of domestic visits to 240 million, and total output (consumption) of
NT$1.7 trillion for international and domestic tourists by 2030.

02

Market Expansion

- HHERED  BOREERNTS > BBESEREMIE > &
BB R fikis SR HE I

- BRRGREEECERTHEEIRRER > @2HA - Mh
BUE ~ AHE - BEERYCAR 2 1THHD TR - RABCER
EEEREABINERE - MERBIHS -

RS EEmhe, BB EER

Shaping Taiwan'’s regional brand and establishing sea and air
support systems

Develop Taiwan'’s regional brand in major, potential, and specific
international markets and introduce promotion measures to
encourage domestic tourism.

Establish and deploy sea and air support systems for international
marketing of Taiwan tourism, improve specialized marketing strategies
by the central, county, and city governments, industry associations,
and regional tourism organizations, and invest in international tourism
promotion resources and inter-agency integration to expand the
tourism market.

o)y BEBEARIGE
Smart Tourism and Travel

- FEREBRXERBNET - BERSEBICEMNR -

- BEFREENNE REE > WBEAREES - THX(THER
LFTRINAE - BEMERE HONRBESTENRE S -

- AEERIBIEREED > MRBFERMBEE - EERLEER
FEZEE -

SEMEBIARTS , IR F 2B

Strengthen digital services and accelerate platform development

Continue to strengthen digital education and transformation in the
tourism industry and tourist information services in multiple languages.

Introduce ticket integration, mobile payment, and online booking
functions to enhance passenger convenience and friendliness and
establish models for user-centric mobile services for integrated
transportation.

Accelerate government and private sector development of transparent
and mutually beneficial social network platforms in response to
current digital development trends.

04

v

MERITREABMUCERRZEREGNHEEEEN > 2
REFE  SERWIINEE (BE ) ARTHEBZEERE

HMTHH -
MEMERRARERAREBRER LIRS > UGEREHES
W o

INsREBEGHS] 0 EEBSCATIESN > MEIUBAXANERE

AFE -

o)y TR

Hotels and Amusement Parks

— WENREEEEIRAH (b \REREER A IEEEE D THH o

WEGCEXRGORAEER  BREBEE  FREMER
2 FREERFRZEIFEO - BARERTRE -

- EERTUNERREREERE  MAERERE -

o) BEAFES

Scenic Area Resource Preparation

- BEMERMASBUAT > BUIBHNEECTEAEES > #ExE
RBAERIEEAMRTS o

FARRRRAERRASR  BERENEBIRERERIE -

ISR IR EEREENR - ’KERGTE2OHEE
ASBRIBEZHEHER  ITERBBIRE « BIEEREH
STRh ©

2019 2817 - 2030 ZEEWNEREE

The 2030 National Tourism Development Conference was held in 2019

B EE Outlook

Assist travel agencies in adopting digital applications and developing
suitable business models, travel platform operations, off-campus teaching
(internships), travel agency matchmaking, and overseas marketing.

Deliberate a suitable notice period for strikes in the aviation and public
transportation sectors to protect traveler rights and interests.

Strengthen industry-academia linkage mechanisms, bolster tourism
talent, and establish a platform for tourism human resource matching.

LT EIERE, REIRERKEERIR
Strengthen guidance and management mechanism and improve

the investment and business environment

Promote unification of hotel industry management laws and improve
division-of-labor mechanisms for hotel industry training and certification.

Guide the tourism industry in integrating digital applications, improve
the quality of tourism services through thematic differentiation, brand
image deepening, and development of specialty products.

Create a sound investment and business environment for the tourism
industry to facilitate industry development.

BIBIRE S 1EHRSH, LRI RER L H2Rh
Establish inter-agency cooperation mechanisms to
create new international tourism highlights

Establish an inter-agency tourism platform and cooperation mechanism
joining ministries and local governments to develop and improve scenic
site facilities and services.

Apply technology and modern information systems to create a friendly
and smart tourism environment.

Strengthen development of sea, land, air, mountain, and railway
tourism resources and introduce the concept of design aesthetics in the
transformation and preparation of scenic area environments to create
regional tourism domains and new international tourism highlights.
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=
40

& 2015

BEREE

Year of Bay Tourism

OO

2017 2018
A RE R SIE g lkd

Year of Eco Tourism Year of Bay Tourism

# 2L AR i T
Year of Mountain Tourism

Mountain Te

2019 2020
INRB A 2R F

Year of Small Town Ramble Year of Mountain Tourism

2020 &z 1L A e bz

2020 Year of Mountain Tourism

ATEZIKKEBNBEREBE > BLEHE MMourism
2020 EEKEBNERHEL > WAET 2017 F = 2020
FEEERBEEH > Hh 2020 F:]5 M52 IR
T o DUEE) TEILES) K NIUARKRSEE) AOITEHIERESR
B > FZEBEEAMBEREILRILEREEEH > R5|ERER
RERE - SESEHILGE  EFHREREE -

BRS|IBRKRERZEL - RESEEIOKEZRRE > K8
EREEE DB ERE T LEE R ILARNRE: - #E8)
BTN :

FEHRERARIR B

Planning Classic Routes

k108 £9 B 23 HAMZ M020 BRILRRHEEEE
HRF2RTFEZAGHE - CBRIE 12 FEHEER 5
1&EILEENBRAR +7 15 ILARIRBEERAR ) - ABE NITHE
B2 7 FILARIRBEER 4R - W B REEEE BRI H Z R

12020 &R IR B AR 2R A E RTRFE ) R 18
BiRER 7 ASILSHERLE - B S 25 FPBINEER
BEMBEEEZ 8 RITAERARRE 12 FEMERR (5 15
HISEENEEAR +7 1SILARDRIEEERAR ) -

In line with the global trend of sustainable tourism development,
the Tourism Bureau promoted the “Tourism 2020: Taiwan
Sustainable Tourism Development Plan” and designated travel
themes for each year between 2017 to 2020. For the Year of
Mountain Tourism in 2020, the bureau is promoting a marketing
strategy focused on mountaineering activities and mountain
tourism. It aims to turn Taiwan into a well-known international
mountaineering and mountain tourism destination, attract
international visitors to Taiwan, develop Taiwan’s mountain brand,

and present Taiwan to the world.

To attract international visitors to Taiwan for mountain
climbing and promote the sustainable development of
Taiwan tourism, the Tourism Bureau will partner with
related competent authorities to support joint promotion of
mountaineering activities. The following focal work will be
promoted :

The Tourism Bureau held the Second Academic and Expert
Working Consultation Meeting for the 2020 Year of Mountain
Tourism. The meeting inventoried 12 classic routes (five
mountain climbing routes and seven mountain tourism routes).
The bureau focused on management of marketing rights for
the seven mountain tourism routes. It entrusted the Taiwan
Ecotourism Association to conduct a 2020 Mountain Tourism
Route Selection Survey and Tour Plan. Seven classic mountain
routes were proposed. They were further divided into 25 mid-
elevation routes and eight derivative routes integrating local

characteristics.

RIRERE (R
Preparation of Environmental Resources

it ) BEMEBER - ) EEEMERE T B
ABREER > 3 EEOETRIEERER

EXESIE

Adding Value through Industry Integration
-BBOERRE  EfEER-
-IE EEReEEAFE ) IRAEHE -

PRETTITH
Multi-level Marketing

— EPE1TEHEE International Marketing and Promotion

EFRTIHES  MICERTHE - EFRERGREBIR
BYRITEERESRERRENER > EEERKAS
BHERTISHHERERAG - WEBZIRMERETER
BES -

— BlAT™HISE{E Domestic Market Promotion

104 PAERRHREE ~ TILARAREE) SEH > BMRaEER
Remid (TMTF) -

2. ALEBRIRE (TF) BEERDRARBMREN - 178
BRI SE - SOERUIRREE -

3.8 12020 BRIIARIREF-IRE EFRE | LI SR8
WAk BREEZE RS - HE) 2020 FHERIUIKRE
ki R -

- B R 4@ 1TEH Digital and Internet Marketing
1. ZEHRILARIR I F B -

2. RBCRH R T ETHB RIUIRNREE

3. HEBRILMRIREER R -

4. ELA IR « AMBERNEIES T EMREEESHE

BEE Outlook

Environmental resources will be prepared through an inventory
of hotel resources, promotion of local tours, and integration of

transportation means.

-Dining: Integrate specialty food products and promote local cuisine.

-Shopping: Promote specialty souvenirs and increase local consumption.

Strengthen reporting and exposure by international print and
electronic media visiting Taiwan, assist travel agencies to visit Taiwan
to learn about new product packaging and marketing, arrange
industry briefings for major customer sources and high potential

visitor source markets, and advertise through global media platforms.

1. Hold the Taiwan Modern Tourism Forum (TMTF) under the

themes of “Ecotourism” and “Mountain Tourism.”

2. Publicize the Year of Mountain Tourism at a Mountain
Image Pavilion jointly arranged with related ministries and
departments at the Taipei International Travel Fair (ITF).

3. Hold the 2020 Year of Mountain Tourism: Climb with OhBear
Grand Mountain Tour activity to promote the atmosphere for

in-depth mountain travel in 2020.

1. Establish the Year of Mountain Tourism website.

2. Market the Year of Mountain Tourism on the Tourism
Bureau’s social platforms.

3. Produce Year of the Mountain Tourism videos.

4. Jointly market through links on the websites of other
agencies, associations, and mountaineering platforms.
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b 5%

Appendices

% Fid
Major Events

18 26H

January 26

ﬂﬁﬁ Appendices

4 H

April
481H MEEBER - BRITREEEESEE -
April 1 Spring Outing: FIT hotel incentive measures

2019 +EEFEEE AIREERISTES -

Press conference for the launch of the 2019 “100,000 Youth Awarded One Million”

4H9H

April 8 . -
Creative Tour Competition
4B 10H €2019 ZIEREMIGRET) 2 -
1 ﬁ April 10 2019 Michelin Guide Taipei release

JELITETSY

% 982019 EETHIMEZHIE -

2019 Taiwan-Jiangsu Exchange Lantern Festival lantern lighting

5H

May

2 A
February 5H14H—5H20H ZMNuEIBEERE -
May 14— May 20 Participated in the Vegetarian Food Expo in Hue, Vietnam
2A19B—3RA3H 2019 BREE (FR) -
February 19— March 3 2019 Taiwan Lantern Festival (Pingtung) 5 H24H aRE S ERE -
May 24 Taiwan-Japan Tourism Summit Forum
BISEERKE I BFRBRBERIIAREE [SEHMRAFRE
REEHESR - 5H29 —5H30H @ 2019 SRERENSIERE (51715 ) -
2 H 20 E Memorandum of Cooperation on Taiwan Cruise Research and Development May 29— May 30 2019 Taiwan Modern Tourism Forum (Hsinchu)
February 20 signed with National Kaohsiung University of Hospitality and Tourism, National

Taiwan Ocean University, and National Kaohsiung University of Science and
Technology

3H8H

March 8

3H

March

EX RBRIFERRALIL 20 ALE -

Taipei Economic and Cultural Office in Osaka celebrates 20th anniversary

3811 H

March 11

TSR 2 EE Y MERTZR ) AL °

Taiwan Tourism Information Center opens in Moscow

SMALL TOWN RAMBLE

3A15H

March 15

FI%IEHIL.\EH Fﬁ;}ﬁ%ﬁJ EEH °

Tourism Bureau opens office in Ho Chi Minh City
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6 A13H

June 13

6 B

June

12019 B E{hE & Formosa Summer Festival] 30ES o

2019 Formosa Summer Festival press conference

9H1H

September 1

P& Appendices

9 H

September

PR IR A B AN Z 5L 75 1B BFEIE -

Implemented expansion of the fall and winter travel hotel incentive measures for
domestic tourism

6H13H—9H30H

June 13— September 30

2019 BEHEE -

Formosa Summer Festival the 2019 Formosa Summer Festival

9B 19H

September 19

SR 2019 TRIKITHERIERE - kil / BRMITHRXEEE
F3IREE-

PATA GOLD AWARDS 2019 Dinner and Presentation — the Taiwan Tourism Bu-
reau accepts 3 awards — SG, ED, and HE

6 H17 H

June 17

IEH AT R e S EEDCIREARTSAR) AL ©

Taiwan Tourism Information Center opens in Auckland, New Zealand

9H26H

September 27

MEER S E BB CMAERTZE) ML -

Taiwan Tourism Information Center opens in Vancouver

6 H 18 H

June 18

HESH (REH) BieFRRE -

Taiwan and Belize sign tourism cooperation letter of intent

9H27H

September 27

2019 B EER R EimRiE

2019 Taiwan International Cruise Forum

6 H19H

June 19

MEENEHNEEB B AR5 B RRIL

Taiwan Tourism Information Center in Sydney, Australia

6 H24H

June 24

2019 EEITHEZEHSTHLED -
2019 Taiwan Amusement Park summer vacation joint marketing press confer-
ence

10 A 14 H

October 14

10 A

October

2019 EE/NEBM: - N\ EBEBES ©

2019 Taiwan Small Town Ramble: Small Town Fun press conference

6 H27H

June

34 fE TEBREINEE -

34th Taiwan-Korea Tourism xchange Meeting

10H815H—10H 16 H
October 29— October 30

2019 BERBCBIERIE (B#5) -

2019 Taiwan Modern Tourism Forum

10 H 18 H

% 8 EEHBAEHFEE

7 B 18 H

July 18

78

July

BHA R UEREHESHEE SABERCESFRSH -
Taiwan and Japan Railway Tourism Memorandum of Cooperation signed with Ja-

pan’s JR-Shikoku Railway Company

1EIES TRBEPE SR ERIKTE X mERA MBI ER -

Amended and promulgated the “Directions for the Provision of Subsides by the
Tourism Bureau, Ministry of Transportation and Communications to Enhance the
Quality of the Lodging Industry”

October 18 The 8th Conference on Taiwan and Vietnam Tourism Cooperation
10 H23 H BEIMEFAEE15 -2019 BETMEIRAE -
October 23 Muslim Seminar 2019, the first of the 3 annual Muslim International Seminars
10830 B EERH MEMBHEEF RETEREY -

Amended and promulgated the “Directions for Preferential Loans for Upgrading
October 30

the Tourism Industry”

7B 19 H

July 19

MEEAEINESEBCIBEIRTERR ) AL ©

Taiwan Tourism Information Center opens in Jakarta
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11 F

November

BEMEIRAE S 215 -2019 BRATRBEMEEREHATE -

Second session of the 2019 Muslim Seminar: 2019 Malaysia Muslim Taiwan
Tourism Seminar

1M ASH

November 5

3B ERER YL B 1T U R A R R R

Organization of the Tourism Bureau

5]
Director General

-

BR&

Deputy Director General

\

26 (BhE) BARREIFEE -

Taiwan-Paraguay Tourism Exchange Cooperation Conference

11 H8H

November 8

&
- \

BR&

Deputy Director General

BETMEIFREIESE 3 15 -2019 ENEBEIMEE RIS -
Third session of the 2019 Muslim Seminar: 2019 Indonesia Muslim Taiwan Tour-
ism Seminar

11 A 19 H

November 19

v
Y A=)

FEWE
Secretary General

v

~

&I
Planning and Research Division

(5|

International Affairs Division

December

12 H9H AARRE RS E RN 200 AR °

December 9 Number of Japanese tourist visits to Taiwan tops 2 million for first time

Bl A4

Domestic Travel Division

X754

Travel and Training Division

kT 4H
Hotel & Lodging Division

#ifrAd

Technical Division

ENfeEEMZERMMEINE - SIEEMMAR

Batik Air Indonesia begins direct flights between Jakarta and Taipei

12 A 14 H

December 14

WE=

Secretariat

AEBE

Personnel Department

5=

Accounting Department

&% Appendices

EME
Information Management
Department

YNEES

Public Relations Department

BE =

Anti-Corruption Department

1

12 B 16 H Mourism 2030 ZEENBERERSE ° HRBSARFE L

EXSM SR ER Overseas Offices

~

Taipei Travel Service Center

December 16 Tourism 2030 — National Tourism Policy Development Conference

@® =5 Tokyo

B EER ISR RS )

M )

® K[| Osaka
12 ﬁ 17 E r,%I{ﬁ%’(ﬁﬁ%@J FXIT o The Tourist Service C_enter i_n Taiwan
Taoyuan International Airport ) ‘@% 5 seoul

December 17 Tourism Bureau opens London office

(=S mERESRERERD )

@ 2515 singapore

=2y

=

Bangkok

tBERAT Ho Chi Minh City

4449 New York

EE2|] San Francisco

i a» © @

SEAFZHE Los Angeles

Q LS 7245 Frankfurt

},’,‘ &8 Hong Kong

* 1655 Beijing

e 38 (#84M )Shanghai (Fuzhou)

2.

o {@ 2N London

</

v - N A _._ R . P—| The Tourist Service Center in Taiwan &
12 H 24 E r%;‘%iﬂﬁﬁﬁﬁhgigqqlbu b_Q E%ﬁﬁ*#?ﬁj(%hm%ﬁxﬂ ° L Kaoshiung International Airport ) Gl = &1 Kuala Lumpur
Taiwan Cruise Research and Development Center opens at National Kaohsiung k
December 24

University of Science and Technology

e

13 EEIZRESEZEIEE 13 National Scenic Area Administrations
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3BERER IS

National Scenic Area Administrations

4 N
RIABEREFERASEEER

Northeast and Yilan Coast National Scenic Area Administration

Q 22841 #LH R R & 1EE 2 EEE 36 5%
No.36, Xinglong St., Fulong Village, Gongliao Dist., New Taipei
City 22841, Taiwan, R.O.C.

,  +886 2-2499-1210

% www.necoast-nsa.gov.tw

N

4 N
ERMBERAREERE

East Rift Valley National Scenic Area Administration

o 97844 TEEERAIRTRYDERMIAT 17 ABERAGER —FR 168 5%
No.168, Section 2, Singhe Rd., Neighbor 17, Hegang Village,
Ruisui Township, Hualien County 97844, Taiwan, R.O.C.

A, +886 3-887-5306

% WWwWWw.erv-nsa.gov.tw

BHEREASEEER

Matsu National Scenic Area Administration

Q 20942 FTRARFAM_EAT 95-1 5%
No0.95-1, Renai Village, Nangan Township, Lianjiang County
20942, Taiwan, R.O0.C.

A, +886 836-25631

% www.matsu-nsa.gov.tw

RE=R

2 EIRER

-
HREEREASREEERE

Sun Moon Lake National Scenic Area Administration

55547 mItR B4R EBKAEAT B L. 599 98

No0.599, Jhongshan Rd., Yuchih Township, Nantou County
55547, Taiwan, R.O.C.

«,  +886 49-285-5668

Q\Q www.sunmoonlake.gov.tw

&% Appendices

-

EEmEEsERARBEER

Southwest Coast National Scenic Area Administration

72742 2REHILFIEIEFIRERE 119 57
No. 119 Jioucheng, Beimen Village, Beimen Dist., Tainan City,
72742, Taiwan, R.O.C.

\ +886 6-786-1000

% WWW.SWCO0ast-nsa.gov.tw

=

N

REPBRERASEEER

East Coast National Scenic Area Administration

96144 ZERFAUINIAEH BT 25 9%
No. 25 Xincun Rd., Chenggong Town, Taitung County 96144,
Taiwan, R.O.C.

,  +886 89-281-530

% Wwww.eastcoast-nsa.gov.tw

-

N

MELERESEEER

Alishan National Scenic Area Administration

Q 60246 Z=HHERMIBOAIEHIE 51 58
No.51, Checheng, Chukou Village, Fanlu Township, Chiayi
County, 60246, Taiwan, R.O.C.

Q,  +886 5-259-3900

% www.ali-nsa.net / www.ali-nsa.gov.tw

-

-
EMEREREERRE

Maolin National Scenic Area Administration

Q 84442 SIETH/NEBRNEERE 171 5%
No. 171, Xinwei, Liugui Dist., Kaohsiung City 84442, Taiwan,
R.O.C.

A,  +886 7-687-1234

% www.maolin-nsa.gov.tw

EHEREREEERE

Penghu National Scenic Area Administration

88054 MM B AT ER 171 3%
No.171, Kuanghua Village, Magong City, Penghu County
88054, Taiwan, R.O.C.

,  +886 6-921-6521
% www.penghu-nsa.gov.tw

-

BRREREASEEER

Siraya National Scenic Area Administration

Q 720007 2T EHEEHEEMHE 99 5%
No. 99, Futian Rd., Guantian Dist., Tainan City 720, Taiwan,
R.O.C.

,  +886 6:690-0399
0\® Www.siraya-nsa.gov.tw

-

EtERRESLERASEEER

North Coast & Guanyinshan National Scenic Area Administration

Q 25341 FAEHAFMBEZXE T &1 33-6 5%
No.33-6, Xiayuankeng, Demao Village, Shimen Dist., New
Taipei City 25341, Taiwan, R.O.C.

{, +886 2-8635-5100
% www.northguan-nsa.gov.tw

-

A ZERASEEER

Dapeng Bay National Scenic Area Administration

Q 92851 [RRMEBIAANEEXEEE 169 55
No.169, Datan Rd., Donggang Township, Pingtung County
92851, Taiwan, R.0.C.

{, +886 8-833-8100
% www.dbnsa.gov.tw

-
ZUBREASREEERRE

Tri-Mountain National Scenic Area Administration

Q 41341 EFMEIEEPIER 738 57

No.738, Zhongzheng Rd., Wufeng Dist., Taichung City 41341,

Taiwan, R.O.C.
.,  +886 4-2331-2678

% WWW.trimt-nsa.gov.tw
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)LIL_ CIBEE%)E.I’ %Iﬂ 1_L
Overseas Branch Offices

HERNER /| ELEAHE B ARRREHM

Taiwan Visitors Association, Tokyo Office

Q 3F, Kawate Bldg, 1-5-8 Nishi-Shinbashi, Minato-Ku, Tokyo 105-0003, JAPAN
\ +81-3-3501-3591~2

& +81-3-3501-3586

Qy https://jp.taiwan.net.tw

ZH[EH UK. South Korea

EREBINEE

Taiwan Tourism Bureau, London Office
@ 5F 29 Wilson Street, London EC2M 25J, UK
\ + 44-20-80752577

N info@taiwantourism.co.uk

HEANEER / SERAHSEHERR

Taiwan Visitors Association, Seoul Office

Q Rm. 902, 9F, Kyungki Building, 115 Samgak-Dong,
Chung-Ku, Seoul, Korea

. +82-2-732-2358
8 +82-2-732-2359

Qo taiwantour.or.kr

M tyo@go-taiwan.net

HAMRHER / EE8HE B AAREBHR

Taiwan Visitors Association, Osaka Office

Q 6F, Resorttrust Midousuji Building, 4-14-3, Nishitemma, Kita-Ku Osaka
530-0047, Japan

& +81-6-6316-7491
5 +81-6-6316-7398
o https://jp.taiwan.net.tw

N taiwan@tourtaiwan.or.kr
Germany

N4 osa@go-taiwan.net

EEEMRENER / HEEEItERARER

Taipei Tourism Office, Federal Republic of Germany
Q Friedrichstrasse 2-6, 60323 Frankfurt am Main, Germany
\ +49-69-610-743
& +49-69-624-518

S Www.taiwantourismus.de

EEW

San Francisco

5 eS|
B
Los Angeles New York

BERAMER / BN EILEE RS RE A

| == ‘.r
Seoul

M info@taiwantourismus.de

F[EF A PE China

EHItRMERE / 22 ERMEEREREIERIER

Taiwan Strait Tourism Association, Beijing Office

Q IERTHBEEREFIIAEZ 12 SRE FEAEAE 29 & s : .
29th Floor. West Tower, LG Twin Towers, B12 Jianguomenwai Avenue, Chaoyang District, ;EE ‘% Hong Kong T"f;'.”“_“ Representative, Travel Section, Taipei Economic and Cultural
Beijing. PR China 100022 Office in New York
s [ s 1 East 42nd St,, 9th Fl, New York, NY 10017, US.A.
b +86-10-65664100 EBEBNER  EEEAREEENRER N
& +86-10-65661921 Taiwan Visitors Association, Hong Kong Office & +1-212-867-1632/4
N4 tsta5@tsta-bj.org Q Room 512, 5F, Silvercord Tower 1, 30 Canton Road, & +1-212-867-1635
Tsim Sha Tsui, Kowloon, Hong Kong Q eng.taiwan.net.tw

HESMER / SL8RMRRARERE DSREDS R

Taiwan Strait Tourism Association, Shanghai Branch Office

Q LBHEHFEEIERETE 168 SRETHAIEAIE 10 /B 02 Bt
Room 1002, 10F Headquarters Building No. 168 Xizang Mlddle Road, Shanghai, PR China 200001

s +86-21-63510909
& +86-21-63510696
N4 taiwan@tlhsh.org

\ +852-2581-0933 N tbrocnyc@gmail.com

& +852-2581-0262
S info@ibhihk HESNWER / HESLS ORI NS RELE

Tourism Representative, Travel Section, Taipei Economic and Cultural
Office in San Francisco

Q 555 Montgomery Street, #505, San Francisco, CA 94111, US.A.
& +1-415-989-8677

Z=[& Thailand & +1-415-989-7242
Sy eng.taiwan.net.tw

B LSMEEENNAE / SEBRMFRARERE LSS RENRAE

Taiwan Strait Tourism Association Shanghai Branch Fuzhou Office

o EIEAMER | EaEEtSE LR EEEL A M info.visittaiwansf@gmail.com
o ;ELﬁ?EE\}HFEﬁ@EE@% 82 SERLABENFRANE 18 /& 06 BT X Tourism Representative, Travel Section, Taipei
oom 1806, 18F Rongdu International Building No. 82 Wusi Road, Fuzhou, PR China 350001 Economic and Cultural Office in Thailand ERRCIMERE [ ERE R E LS E S E S
A +86-591-63335018 Q Unit 13-14, 12th Floor, No0.319, Chamchuri Square, Tourism Representative, Travel Section, Taipei Economic and Cultural
& +86-591-63335017 Phayathai Road, Pathumwan, 10330 Bangkok, Office in Los Angeles
4 fuzhou@tlhsh.org Thailand Q 3731 Wilshire Boulevard, Suite 780, Los Angeles, CA 90010, U.S.A.

& +66-2-068-6866 , +1-213-389-1158
N ttb.bkk2017@gmail.com & +1-213-389-1094

Qy eng.taiwan.net.tw

" N taiwantourismla@gmail.com "
a e d A& i =
g ﬂsﬁ'nﬂi& S|ngapore /%XEEE N\alay5|a \ g
< <
[~4 I~
w eyl == = N
z BTN EIR | ERE BRI E R EHAGITMER / BT RS A S B R HZEENEER  BRBAGESREISE z
% Taiwan Visitors Association, Singapore Office Taipei Economic and Cultural Office in Ho Chi Minh City Taiwan Visitors Association, Kuala Lumpur Office %
= #06- : ; i : _ Distri C MG ; : Suite 25-01, Level 25, Wisma Goldhill, 67, Jalan Raja =
- Q 10 Collyer Quay #06-03, Ocean Financial Center, Singapore 049315 Q 336 Nguyen Tri Phuong St.,, District 10, Ho Chi Minh City, Vietnam Q Chulan, 50200, Kual Lumpur, Malaysia -
- \ +65-6223-6546/7 \ +84-28-383-49160~65#3105 -
<Ef 8 8 X +60-3-2070-6789 s
-6225-461 4-24-392-74
3 +65-6225-4616 +8 392-74996 & +60-3-2072-3559 3
N4 tbrocsin@singnet.com.sg N apply@taiwan.net.vn

% taiwan.net.my/ms/

N tbrockl@taiwan.net.my

117 118



SMALL TTOWN RANSLE

Tourtem Rapore 2018 é/ (4} 0 ) () @ 2 / (tli @ ( (}
/ (/ ¢ ¢ 1 / / !
L T — / (” / / / (’
Annual Report on Tourksm 2019 Taiwan, Repubilc of China 4‘} (,(i Q;}’ j j j @ ,
VHA RN VJ AI ‘2? (j 7‘ »l / ( (
—-—— %% (x ,,»)( 005 /U,z ?o”f
'»Eu bt i &ﬂ’ﬁ&"&m& DA S i i ( ¢ } ¢ / ( } ) / ( ,d { j é j ( }
= e g 4 43 f @, Y ¢ .4
— /@!l ,M/@r JWMJ
R — J(J((//J, @wz/
N - / { { / 1 / 6 /
- DOUAGWRBLE CHIME éj ) } j ( (} /}
= i / U { / / / @’ / /
I —— ( U 7, l { ( 0 ﬂ {
HHEM SR 10955 10 A / (4} (/ j («" ( {} O "
= é (J J 5/ l ¢4 ( ( )
RIS Keserved,  Teatm Tuskam MOT - § @ j 41 (} ( Q! U li {j 4
i <¢ ﬁ / x 4 z 0%0%"% ¢’
N U f’ ,f {f / (/ Y Q’! (
msm 3‘8 A TG0 (.l j J (/ 0 Q? ,
o 6" / { (/
we  povmwsEmIERgGR i‘ (j vi j (j (j
) "' ﬁza ﬂe’/ ;"; 0@ 0‘”
R—— /) /) ( s’ (?4 q
:i lows BNBLTELRKITH 00 14 / }w }(q ((! Q? ‘!J { , )
fdeon A Me 36, Ao Bl hamgaha ik, Zaim Ely 10088, Taiwan }
:‘g&'ﬁm B e M b ( {) ( 6} v] 4)
smmmmememom R ( /
SEWARE “ﬁaama = Annuzl report en touesm A ( j U ( \'f / j
o R AL AL / ¥ 4.4 0.
o o ¢ @i%%’u ef/"
1 TR (j (} U </J Qj
592 061 109014403 , } ( j J C ‘]
(/ J W o {0 y {/ i /

a4 «/

\’?



2019 SMALL TOWN RAMBLE

T HRTBIERARS
Tourtsm Burssu, MOTC

wWan (/
THERIANT OF A4 ‘

ai

1

ISEN  978.986-531-184.1

GP# 1010001383 FWACOF




